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A  New  Weekly  Previews 
IN  Orange  County 

Freedom  Newspapers,  Inc.,  corporate  parent  of  The  Orange 
County  Register,  has  acquired  Preview,  a  weekly  tabloid 
delivered  to  80,000  households  in  South  Orange  County,  and 
20,000  in  the  Manhattan  Beach/Torrance  area  of  Los  Angeles 
County. 

Additionally,  about  9,000  copies  are  distributed  through 
the  Edwards  Cinema  chain  of  theatres. 

Preview  is  the  latest  in  a  growing  line  of  media  outlets 
that  gives  Freedom  unsurpassed  coverage  of  the  upscale 
Orange  County  area,  including  the  Register,  the  24-hour 
Orange  County  NewsChannel,  the  chain  of  GoldenWest 
weeklies  and  Spanish-language  Excelsior  weekly.  It 
underscores  Freedom’s  ongoing  commitment  to  the  residents 
of  Orange  County,  California. 

A  rUBLICATIAN  AF  T  H  ijflTA  HAI  tAUNTT  AIAIATIA 


Excercising  Our 
Community  Spirit 


Throughout  the  year  Copley  Los 
Angeles  Newspapers  sponsor  a  variety 
of  community  events.  All  along  the  Los 
Angeles  Coast  you  will  find  us  involved 
in  activities  that  benefit  the  communities 
we  serve.  By  participating  in  everything 
from  nationally  recognized  lOK  runs  and 
relays  for  local  charities  to  sports  clinics 
and  seminars  we  help  to  make  our 
market  area  a  better  place  to  work  and 
live.  After  all,  the  best  way  to  cover  the 
Los  Angeles  Coast  is  to  be  part  of  it. 


REDONDO  BEACH  SUPER  BOWL  lOK 

DODGER  CLINIC 

MOBIL  lOK  RUN  FOR  THE  BLIND 

SANTA  MONICA  BED  RACES _ 

SURF  FESTIVAL 

JIMMY  STEWART  RELAY  MARATHON 
TORRANCE  WINE  FESTIVAL 
A  TASTE  OF  SAN  PEDRO 


Above:  The  start  of  the  1992  Redondo  Beach  Super 
Bowl  lOK.  Over  15,000  runners  participate  in  this 
event  each  January. 


Coplsij  ANGELES 

Daily  Breeze  News-Pilot  The  Outlook 

5215  Torrance  Blvd.,  Torrance,  CA  90509  (310)540-5511  •  Represented  nationally  by  Sawyer/Ferguson/Walker,  Inc. 
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REAL  AUDIOTEX. 
NEWSROOM  CREDIBIun 


Tribune  Media  Services 


MAIM 

Voice 
News 
Network! 


Suite  1500 

435  North  Michigan  Avenue 
Chicago,  Ilhnois  60611 


We  make  the  connection. 

Tribune  Media  Services  offers  audiotex  coverage  that 
lets  your  newsroom  get  the  most  out  of  your  paper  s 
audiotex  system. 

Our  Voice  News  Network  enei^izes  your  news  and 
sports  pages  with  true  interactivity,  offering  round- 
the-clock  updates  on  key  stories. 

Innovations  like  VNN’s  unique  link  with  the  Knight- 
Ridder/Tribune  News  Service  puts  the  power  of 
audiotex  in  your  editors’  hands. 

The  Tribune  tradition  of  excellence  in  news  and  fea¬ 
tures  assures  news  quality,  credibihty  and  integrity. 

To  make  the  connection  between  Voice  News 
Network  and  your  newsroom,  call  Kris  Stenstrom  at 
TMS  in  Chicago  at  (800)  245-6536. 
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CAUNDAR  OF  EVENTS 
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FEBRUARY 

4>6 — New  Endand  Press  Asscx:iation,  Annual  Convention  and  Trade 
Show,  The  Park  Plaza  Hotel,  Boston,  Mass. 

4- 6 — Oklahoma  Press  Association,  Mid-Winter  Conference  and 
Expo,  The  Lincoln  Plaza  Hotel,  Oklahoma  City,  Okla. 

5- 6 — California  Chicano  News  Media  Association,  Journalism  Op¬ 
portunities  Conference  for  Minorities,  The  Westin  Bonaventure  Hotel, 
Los  Angeles,  Calif. 

5- 6 — Virginia  Press  Association,  Winter  Meeting,  The  Marriott  Ho¬ 
tel,  Richmond,  Va. 

1  O- 1  R — Ohio  Newspaper  Association,  Annual  Convention,  The 
Hyatt  Regency  Hotel,  Columbus,  Ohio. 

11-1  3 — Utah  Press  Association,  Winter  Convention,  The  Clarion 
Hotel,  Salt  Lake  City,  Utah. 

11-1 4 — California  Newspaper  Publishers  Association,  Annual  Con¬ 
vention  and  Trade  Show,  The  Fairmont  Hotel,  San  Jose,  Calif 
1  6-3 1  — Alabama  Press  Association,  Winter  Convention,  The  Mar¬ 
riott  Hotel,  Huntsville,  Ala. 

35-37 — National  Press  Photographers  Association,  Digital  Photo 
Conference,  The  Sheraton  Hotel,  Washington,  D.C. 

38-3/3  — Inland  Press  Association,  The  Hotel  Del  Coronado,  San 
Diego,  Calif 

MARCH 

1  -5 — ^Newspaper  in  Education  Week 

3-6 — Newspaper  Association  of  America/Newspaper  Personnel  Rela¬ 
tions  Association,  Human  Resources  Conference,  The  Hilton  Palacio 
Del  Rio  Hotel,  San  Antonio,  Texas. 

6- 8 — Great  Lakes  Newspaper  Production  Conference,  The  Woodfield 
Hilton  Hotel,  Arlington  Heights,  Ill. 

1  O- 1  3 — National  Newspaper  Association,  Annual  Government  Af¬ 
fairs  Conference,  The  Capital  Hilton  Hotel,  Washington,  D.C. 

11-1  4 — Louisiana  Press  Association,  Annual  Convention,  The 
Sheraton  Hotel,  New  Orleans,  La. 


Seminars/Works  hops/Clinics 


FEBRUARY 

4- 5 — Newspaper  Association  of  America,  Electronic  Data  Inter¬ 
change  Sympxjsium,  The  Don  CeSar  Resort,  St.  Petersburg,  Fla. 

5- 7 — Mid-America  Press  Institute,  “Newspapering  in  the  21st  Centu¬ 
ry”  Conference,  The  Holiday  Inn  Convention  Center,  St.  Louis,  Mo. 

7-1  3 — American  Press  Institute,  Executive  Development  Program 
(over  75,000  circulation),  API  Headquarters,  Reston,  Va. 

1  4- 1  9 — Poynter  Institute,  Writing  and  Editing  Workshop,  Poynter 
Institute,  St.  Petersburg,  Fla. 

1  R-3 1  — Foundation  for  American  Communications,  “Domestic  En¬ 
vironmental  Issues  for  the  Next  Four  Years”  Conference,  Asilomar  Con¬ 
ference  Center,  Pacific  Grove,  Calif 

3 1  -34 — Poynter  Institute,  “News  Libraries  2000:  A  Vision  for  the 
Future”  Seminar,  Poynter  Institute,  St.  Petersburg,  Fla. 

33-36 — Freedom  Forum  Media  Studies  Center,  “Advancing  the 
Field  of  Media  Studies,”  Freedom  Forum  Media  Studies  Cemer,  Colum¬ 
bia  University,  New  York,  N.Y. 

36 — New  England  Newspaper  Association,  RecruitmePi  Advertising 
Workshop,  The  Boston  Vista  Waltham  Hotel,  Waltham,  f/lass. 
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About  Awards 


U.S.  Basketball  Writers  Awards.  The  United  States 
Basketball  Writers  Association  has  honored  newspaper  and 
magazine  writers  in  five  categories  in  its  annual  Best  Writ¬ 
ing  competition. 

There  were  four  multicategory  winners:  Ian  O’Connor,  the 
New  York  Daily  News,  Skip  Myslenski,  the  Chicago  Tribune, 
Lew  Friedman,  the  Anchorage  Daily  News,  and  Rick  Bozich, 
the  Louisville  Courier'] oumal. 

O’Connor  won  first  place  in  the  Column  competition  and 
second  and  fourth  place  in  the  Investigative-Enterprise  catego¬ 
ry.  Myslenski  placed  second  in  the  Moderate  Length  Features 
category,  third  in  Investigative-Enterprise  and  fifth  in  the 
Game  Story  category.  Friedman  was  second  and  fifth  in  the 
Magazine  Length/Takeouts  category,  and  Bozich  was  second  in 
Columns,  third  in  Moderate  Length  Features,  and  fourth  in 
Game  Story. 

Other  first-place  winners  were:  Jim  Thomas,  the  St.  Louis 
Post  Dispatch,  Investigative-Enterprise;  Thomas  O’Toole, 
Scripps-Howard,  Moderate  Length  Features;  Alexander  Wolff, 
Sports  Illustrated,  Magazine  Length/Takeouts;  and  Gary  Mc¬ 
Cann,  the  Greensboro  (N.C.)  News,  Game  Story. 

OPC  Foundation  Awards.  Kelly  Moore,  the  University 
of  Indiana,  and  Monica  Gyulai,  Columbia  University,  were 
each  awarded  $1,000  scholarships  as  winners  in  the  annual 
Overseas  Press  Club  Foundation’s  international  essay  con¬ 
test.  Both  are  graduate  journalism  students. 

Marla  Calool  Awards.  A  six-person  special  projects 
team  on  the  Tacoma  (Wash.)  Morning  News  Tribune  has 
won  the  second  annual  Maria  Caleel  award  for  investigative 
reporting  from  the  Chicago  Osteopathic  Health  Systems. 

The  News  Tribune  team,  headed  by  special  projects  editor 
Mike  Maharry,  won  $3,500  for  the  newspapers  over-100,000- 
circulation  category  with  a  four-part  series,  “Kids  Who  Kill.” 

Saginaw  (Mich.)  News  articles  by  Mike  Thompson  and 
Tara  Ranson  on  “Domestic  Violence”  tied  for  the  $3,500 
award  for  newspapers  with  less-than-100,000  circulation, 
with  reporter  Karrie  Mowen’s  two-part  “Family  Violence” 
series  in  the  Greeley  (Colo.)  Tribune. 

Carrier  Day  Cempellllon.  The  winners  of  the  1992 
Newspaper  Carrier  Day  Promotion  Competition,  sponsored 
by  the  Circulation  Idea  Service,  are:  in  the  all  non-daily 
newspapers,  daily  newspapers  under- 20,000-circulation  cat¬ 
egory,  the  Milford  (Mass.)  Daily  News,  John  Callahan,  cir¬ 
culation  director;  in  the  daily  newspapers  with  circulation 
from  20,001  to  50,000  category,  the  News  Journal,  Mans¬ 
field,  Ohio,  Jim  Anderson,  home-delivery  manager;  and  in 
the  daily  newspapers  with  circulation-over-50,000  category, 
the  Columbus  (Ohio)  Dispatch,  Herb  Baur,  marketing  and 
training  manager. 

APME  Public  Service.  The  Associated  Press  Managing 
Editors  association  presented  its  1992  Public  Service  Awards  to 
the  Seattle  Times  and  the  Berkshire  Eagle  of  Pittsfield,  Mass. 

The  Times  was  selected  for  its  reporting  on  sexual  abuse 
charges  against  Sen.  Brock  Adams.  The  Eagle  won  for  re¬ 
vealing  flaws  in  the  expansion  plan  of  a  health  system 
official. 
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Hearst  posts 
healthy  1992 

EVEN  WITHOUT  SIGNIFICANT  ad¬ 
vertising  increases,  Hearst  Corp.  posted 
one  of  its  best  years  ever  in  1992,  accord¬ 
ing  to  president  and  CEO  Frank  Ben- 
nack  Jr. 

All  the  company’s  groups  reported 
operating  gains,  and  several,  including 
newspapers,  enjoyed  record  years, 
Bennack  said  in  his  annual  letter  to 
employees. 

At  Hearst’s  12  daily  newspapers,  lower 
newsprint  prices  and  higher  circulation 
prices  offset  soft  advertising.  The  HouS' 
ton  Chronicle  led  the  newspaper  group 
with  “impressive  progress,”  and  else¬ 
where  in  Texas  the  Beaumont  Enterprise 
and  Laredo  Morning  Times  reached 
records. 

Hearst’s  book  publishing  group  was 
expected  to  post  record  profits,  broad¬ 
casting  rebounded  strongly,  entertain¬ 
ment  and  syndication  recorded  its  best 
year  ever,  and  Cosmopolitan  and  Coun¬ 
try  Living  posted  record  highs  among 
magazines. 

The  company  is  owned  largely  by 
family  members  and  so  is  not  required  to 
disclose  its  sales  and  profits,  as  are  pub¬ 
licly  traded  companies. 

Dow  Jones  offers 
World  Stock  Index 

DOW  JONES  &  CO.  introduced  on 
Jan.  5  the  Dow  Jones  World  Stock  Index 
in  the  stock  listings  of  the  Wall  Street 
Journal. 

The  new  index  expands  to  a  global 
scale  the  4-year-old  Dow  Jones  Equity 
Market  Index,  which  includes  2,200 
companies  from  10  nations:  the  United 
States,  Canada,  France,  Germany,  Italy, 
United  Kingdom,  Japan,  Hong  Kong, 
Australia  and  Singapore. 

It  joins  the  Dow  Jones  Industrial  Av¬ 
erage  of  30  blue-chip  U.S.  companies  as 
a  barometer  of  stock  market  activity. 

The  world  index,  organized  into  120 
industry  groups,  lets  investors  compare  a 
stock  with  others  in  a  geographical  area 
or  industry. 

The  index  is  calculated  at  4  p.m. 
(EST)  with  more  frequent  calculations 
planned  for  the  future,  and  plans  call  for 
inclusion  of  every  country  whose  stocks 
are  available  to  foreign  investors. 


Listings  tailored  to  foreign  readers  are 
published  in  Asian  and  European  edi¬ 
tions  of  the  Journal,  and  the  index  is 
carried  on  AP-Dow  Jones,  the  Dow 
Jones  News  Service,  Dow  Jones  News/ 
Retrieval  and  Dow  Jones/Telerate. 


FIEJ  launches 
NEMO 

A  WORLDWIDE  ON-LINE  resource 
network  carrying  electronic  mail  has 
been  established  by  FIEJ,  the  Inter¬ 
national  Federation  of  Newspaper 
Publishers. 

Available  around  the  clock,  NEMO 
(Newspaper  Management  Online)  offers 
a  bulletin  board  for  discussions  of  news¬ 
paper  business  issues,  news-related  in¬ 
quiries,  and  the  latest  information  from 
FIEJ  and  the  Newspaper  Marketing  Bu¬ 
reau.  Included  are  the  FIEJ  newsletter 
and  continuing  education  programs, 
press  releases,  a  seminar  calendar  and 
programs.  World  Newspaper  Congress 
information,  press  developments  and 
available  publications.  By  year’s  end  sta¬ 
tistical  information  will  be  added  from 
the  FIEJ  Data  Bank. 

Subscribers  need  a  modem-equipped 
MS-DOS  or  Macintosh  computer  and 
software  with  account  and  password  sup¬ 
plied  by  FIEJ  (call  Newspaper  Marketing 
Bureau,  1-47-42-85-000).  Subscription  is 
8,000  French  francs  (FF4,000  for  news¬ 
papers  in  FIEJ  member  associations, 
FF1,000  for  individual  FIEJ  members); 
software  and  user’s  guide  cost  FF1,200; 
connection  charges  are  FF3/minute. 

Name  change  for 
Knight  Foundation 

THE  KNIGHT  FOUNDATION  has 
changed  its  name  to  the  John  S.  and 
James  L.  Knight  Foundation,  in  honor  of 
the  brothers  who  established  it. 

The  Knights  established  the  founda¬ 
tion  in  1950  as  an  outgrowth  of  their  fi¬ 
nancial  success  as  newspaper  publishers 
and  philanthropic  impulses. 

John  S.  Knight  died  in  1981  and  left 
to  the  foundation  most  of  his  newspaper 
company  holdings,  totaling  more  than 
$428  million.  James  L.  Knight  succeeded 
his  brother  as ‘chairman,  serving  until  his 
death  in  February  1991.  His  will  provid¬ 


ed  that  the  largest  share  of  his  estate 
would  also  go  to  the  foundation,  though 
the  estate’s  settlement  is  still  pending. 

Assets  currently  total  more  than  $600 
million.  The  foundation  has  awarded 
more  than  $167  million  in  grants,  in¬ 
cluding  approximately  $29  million  this 
year. 

Greenwood  resigns 

NOEL  GREENWOOD,  SENIOR  editor 
of  the  Los  Angeles  Times,  has  resigned 
after  25  years  with  the  newspaper. 

Greenwood,  55,  said  he  planned  to  go 
into  book  packaging  and  editing. 

Senior  editor  since  1990,  Greenwood 
began  on  the  Times  as  a  general  assign¬ 
ment  reporter  after  working  at  the  Las 
Vegas  Sun  and  other  newspapers. 

He  rose  through  the  ranks  to  become 
metropolitan  editor  and  deputy  manag¬ 
ing  editor  before  becoming  senior  editor. 

Times  editor  Shelby  Coffey  said  no 
decision  had  been  made  on  a  replace¬ 
ment  for  Greenwood. 

Montana  paper 
votes  out  Guild 

GREAT  FALLS  (MONT.)  Tribune  em¬ 
ployees  have  voted  to  decertify  the 
Newspaper  Guild  local  that  has  bar¬ 
gained  for  them  since  1936. 

The  Guild  represented  77  workers  in 
news,  advertising  and  circulation  depart¬ 
ments  and  had  been  without  a  contract 
since  November  1991. 

The  47-25  vote  by  the  Great  Falls 
Newspaper  Guild  Local  81  is  subject  to 
certification  by  the  National  Labor  Rela¬ 
tions  Board  and  is  the  second  decertifi¬ 
cation,  the  other  having  been  mailroom 
workers,  since  Gannett  Co.  acquired  the 
paper  in  April  1990. 

“The  company  obviously  campaigned 
to  get  rid  of  the  union,  and  they  did  a 
pretty  effective  job  of  it,”  said  Guild  pres¬ 
ident  and  reporter  Richard  Ecke,  who 
was  disappointed  workers  were  not  pa¬ 
tient  enough  to  wait  out  a  new  contract. 

He  said  the  company  indicated  it 
would  remain  tough  in  union  negotia¬ 
tions,  but  would  give  workers  such  ben¬ 
efits  as  a  401 K  savings  plan  and  two  ex¬ 
tra  personal  days  if  they  rejected  the 
union. 

Press  operators  remain  organized. 
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1  1  The  Press  in  Somalia 

Reporters  say  that  conditions  in  the 
Persian  Gulf  were  luxurious  compared 
with  those  in  Somalia,  where  there  has 
been  little  food  and  water  and  no  elec¬ 
tricity. 

1 3  Times  Mirror  Poll 

According  to  a  recent  survey,  the  mili¬ 
tary  presence  in  Somalia  was  the  most 
closely  followed  news  story,  but  eco¬ 
nomic  news  was  still  popular. 

1 4  Looking  at  Financial 
Controls 

The  Charlotte  Observer  is  re-evaluat¬ 
ing  its  internal  procedures  in  the  wake 
of  an  alleged  $2  million  embezzlement. 

16  Cheers — and  Jeers 

The  revived  Pittsburgh  Post-Gazette 
sells  out  its  385,000  press  run,  but  a  law¬ 
suit  by  the  competing  Tribune-Review 
of  Greensburg  could  cloud  the  newspa¬ 
per’s  future. 
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Is  your  Newspaper  Profiting 
from  the  Growth  of 
Interactive  Media? 

In  the  past  few  years,  the  number  of  newspjq)ers  offering  some  form  of  electronic  services  has  grown  dramatically  to  nearly  2000 
today.  Is  this  a  fad?  Not  likely  say  the  experts  \dio  believe  that  telecommunications  services  wiU  become  an  increasingly  important  part 
of  a  newspaper’s  marketing  plan.  Virtually  no  newspapers  have  discontinued  voice  services,  and  the  pioneers  are  adding  new  ones. 

Newspaper  publishers  are  now  using  interactive  media  to  protect  their  revenue  stream,  enhance  the  news  product,  offer 
advertisers  value-added  services  and  differentiate  their  paper.  The  objective  of  the  conference  is  to  provide  up-to-date,  practical  and 
actionable  information  on  the  developments  occurring  in  the  marketplace  today. 

This  is  one  conference  where  newspaper  management  can  meet  with  the  entire  community  of  suppliers  to  the  voice  and 
electronic  information  services  market. 

If  your  responsibilities  include  revenue  generation,  reader  satisfaction  or  advertiser  attraction  and  retention,  you  should  be  at  this 
important  conference  to  help  strengthen  your  newspaper’s  position. 

Your  Company  Needs  to  be  at  this  Important  Event! 

The  Fourth  Annual  Conference 

Newspapers  and  Teleconununications  Opportunities: 

Voice,  Fax  and  Online  Services 

March  15-17, 1993  Grand  Hyatt,  San  Francisco  on  Union  Square 


Some  of  the  topics  that  will  be  addressed  include: 

•  Getting  Started:  How  to  Do  it  Right 

•  New  Opportunities  for  Online  Services 

•  Growth  in  Fax  Publishing 

•  CD-ROM  and  Multimedia  Publishing 

•  Real-World  Lessons  from  the  Entrepreneurs 

•  Voice  Personals:  The  “Killer”  Application? 

•  Database  Publishing:  How  to  Own  the  Customer 

•  Protecting  the  Classified  Franchise 

•  Will  the  Brooks  Bill  Become  Reality? 

•  Beyond  the  Information  Franchise 

•  Newspapers  and  Directory  Publishing 

•  The  Future  of  Newspapers:  How  to  Get  There  from  Here 


Opinion/Interest  in  Voice/Fax/Online 

(1  =  Not  Important,  10  =  Very  Important) 


One  Year  Ago 
Today 
In  One  Year 


Survey  Conducted  by  The  Kelsey  Group  in  Late  1991/  Early  1992 
Among  302  Dailies  and  Weeklies  with  Circulation  over  30,000 
This  survey  is  currently  being  updated  so  new  results  can  be 
compared  with  data  collected  over  the  past  three  years.  Questions 
include  primary  objectives  for  interactive  media,  free  and  paid 
services  being  offered  and  considered,  and  satisfaction  levels. 


Voice 

Fax 

Online 

5.2 

4.3 

3.6 

6.6 

5.6 

4.8 

7.6 

6.4 

5.7 

Tabletop  exhibits  will  allow  leading  vendors  to  demonstrate  interactive  products/services 
The  complete  cost  of  the  conference  is  $695  before  February  1,  1993. 

For  information  and  a  brochure,  call  Natalie  Kaye  at  (609)  730-1000,  Fax:  (609)  730-1234. 
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®  The  Fourth  Estate 

Wrong  decision 

THE  COURTS  OF  Florida  will  have  to  clarify  and  reverse  the  contempt-of- 
court  ruling  against  Tim  Roche,  formerly  of  the  Stuart  (Fla.)  News.  Cer¬ 
tainly  the  United  States  Supreme  Court  did  not  contribute  anything  in  that 
direction. 

Ostensibly,  Roche  faces  jail  because  he  would  not  reveal  the  source  for  his 
story  on  a  judge’s  order  in  a  child  abuse  and  custody  case.  The  judge  had  in¬ 
tended  the  order  to  be  confidential. 

When  some  employee  of  the  court  misunderstood  the  judge’s  order  for 
confidentiality,  or  decided  to  ignore  it,  the  local  prosecutor  subpoenaed  the 
reporter  to  reveal  his  source.  Refusing  to  do  so,  he  was  found  in  contempt 
and  is  facing  30  days  in  jail. 

Roche  did  not  violate  any  laws.  He  wrote  what  he  found  out  —  which  was 
his  constitutional  right.  The  story  was  factually  correct.  No  employees  of  the 
court  were  subpoenaed.  He  was  the  only  one. 

It  is  a  miscarriage  of  justice.  It  appears  that  Roche  is  being  punished  more 
for  what  he  wrote  against  the  judge’s  wishes  than  for  protecting  his  source. 

Killing  a  rumor 

THE  ATHENS  (ALA.)  News  Courier  has  demonstrated  that  the  only  way 
to  kill  a  rumor  is  to  publicize  it.  Hiding  it  and  refusing  to  admit  its  existence 
will  only  perpetuate  it. 

The  newspaper  was  receiving  inquiries  about  a  rumor  that  a  prominent  pe¬ 
diatrician  had  the  AIDS  virus.  The  story  had  floated  around  town  for  several 
days  and  the  doctor,  as  well  as  the  local  hospital,  were  getting  calls  about  it. 
No  one  knows  who  started  it  all. 

The  editor  of  the  News  Courier  invited  the  doctor  for  an  interview  which 
he  wisely  accepted,  and  his  denial  was  printed  in  a  four-column  story  on  the 
front  page.  That  should  be  the  end  of  it. 

TTiat  provides  a  much  better  ending  to  the  story  than  standing  by  the  old 
rule:  “We  don’t  print  rumors.” 


Promote  reading 

LAST  FALL  THE  Illinois  secretary  of  state  announced  that  “Nearly  half  the 
adults  in  this  country  don’t  read  one  book  a  year,  and  about  60%  don’t  even 
buy  one  book  a  year”  so  he  proclaimed  Nov.  19  Illinois’  first  “Family  Reading 
Night.” 

What  a  great  idea!  We  don’t  suggest  that  newspapers  promote  the  sale  of 
books  in  this  manner,  but  promoting  any  reading  matter  should  be  a  plus  for 
newspapers.  Look  at  it  as  an  extension  of  Newspaper  in  Education  programs. 
The  reading  habit  must  be  fostered  at  an  early  age  or  we  truly  will  become  a 
nation  of  couch  potatoes. 
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Letters  to  the  Editor 

Where  the  money  is 


MICHAEL  CONNIFF’S  commentary 
on  the  death  of  videotex  (E&P,  Dec. 
29,  1992)  was  old  news  to  those  of  us 
who  believed  the  medium  was  merely  a 
novelty. 

Yet  newspapers  should  not  abandon 
what  was  learned  from  essentially  an  ex¬ 
periment  to  generate  new  income  in  an 
industry  in  which  revenues  are  under 
siege. 

Some  newspapers  are  already  using 
the  next  step  from  videotex  to  sell  what 
they  do  best,  which  is  gathering  infor¬ 
mation  and  serving  as  the  community 
memory.  Public  access  via  PC  to  elec¬ 
tronic  editorial  libraries  is  where  the 
money  is. 

The  Halifax  Herald,  for  example, 
spent  about  $50,000  on  such  a  system 
and  broke  even  in  about  a  year. 

Who  looks  at  back  issues  of  newspa¬ 
pers?  Lawyers,  PR  people,  governmental 
agencies,  politicians,  title  searchers, 
banks,  businesses,  other  media,  ad  agen¬ 
cies,  teachers,  you  and  me  —  a  list  could 
be  endless. 

Already  tied  in  to  Nexis  or  Dialog?  So 
what  have  they  done  to  sell  your  product 
locally? 

Setting  up  a  system  requires  a  relative¬ 


ly  small  capitalized  investment  in  soft¬ 
ware  and  hardware  —  which  will  proba¬ 
bly  qualify  for  Clintonomic  tax  credits 
—  a  targeted  sales  campaign,  and  the 
ability  to  expand  and  dominate  rapidly 
those  other  areas  of  information  re¬ 
trieval  which  may  have  shown  market 
demand,  such  as  car  or  real  estate  classi¬ 
fieds  and  business  bankruptcy  listings. 
Three  keys  to  making  such  a  system 
work  must  be  user-friendly  software,  flat- 
rate  connect  time,  and  easy  access  via  a 
900  phone  number  so  the  phone  compa¬ 
ny  does  the  billing.  It  is  also  an  opportu¬ 
nity  to  work  with  a  Baby  Bell  to  serve  as 
the  gateway  into  the  system. 

After  break-even,  income  from  such  a 
service  would  almost  be  net  —  minus 
any  software  royalties.  Why?  (1)  Billing 
is  automatically  on  the  phone  bill  so 
there  is  no  additional  work  for  the 
billing  department,  and  no  lag  in  pay¬ 
ments;  (2)  information-gathering  ability 
and  the  electronic  data  stream  already 
exists  in  the  newsroom;  (3)  marketing 
talent  and  the  sales  force  to  sell  this  ser¬ 
vice  exists  in-house;  and  (4)  the  newspa¬ 
per  itself  is  a  source  of  direct  market  data 
which  can  be  marketed. 

While  newspapers  may  face  a  tough 


future,  there  is  no  need  to  panic.  There 
will  always  be  a  printed  newspaper,  but 
there  can  be  more  than  one  way  of  sell¬ 
ing  it. 

Doug  Rossi 

(Rossi  was  a  member  of  the  AP  Newsfirtder 
news  retrieval  system’s  development  team 
and  a  former  newspaper  publisher  who  is 
currently  associated  with  Newsday.) 

Puzzled,  insulted 

I  FIND  YOUR  description  of  Jim  Squires 
in  the  Dec.  5  “New  Curmudgeon”  col¬ 
umn  either  puzzling  or  incredibly  in¬ 
sulting. 

To  quote:  “...there  is  unanimity  that 
Jim  Squires  has  the  biggest  testes  in 
journalism  today.” 

Are  you  commenting  on  Squires’ 
physical  endowments?  If  so,  why? 

Are  you,  as  I  suspect,  attempting  to 
say  that  Squires  is  brave,  brash  and  dar¬ 
ing?  If  so,  do  you  view  these  as  male 
characteristics  in  some  way  bound  up 
with  the  possession  of  large  testes?  Does 
that  mean  women  cannot,  in  your  opin¬ 
ion,  aspire  to  these  qualities?  If  they  can, 
how  would  you  describe  a  woman  so  en¬ 
dowed  —  as  a  possessor  of  large  ovaries? 

Kathleen  Healy  Stack 

(Stack  is  the  editor  of  the  Glastonbury 
Citizen,  Glastonbury,  Conn.) 


Newspa|)erdom. 


so  YIARS  AGO  ...  Two  US. 

newsmen  ride  RAF  bombers  attacking 
Berlin.  James  MacDonald  of  the  New 
York  Times  and  Stanley  Richardson  of 
NBC  went  on  the  night  raid  Jan.  16 
with  four  other  reporters  of  the  British 
and  Dominion  press. 

In  spite  of  the  decrease  in  the  num¬ 
ber  of  pages  because  of  newsprint 
shortages,  eight  British  dailies  pub¬ 
lished  more  news  in  1942  than  in 
1939:  editorial  content  increased  from 
45.66%  to  65.58%;  pictorial  content 
decreased  from  12.15%  to  11.11%;  and 
advertising  content  decreased  from 
42.19%  to  2331%. 

From  Editor  &  Publisher 
January  23,  1943 


Religious-News-Service 

welcomes 

Abigail  McCarthy 

The  noted  religion  author  and  lecturer 
offers  your  readers  her  perspective  on 
contemporary  social  issues  with  a  new 
biweekly  column  for  RNS,  America's 
only  nonsectarian  religious  news  service. 


Relk.ioi  s  New  s  Service 

Religion  Reporting  for  the  '90s 
(lommentary  •  News  •  Features 


Recent  columns  include  "The  Church's  Evolving  Concern  for  Rape  Victims"  and 
"America's  Ambivalence  Toward  the  Death  Penalty."  For  samples  and/or  details, 
contact  Pat  Vance  at  The  New  York  Times  Syndicate,  212-727-4810  or  800-972-3550; 
fax:  212-645-3949-  Or  write  him  at  130  Fifth  Ave.,  New  York,  N.Y.,  10011. 
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The  News  Herald 
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THE  TAMPA  TRIBUNE 


The  Arizona  Republic 

October  28, 1992 

Favorites: 

2.  The  Far  Side 

4.  Fox  Trot  ^  «... 

6.  cathv  Wat 


Favorite  Comics: 

1.  Calvin  and  Hobbes 

2.  For  Better  or  For  worse 

3.  The  Far  Side 

9.  Doonesbury 

10.  Fox  Trot 


August  1,  1992 


Favorite  Comics: 

1.  Calvin  and  Hobbes 

2.  For  Better  or  For  worse 

3.  The  Far  Side 

4.  Adam 

5.  Doonesbury 


WILLOUGHBY,  OH 

March  22,  1992 

Favorites  of  Men  21  >39 

1.  The  Far  side 

2.  Crankshaft 

3.  Calvin  and  Hobbes 


She  patriot  ICehger 

QUINCY,  MA 

September  25,  1992 

Favorite  Strips: 

1.  Calvin  and  Hobbes 

2.  The  Far  Side 

4.  Cathy 

5.  Ziggy 


Favorites  of  women  21-39 

1.  For  Better  or  For  Worse 

3.  The  Far  Side 

4.  Crankshaft 

5.  Calvin  and  Hobbes 


/ 


Hit  the  Top 


Charts 

Seattle  0me$ 

August  19.  1991 

Most  Popular: 

1.  Calvin  and  Hobbes 

2.  The  Far  side 

3.  For  Better  or  For  worse 

4.  Adam 

The  Orlando  Sentinel 

August  9,  1992 

Readers’  Favorites: 

1.  Calvin  and  Hobbes 

2.  For  Better  or  For  Worse 

4.  Cathy 

5.  The  Far  Side 

H.A.LIFE 

September  20. 1992 

Favorite  of  Males: 


Times-Advocate 

ESCONDIDO,  CA 

November  1. 1992 

Favorite  Comics: 

1.  Calvin  and  Hobbes 

2.  For  Better  or  For  Worse 
4.Cranl<shaft 

6.  The  Far  Side 
8.  Adam 


October  17.  1991 


Highest  Rating: 

1.  For  Better  or  For  worse 

2.  Calvin  and  Hobbes 
4.  The  Far  Side 

8.  Adam 

9.  Cathy 

The  Post-Standard 

SYRACUSE.  NY 


» 


the 

^Y*  industry  with  your  ad  in 
Editor  &  Fuhiisher’s  February  20th  issue 

Editor  &  Publlsher’e  special  annual  Photography  Section  will  appear  in  the 
February  20th  issue  of  E&P  This  issue  will  focus  on  the  developments  in 
conventional  and  electronic  photography  and  picture  processing.  There  will  also  be 
extensive  editorial  coverage  of  photojournalism  and  photographic  products. 

Aiong  with  E&P’s  31,000  weekly  readers,  this  issue  will  be  distributed  to  the 
attendees  of  the  1993  NPPA  Pigital  Conference  in  Washington  D.G.  Additionally, 
a  special  mailing  wiii  be  made  to  the  chief  photography  editors  at  all  U.5.  and 
Canadian  newspapers  making  this  section  the  ideal  atmosphere  for  your  printed 
insert  or  ad.  Use  this  opportunity  to  call  attention  to  your  photographic 
equipment,  supplies,  cameras,  various  films,  solvents,  add-ons  and  other 
photographic  products  essential  to  newspapers. 

To  reach  the  newspaper  publishing  industry,  place  your  ad  in  the  February  20th 
Issue  of  Editor  &  Publisher.  Contact  your  E&P  sales  representative  today  or 
call  Steve  Townsley,  at  212-675-4330. 

New  York  Chicago  NewOrleane  Loe  Angeles  San  Francisco 

212*675*4360  312*641«0041  504*3&6*9673  213*362*6346  415*42>7950 


Cheing  Deadlines 

>ace:  February  5, 1995  Copy:  February  3. 1993 
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The  Press 
in  Somalia 

Reporters  say  conditions  in  the  Persian  Gulf  were  luxurious 
compared  with  those  in  Somalia  —  little  food,  water,  electricity 


Joint  Information  Bureau  in  Mogadishu. 


by  Debra  Qersh 

IF  JOURNALISTS  THOUGHT  the 
Persian  Gulf  was  miserable,  compared 
with  conditions  in  Somalia  it  was  down¬ 
right  luxurious. 

There  is  little  food  and  water,  no  elec¬ 
tricity,  no  telephones,  travel  is  danger¬ 
ous,  and  the  story  itself  is  disheartening. 

Reporters  who  had  been  in  Somalia 
before  the  U.S.  troops  arrived  had  been 
“mooching”  off  supplies  from  relief  agen¬ 
cies  there,  according  to  Barton  Gellman, 
Pentagon  correspondent  for  the  Wash¬ 
ington  Post. 

Once  the  troops  landed,  with  the  en¬ 
suing  media  tide,  there  were  just  too 
many  reporters  and  the  relief  agencies 
cut  them  off,  Gellman  explained  during 
a  breakfast  seminar  at  the  Freedom  Fo¬ 
rum  in  Arlington,  Va. 

When  he  arrived  with  the  troops, 
Gellman’s  plan  was  to  stay  with  them, 
but  that  proved  impractical,  because 
they  did  not  have  satellite  telephones  he 
could  use  to  file  stories. 

So  the  Post  bought  and  set  up  its  own 


phone  and  generator,  but  when  those 
gave  out,  Gellman  said  he  and  his  col¬ 
leagues  had  to  rely  on  the  kindness  of 
other  correspondents,  sometimes  wait¬ 
ing  up  to  five  or  six  hours. 

In  addition,  he  said,  it  is  not  safe 


for  journalists  to  travel  on  their  own, 
so  many  hire  cars  with  armed  escorts 
inside,  who  are  particularly  helpful  at 
the  makeshift,  random  checkpoints 
where  many  journalists  have  been 
robbed. 

Reporter  Linda  Vester  of  WRC-TV 
agreed  that  conditions  in  Somalia  are 


terrible,  but  the  NBC  News  bureau  had 
one  luxury  few,  if  any,  others  had  —  a 
refrigerator. 

However,  while  they  could  refrigerate 
stuff,  they  were  forced  to  survive  on 
whatever  delicacies  they  could  get  — 


canned  franks  and  beans,  diet  soup  — 
added  Vester. 

Despite  the  combined  problems  of 
austerity  and  security  risks.  Pentagon 
spokesman  Robert  B.  Hall  said  he  thinks 
the  news  coverage  has  been  good. 

When  the  first  military  public  affairs 
officers  landed  with  the  troops,  they  had 
with  them  only  whatever  equipment 
they  could  carry,  explained  Hall,  deputy 
assistant  secretary  of  defense  for  infor¬ 
mation.  Thus,  for  about  the  first  week, 
briefings  were  done  from  the  Pentagon. 
PAOs  in  Somalia  simply  did  not  have 
the  equipment  to  call  out,  to  make  tran¬ 
scripts  of  the  briefings,  or  to  perform 
other  duties  normally  handled  by  the 
public  affairs  office. 

The  U.S.  troops  were  greeted  by 
floodlights  and  flashbulbs  as  they  first 
landed  in  Mogadishu  {E&P,  Dec.  19, 
1992,  P.9).  The  press  was  widely  criti¬ 
cized,  but  in  turn  said  the  military  had 
all  but  sent  invitations  for  them  to  be 
there. 

Hall  said  the  Pentagon  had  tele- 
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Reporters  who  had  been  in  Somalia  before 
the  U.S.  troops  arrived  had  been  “mooching” 
off  supplies  from  relief  agencies  there,  according 
to  Barton  Gellman,  Pentagon  correspondent 
for  the  Washington  Post. 


Slapdash  satellite-dish  collection  atop  a  hotel.  Flystrips  and  Christmas  tree:  NBC  News  Bureau. 


graphed  where  it  would  be  —  although 
he  said  it  was  careful  to  avoid  specific 
times  or  locales  —  so  there  would  be  no 
surprises  and  no  resistance. 

Although  the  troops  knew  there  were 
reporters  on  the  beach,  they  were  un¬ 
aware  they  were  planning  to  turn  on 
their  floodlights,  lights  which  blinded 
soldiers  wearing  night-vision  goggles  and 
could  have  made  an  easy  target. 

But  “no  one  is  losing  sleep  over  it,” 
Hall  added,  noting  that,  while  there  are 
lessons  to  be  learned  on  both  sides,  the 
event  was  soon  forgotten. 

As  Gellman  pointed  out,  it  never  oc¬ 
curred  to  the  cameramen  that  their  lights 
would  “white  out”  the  night-vision  gog¬ 


gles,  nor  did  the  military  on  the  scene 
think  that  cameramen  would  turn  on  their 
lights.  Once  they  got  the  word  to  turn 
them  off,  however,  Gellman  said  they  did. 

Somalia-born  journalist  Abdulkadir 
N.  Said  credited  the  press  for  some  of 
the  good  work  it  has  done  covering  So¬ 
malia,  but  also  noted  that  the  story  really 
needed  to  be  covered  10  years  ago  when 
the  nation  began  to  fall  apart. 

Given  the  restraints  and  the  mission 
of  journalists  to  report  on  American 
troops.  Said  noted  that  part  of  the  story 
has  been  covered  well. 

What  he  would  like  to  see.  Said 
added,  is  more  coverage  of  how  Somalia 
got  to  such  a  desperate  state  and  what 


Somalis,  especially  women,  are  doing  to 
help  themselves  and  each  other. 

In  addition.  Said  suggested  more  cov¬ 
erage  of  other  parts  of  Somalia,  and  he 
noted  that  reporters  need  more  cultural 
sensitivity  and  more  education  in  gener¬ 
al  about  Somalia. 

Both  Vester  and  Gellman  agreed  that 
as  the  resistance  to  the  presence  of  U.S. 
troops  grows,  which  it  is  showing  signs  of 
doing,  the  story  will  become  even  bigger 
than  it  is  now. 

Nevertheless,  the  Associated  Press  re¬ 
ported  that  most  news  organizations  are 
scaling  back  their  coverage  in  Somalia, 
citing  the  tremendous  cost  and  other 
world  news  vying  for  attention.  BE^P 


California  daily  fires  or  disciplines  76 


by  M.LStein 

THE  ORANGE  COUNTY  (Calif.) 
Register  fired  or  disciplined  76  employ¬ 
ees  following  a  four-month  investiga¬ 
tion  of  drug  and  alcohol  abuse  at  the 
paper’s  main  facility  in  Santa  Ana. 

Peggy  Castellano,  the  newspaper’s 
vice  president  of  human  resources,  said 
the  workers  represented  a  variety  of 
departments,  excluding  editorial.  The 
Register,  the  flagship  of  Freedom 
Newspapers  Inc.,  has  approximately 
2,800  full-  and  part-time  workers. 

A  Register  announcement  said  the 
investigation  by  a  San  Diego  consult¬ 
ing  firm  came  after  a  number  of  em¬ 
ployees  and  employee  spouses  told  the 
paper’s  manners  of  “a  serious  problem 
of  drug  and  alcohol  sale,  purchase  and 
use  at  the  plant.” 

A  Register  story  about  the  incident 
said  Santa  Ana  police  officials  had  held 


discussions  with  investigators  for  the 
consulting  company  but  that  no  infor¬ 
mation  was  shared  with  the  police  and 
that  no  arrests  were  expected. 

The  Register  also  published  an  unusu¬ 
al  editorial  explaining  the  apparent  con¬ 
tradiction  between  the  actions  against 
its  employees  and  the  Libertarian  phi¬ 
losophy  of  the  newspaper,  which  has 
called  for  an  end  to  the  government’s 
“war  on  drugs,”  and  has  endorsed  drug 
legalization. 

“  ...Our  calls  for  legalization  have  nev¬ 
er  arisen  from  a  permissive  outlook  that 
smiles  on  personal  drug  use  as  a  positive 
activity,  but  from  a  well-considered  con¬ 
clusion  that  the  drug  war  has  not  only 
failed  but  exacerbated  that  social  afflic¬ 
tion,”  said  the  editorial. 

Castellano  said  that  most  of  the 
workers  caught  up  in  the  probe  were  ter¬ 
minated.  Those  keeping  their  jobs  were 
suspended  for  two  weeks  and  will  be 


subject  to  random  drug  testing  during 
the  year,  she  added.  The  Register  has 
offered  rehabilitative  help  to  those  who 
request  it. 

Castellano  pointed  out  that  the  Reg¬ 
ister  has  long  had  a  well-publicized  drug 
and  alcohol  policy,  which  has  been  em¬ 
phasized  by  division  managers. 

After  the  recent  findings  by  the  out¬ 
side  undercover  agents,  Register  pub¬ 
lisher  Dave  Threshie  issued  a  staff 
memo  saying  that  drug  and  alcohol  vi¬ 
olations  had  convinced  the  company 
that  “we  needed  to  take  additional 
steps  to  protect  our  associates  and  to 
provide  a  safe,  productive  work  envi¬ 
ronment. 

“It  is  important  for  all  of  you  to  un¬ 
derstand  that  this  investigation  was 
conducted  as  a  last  resort  in  an  effort  to 
remove  drt^  and  alcohol  abuse  from  our 
workplace,  and  was  conducted  only  af¬ 
ter  serious  and  thoughtful  deliberation.” 
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I  courtesy  of  Linda  Vesper,  WRC-TV  News 


Economic  News 
Still  Closely  Read 

Latest  Times  Mirror  survey  shows  military  in  Somalia  was  most 
closely  followed  news  story,  but  economic  news  is  still  popular 


by  Debra  Qersh 

THE  DEPLOYMENT  OF  US.  forces  to 
Somalia  was  the  most  closely  followed 
news  story  early  this  year,  although  those 
who  watched  the  live  reports  of  the  first 
beach  landing  were  critical  of  the  media 
presence. 

Just  over  half  (51%)  of  respondents 
surveyed  in  early  January  for  the  latest 
Times  Mirror  News  Interest  Index  cited 
the  U.S.  armed  forces’  presence  in  So¬ 
malia  as  the  most  important  news  event 
over  the  past  four  weeks.  Nearly  nine  out 
of  10  of  them  said  they  followed  that  sto¬ 
ry  very  (52%)  or  fairly  (37%)  closely. 

Sixty-four  percent  of  respondents 
watched  live  television  coverage  of 
Marines  landing  on  the  beach  in  Soma¬ 
lia,  but  62%  of  those  who  tuned  in  said 
there  was  too  much  coverage.  Only  3% 
said  there  was  too  little  coverage,  while 
32%  said  the  amount  was  just  right. 

Among  respondents  who  said  there 
was  too  much  coverage,  67%  blamed  the 
press.  The  military  shouldered  the  blame 
from  19%,  and  14%  could  not  say  who 
was  responsible. 

The  U.S.  economy  is  still  a  closely  fol¬ 
lowed  issue,  according  to  the  January 
1993  news  interest  survey  conducted  by 
the  Times  Mirror  Center  for  the  People 
&.  the  Press  in  Washington,  D.C. 

Those  who  follow  reports  about  the 
economy  very  closely  (42%)  or  fairly 
closely  (39%)  have  remained  relatively 
constant  over  the  past  year.  In  the  Janu¬ 
ary  1992  survey,  for  example,  those  num¬ 
bers  were  44%  who  followed  very  close¬ 
ly,  and  40%  who  watched  the  story  fairly 
closely. 

After  those  two  issues,  however,  the 
numbers  fall  dramatically. 

Third  on  the  interest  scale  is  the 
agreement  by  the  U.S.  and  Russia  to  re¬ 
duce  their  nuclear  arsenals,  but  only 
26%  of  respondents  followed  that  story 
very  closely,  with  41%  following  fairly 
closely. 
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Less  than  a  quarter  (24%)  very  closely 
followed  President-elect  Bill  Clinton’s 
Cabinet  selections;  34%  followed  the 
story  fairly  closely. 

When  asked  later  in  the  survey  to  re¬ 
call  the  name  of  any  appointee  to  the 
Cabinet  or  other  high-level  administra¬ 
tion  post,  79%  of  respondents  could  not 
do  so.  Conversely,  72%  could  name  at 
least  one  major  U.S.  corporation  that  re¬ 
cently  announced  massive  layoffs. 

Over  half  of  the  respondents  very 
closely  (23%)  or  fairly  closely  (32%)  fol¬ 
lowed  the  news  about  President  George 
Bush’s  pardons  of  Caspar  Weinberger 
and  others  involved  in  the  Iran-  contra 
affair. 

Despite  the  tabloids,  few  people  said 
they  cared  about  the  breakup  of  the 


marriage  of  England’s  Prince  Charles 
and  Princess  Diana. 

Only  about  a  third  of  respondents 
said  they  very  closely  ( 11%)  or  fairly 
closely  (21%)  followed  that  story,  with 
35%  reporting  they  did  not  follow  the 
story  at  all  closely,  and  33%  saying  they 
followed  the  Charles  and  Diana  story 
not  too  closely. 

Other  news  from  across  the  sea  also 
attracted  little  interest  from  Americans. 

Thirty-five  percent  of  respondents 
said  they  did  not  closely  follow  news 
about  the  attacks  on  foreigners  in  Ger¬ 
many  by  neo-Nazis,  while  33%  respond¬ 
ed  similarly  about  Israel’s  expulsion  of 
400  Moslem  fundamentalists. 

The  story  in  Germany  was  followed 
very  closely  by  13%,  while  the  news  from 
Israel  was  very  closely  watched  by  only 
10%  of  respondents. 


Most  of  the  respondents  rated  press 
coverage  of  the  issue  they  followed  most 
closely  as  good,  not  excellent. 

Just  under  half  (48%)  said  that  cover¬ 
age  of  U.S.  forces  in  Somalia  had  been 
good.  Thirty  percent  rated  it  excellent, 
14%  only  fair,  and  7%  poor. 

Of  those  who  closely  followed  news  of 
the  economy,  45%  said  that  the  cover¬ 
age  of  that  issue  was  good,  although  only 
9%  said  it  was  excellent.  Thirty-four  per¬ 
cent  rated  it  only  fair,  and  9%  said  it  was 
poor. 

Sixty-one  percent  of  those  who 
showed  an  interest  in  the  story  of  the 
nuclear  agreement  between  the  U.S.  and 
Russia  thought  that  coverage  was  good, 
while  16%  said  it  was  excellent,  17%  cit¬ 


Among  respondents  who  closely 
watched  news  of  President-elect  Clin¬ 
ton’s  economic  conference,  61%  rated 
that  coverage  good,  16%  said  it  was  ex¬ 
cellent,  20%  said  it  was  only  fair,  and  a 
small  2%  said  the  coverage  was  poor. 

Fifty-eight  percent  of  the  newshounds 
following  the  story  of  Cabinet  appoint¬ 
ments  said  coverage  of  the  issue  was 
good,  14%  rated  it  excellent,  23%  said  it 
was  only  fair,  and  3%  said  it  was  poor. 

Coverage  of  the  civil  war  in  Bosnia 
was  rated  good  by  51%  of  those  who 
closely  followed  that  issue.  Eleven  per¬ 
cent  of  those  respondents  said  it  was  ex¬ 
cellent,  26%  said  it  was  only  fair,  and  8% 
said  it  was  poor. 

When  asked  to  name  up  to  two 
sources  for  their  international  and  na- 


(See  Survey  on  page  31 ) 
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ed  it  only  fair,  and  3%  said  it  was  poor. 


Those  who  follow  reports  about  the  economy  very 
closely  (42%)  or  fairly  closely  (39%)  have  remained 
relatively  constant  over  the  past  year. 


Re-examining 
Financial  Controls 

The  Charlotte  Observer  is  re-evaluating  its  internal  financial 
procedures  in  the  wake  of  an  alleged  $2  million  embezzlement 


by  Larry  Timbs 
and  Ron  Chepesiuk 

AN  ALLEGED  $2  million  embezzle¬ 
ment  at  the  Charlotte  Observer  —  de¬ 
scribed  by  the  FBI  as  one  of  the  largest 
in  North  Carolina  history  —  has 
sparked  a  painstaking  re-examination  of 
all  internal  financial  controls  at  the 
232,000-circulation  newspaper. 

Rolfe  Neill,  publisher  and  chairman  of 
the  Charlotte  Observer,  one  of  28  news¬ 
papers  owned  by  Knight-Ridder  Inc.,  of 
Miami,  Fla.,  said  that  one  consequence 
of  the  suspected  embezzlement  has  been 
a  renewed  emphasis  at  the  newspaper  on 
basic  accounting  principles. 

“Basics.  It’s  always  back  to  basics,” 
Neill  said  of  the  alleged  embezzlement  of 
Observer  funds  by  a  former  Observer 


and  inventory  control.  Those  areas  [at 
the  Observer]  have  been  strengthened, 
shall  we  say.” 

Asked  if  the  strengthened  accounting 
and  inventory  controls  at  the  paper  now 
make  the  Observer  immune  to  embez¬ 
zlements,  Neill  said  nothing  is  certain: 
“The  people  who  have  the  most  money 
in  the  world  —  banks  —  are  defrauded 
all  the  time,  even  though  they  supposed¬ 
ly  have  the  best  controls  in  the  world, 
but  one  thing  you  do  know  is,  if  you  fol¬ 
low  the  fundamentals,  you  are  less  likely 
to  be  vulnerable.” 

The  suspected  embezzlement  of  news¬ 
paper  money,  according  to  a  lawsuit  filed 
by  the  Observer,  involves  former  Ob¬ 
server  platemaking  supervisor  Oren 
“Pat”  Johnson,  a  22-year  employee  of  the 
company. 


Neill  acknowledges  that  the  newspaper 
stands  only  a  slim  chance  of  recovering  the 
$2  million  and  the  thousands  of  dollars  it  has 
spent  in  connection  with  the  case,  but  says 
important  lessons  have  been  learned. 


production  supervisor,  two  other  men, 
and  a  contract  printing  company.  “We 
were  in  violation  of  some  fundamental 
accounting  principles.” 

Neill  acknowledges  that  the  newspa¬ 
per  stands  only  a  slim  chance  of  recover¬ 
ing  the  $2  million  and  the  thousands  of 
dollars  it  has  spent  in  connection  with 
the  case,  but  says  important  lessons  have 
been  learned. 

“We  looked  at  what  we  had  to  do  and 
did  it,”  Neill  said.  “It’s  very  plain.  Be  sure 
you’re  covering  all  basics  of  accounting 


(Timbs  and  Chepesiuk  are  free-lance 
journalists  and  members  of  the  faculty  at 
Winthrop  University  in  Rock  Hill,  S.C.) 


The  Observer  says  that  Johnson,  fired 
by  the  newspaper  in  June  1992,  was  part 
of  a  false-billing  conspiracy  that  had 
lasted  seven  years  and  stole  $2  million 
from  the  paper.  Also  named  in  the  law¬ 
suit  as  defendants  were  two  Charlotte 
businesses.  Graphic  Image  Inc.  and 
Graphic  Color  Prep. 

According  to  the  Observer’s  lawsuit, 
Johnson  was  part  of  a  scheme  in  which 
over  a  period  of  several  years  the  news¬ 
paper  paid  Graphic  Image  for  supplies 
the  Observer  had  not  received.  The  suit 
alleges  that  Johnson  and  the  other  de¬ 
fendants  defrauded  the  Observer. 

Three  Observer  executives  with  ad¬ 
ministrative  and  accounting  responsi¬ 


bility  resigned  following  the  alleged  em¬ 
bezzlement. 

Described  by  publisher  Neill  in  a  July 
24, 1992,  Observer  story,  as  “good  people 
. . .  who  contributed  a  lot  to  the  compa¬ 
ny,”  the  three  executives  are  not  impli¬ 
cated  in  the  suspected  theft. 

The  case  has  resulted  in  criminal 
charges  against  Johnson  and  the  part- 
owners  of  Graphic  Image  Inc.,  John 
Rawlins  and  Doug  Moore.  The  three 
men  were  each  charged  in  a  December 
1992  Charlotte  grand  jury  indictment 
with  mail  fraud,  money  laundering  and 
conspiracy. 

Graphic  Image  Inc.  and  Graphic  Col¬ 
or  Prep  are  also  charged  with  conspiracy 
in  the  indictment.  If  convicted,  each  of 
the  indicted  men  faces  possible  maxi¬ 
mum  sentences  of  hundreds  of  years  in 
jail  and  million-dollar  fines. 

Publisher’s  pledge 

Neill  also  said  that,  while  it  has  been 
devastating  for  a  person  “to  have  been 
systematically  looting  this  place  . . .  and 
there’s  a  sense  by  other  employees  of  be¬ 
trayal,”  the  suspected  embezzlement  oth¬ 
erwise  has  had  little  effect  on  ongoing 
operations  of  the  newspaper.  He  said  the 
paper  will  continue  to  keep  the  public  in¬ 
formed  of  the  case  through  news  stories. 

“It’s  the  largest  known  embezzlement 
in  North  Carolina,  so  it’s  a  big  story,” 
Neill  observed.  “It  involves  us.  We  are  the 
story.  We  have  to  be  conscious  of  that.” 

He  said  the  newspaper  will  provide 
news  coverage  of  the  case  just  as  it 
would  any  similar  story.  He  noted  that 
Joseph  Menn,  Observer  business  writer, 
has  been  assigned  to  the  story  and  has 
already  written  several  published  articles 
on  the  case. 

“He  asks  us  questions  just  as  he  would 
any  third  party,”  said  Neill.  “He’s  getting 
no  inside  direction  from  us.  We  are  cov¬ 
ering  it  with  the  same  sort  of  correctness 
as  any  other  story.” 

Menn,  an  Observer  reporter  for  four 
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years,  says  that  in  some  ways  the  story  of 
the  alleged  embezzlement  has  been  very 
sensitive  and  awkward  to  cover.  Howev¬ 
er,  he  also  says  he  has  had  full  coopera¬ 
tion  of  the  newspaper’s  management  in 
pursuing  the  story. 

“Rolfe  Neill  told  me  to  treat  it  like  any 
other  story,”  Menn  remarked.  “On  any 
given  major  story,  there  are  going  to  be 
enough  people  involved,  in  my  experi¬ 
ence,  that  most  reporters  don’t  have 
100%  rave  reviews  of  the  process,  but 
this  [covering  the  alleged  embezzlement 
at  the  Observer]  gets  as  close  up  there  as 
any  I’ve  had  in  my  experience,”  Menn 
said.  “It’s  been  100%  in  terms  of  free¬ 
dom.  The  freedom  issue  is  an  A-plus, 
but  I  won’t  say  working  on  this  story 
hasn’t  been  awkward.” 

Menn  asserted  that  he  will  continue 
to  stay  on  top  of  the  story.  “I  think  the 
majority  of  the  work  is  over  with  but  I 
imagine  we’ll  be  covering  the  trial  if  it 
goes  that  far.” 

Scandal  takes  toll 

Another  Observer  reporter,  speaking 
on  condition  of  anonymity,  said  the 
Charlotte  Observer  definitely  has  been 
hurt  by  the  suspected  embezzlement.  “It 
[the  alleged  embezzlement]  is  the  most 
horrible  scandal  in  Knight  Ridder  histo¬ 
ry,  but  Knight-Ridder  will  survive.  They’ll 
fire  some  people  and  swallow  this.” 

Already,  the  reporter  said,  three  high- 
level  people  have  been  fired  at  the  news¬ 
paper  who  had  nothing  to  do  with  the 


scandal.  The  reporter  noted  that  pub¬ 
lisher  Neill  said  recently  in  an  internal 
publication  to  Observer  employees  that, 
on  a  scale  of  zero  to  10,  the  suspected 
theft  of  millions  of  dollars  from  the 
newspaper  rates  a  D. 

Why  it  took  the  newspaper  so  long  to 
discover  it  was  missing  millions  of  dol¬ 
lars,  the  reporter  said,  was  because, 
“When  you’re  making  money,  nobody 
asks  questions.” 

Competitors  react 
How  good  a  job  has  the  Charlotte 
Observer  done  covering  the  story  of  how 
the  newspaper  lost  $2  million? 

Opinion  among  editors  of  area  maga¬ 
zines  and  newspapers,  which  compete 


“It’s  the  largest  knoum  embezzlement 
in  North  Carolina,  so  it’s  a  big  story.  It 
involves  us.  We  are  the  story.  We  have 
to  be  conscious  of  that.” 

—  Rolfe  Neill,  publisher  and  chairman, 
Charlotte  Observer 


against  the  Observer  for  readership  and 
advertising,  is  mixed  about  the  Observ¬ 
er’s  self-coverage 

John  Grooms,  editor  of  Creative  Loaf' 
ing,  a  50,000-circulation  alternative 
weekly  magazine  in  Charlotte,  says  the 
Observer  could  be  telling  the  public  a 
great  deal  more. 

“Rather  than  taking  an  in-depth  look 
at  a  snafu  that  should  not  have  occurred, 
they  have  just  given  us  the  least  informa¬ 


tion  possible,  in  an  effort  to  give  the  ap¬ 
pearance  of  satisfying  the  public’s  need 
to  know  without  going  into  too  much 
detail,”  Grooms  said. 

He  added  that  the  Observer’s  cover¬ 
age  of  itself  in  the  suspected  employee 
theft  of  such  a  sizable  sum  of  money  has 
been,  at  best,  superficial. 

“It’s  the  usual  self-serving  public-spir¬ 
ited  PR  that  we  get  from  that  group. 
They  haven’t  gone  into  the  kind  of 
depth  that  can  explain  how  such  a  stu¬ 
pid  thing  could  go  on  ....  ” 

Grooms  credits  Creative  Loafing  for 
helping  to  spark  the  Knight-  Ridder 
newspaper  to  share  its  embarrassing  situ¬ 
ation  with  the  public. 

“I’m  sure  there  are  people  at  the  Ob¬ 


server  who  didn’t  want  to  have  this  story 
published,  but  they  had  to  because  they 
knew  there  were  local  publications  like 
Creative  Loafing  that  would  have  writ¬ 
ten  something  about  the  story,”  Grooms 
contended. 

Terry  Plumb,  editor  of  The  (Rock  Hill, 
S.C.)  Herald,  a  29,000-circulation  daily 
that  competes  with  a  zoned  edition  of 
the  Charlotte  Observer  in  York  County, 
S.C.,  thinks  the  Charlotte  newspaper  has 
generally  done  a  commendable  job  of 
self-coverage  of  the  scandal. 

“What  I  know  about  it  [the  suspected 
embezzlement].  I’ve  picked  up  from  reading 
the  Observer,”  Plumb  said.  “I  don’t  know 
what  else  you  could  ask  of  them  ....  In 
terms  of  covering  it,  I  think  they  were 
very  up-front  in  airing  their  dirty  laundry, 
so  to  speak.  I’m  certainly  not  going  to 
criticize  them.  I  empathize  with  those 
people.” 

The  Herald  and  the  York  Observer,  a 
zoned  edition  of  the  Charlotte  Observer, 
compete  vigorously  for  advertising  and 
readership  in  a  market  often  described 
as  engaged  in  a  newspaper  war  in  South 
Carolina. 

Plumb,  however,  said  he  is  not  pleased 
with  what  has  happened  to  the  huge 
Knight-Ridder-owned  paper  just  25 
miles  north  of  him.  “I  don’t  take  any  sat¬ 
isfaction  or  joy  in  what  happened  to 
them.  I  think  it’s  a  terrible  thing  to  be¬ 
lieve  they  may  have  been  betrayed  from 
within,  and  it  must  be  tough  for  them  to 
get  over  it.” 

Plumb  added,  “When  you’re  in  the 
news  business  and  you  have  to  tell  the 
world,  it’s  doubly  painful.”  BECT 

IRE/Scripps  Howard 
fellowship  program 

INVESTIGATIVE  REPORTERS  AND 
Editors  has  established  a  working  fellow¬ 
ship  at  the  University  of  Missouri 
School  of  Journalism  as  a  part  of  efforts 
to  involve  more  minority  journalists  in 
investigative  reporting. 

The  Scripps  Howard  Foundation/IRE 
Fellowship  program  will  be  administered 
by  IRE  and  funded  by  the  Scripps 
Howard  Foundation  via  a  grant  to  the 
University  of  Missouri.  The  $3,000  an¬ 
nual  working  fellowship,  beginning  with 
the  1993-94  academic  year,  achieves  two 
goals  at  once:  providing  minority  jour¬ 
nalism  students  with  more  educational 
and  career  opportunities  and  providing 
IRE  headquarters  with  another  pair  of 
helping  hands. 


Three  Observer  executives  with  administrative 
and  accounting  responsibility  resigned 
following  the  alleged  embezzlement. 
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Cheers  —  and  Jeers 

Revived  Pittsburgh  Post-Gazette  sells  out  385,000  press  run, 
but  lawsuit  by  competing  newspaper  could  cloud  its  future 


by  Mark  Fitzgerald 

PITTSBURGHERS  MARKED  THE 
end  of  an  eight-month  local  daily  news¬ 
paper  drought  by  snapping  up  385,000 
copies  of  a  revived  Pittsburgh  Post- 
Gazette  Jan.  18. 

Circulation  director  Thomas  G.  Herr¬ 
mann  said  there  were  “incredible”  sin¬ 
gle-copy  sales  of  the  first  daily  newspa¬ 
per  published  in  Pittsburgh  since  Team¬ 
ster  circulation  workers  walked  off  their 
jobs  May  17  and  halted  publication  of 
the  jointly  published  Post-Gazette  and 
Pittsburg  Press. 

Herrmann  conceded  that  home  deliv¬ 
ery  was  late  in  many  areas  but  said  he 
expected  prompt  delivery  to  return  soon. 

With  its  re-emergence,  the  Post- 
Gazette  also  changed  from  the  smaller- 
circulation  junior  partner  in  a  joint  op¬ 
erating  agreement  with  the  afternoon 
Press  to  the  only  locally  published  Pitts¬ 
burgh  daily. 

The  Press  is  remembered  in  a  green 


small-type  legend  below  the  front-page 
banner  that  reads,  “And  the  Best  of  The 
Pittsburgh  Press.” 

About  80  former  Press  newsroom  em¬ 
ployees  have  been  hired  by  the  Post- 
Gazette,  leaving  another  120  unem¬ 
ployed.  Under  an  agreement  with  deliv¬ 
ery  and  production  unions,  the  jobs  of 
another  260  employees,  who  worked  for 
the  Press-dominated  JOA,  will  be  elimi¬ 
nated  over  a  five-year  period. 

The  Post-Gazette  faces  challenges  to 
presumed  one-paper  dominance  of  Pitts¬ 
burgh,  however. 

The  Tribune-Review  of  Greensburg  is 
moving  on  the  Post-Gazette  on  two 
fronts,  combining  a  newspaper  war  with 
litigation. 

Just  before  the  Post-Gazette  resumed 
publication,  the  Tribune-Review  added 


the  name  Pittsburgh  to  copies  circulated 
in  the  city.  It  has  also  opened  a  Pitts¬ 
burgh  news  bureau  and  leased  two  distri¬ 
bution  warehouses  for  the  city  and  its 
close-in  suburbs. 

During  the  eight-month  strike,  Tri¬ 
bune-Review  circulation  grew  from 
about  53,000  to  85,000  on  weekdays  and 
from  about  94,000  to  approximately 
200,000  on  Sundays,  the  newspaper 
said. 

Tribune-Review  president  Edward  H. 
Harrell  said  he  believes  the  paper, 
owned  by  Richard  Mellon  Scaife,  has 
good  long-term  prospects  in  Pittsburgh. 

“First,  we  think  there’s  room  in  Pitts¬ 
burgh  for  two  papers,”  he  said. 

“And  technologically,  [the  Post- 
Gazette]  is  so  far  behind  [that]  we  can 
present  a  much  better-looking  paper  with 
much  better  content.  They  simply  can’t 
run  color,  for  instance,”  Harrell  added. 

“Third,  they  are  traditionally  the  left- 
wing  editorial  page  while  we’re  consid¬ 
ered  the  basic  conservative  paper.  I 


think  we’ll  get  readers  just  right  there,” 
he  said. 

The  Tribune-Review  has  also  sued  the 
Block  family’s  Blade  Communications, 
publisher  of  the  Post-Gazette,  as  well  as 
E.W.  Scripps,  former  owner  of  the  Press, 
and  First  Boston  Corp.,  which  brokered 
the  sale  of  the  Press  to  the  Post-Gazette. 

In  the  suit,  filed  Jan.  8  in  Westmore¬ 
land  County  Common  Pleas  Court  in 
Greensburg,  the  Tribune-Review  con¬ 
tends  that  the  sale  was  rigged  to  ensure 
that  both  Blade  and  Scripps  ended  up 
with  newspaper  monopolies. 

In  the  transaction,  which  was  ap¬ 
proved  by  the  U.S.  Justice  Department 
Dec.  30,  Blade  paid  cash  and  preferred 
stock  and  transferred  The  Herald  of 
Monterey,  Calif.,  to  Scripps. 

(In  an  8-K  form  filing  Jan.  D,  Scripps 


said  it  received  $19  million  in  cash  plus 
Blade  preferred  stock  with  an  estimated 
fair  value  of  $16  million.  It  valued  the 
35,000-circulation  Herald  at  $19  mil¬ 
lion.)  Scaife  has  said  he  bid  far  more 
than  Blade  —  $150  million  —  for  the 
Press  newspaper  and  its  publishing  com¬ 
pany,  Pittsburgh  Press  Co. 

Both  Scripps  and  Blade  have  declined 
to  comment  on  the  lawsuit. 

The  Tribune-Review’s  Harrell  said  sin¬ 
gle-copy  draws  did  not  decline  in  the  first 
few  days  after  the  Post-Gazette’s  return. 

Home  delivery,  however,  is  where  the 
real  fight  will  be  waged  —  a  fight  whose 
outcome  will  not  be  clear  immediately. 

“They  are,  of  course,  giving  the  paper 
away,”  Harrell  said  of  the  rival  Post- 
Gazette. 

In  an  aggressive  wooing  of  readers, 
former  Post-Gazette  and  Press  sub¬ 
scribers  are  getting  the  paper  free  for  the 
first  13  days.  The  daily  cover  price  of  35<£ 
is  being  retained  and  home-delivery 
prices  are  not  increasing.  Under  the 
JOA,  the  Post-Gazette  did  not  publish 
on  Sundays. 

A  heavy  broadcast  and  outdoor  ad 
campaign  has  also  been  launched. 

One  sign  that  the  paper  is  winning 
back  some  good  will  is  a  tv  ad  featuring 
Pittsburgh’s  grandmotherly  mayor,  So¬ 
phie  Masloff.  During  the  strike,  Masloff 
pointedly  threatened  to  cancel  her  per¬ 
sonal  subscription  —  and  the  city’s  —  if 
the  Press  Co.  tried  to  publish  with  non¬ 
union  workers.  BEOT 

Illyria  expands 
distribution 
in  Europe 

THE  ALBANIAN-AMERICAN  news¬ 
paper,  Illyria,  in  early  December  began 
distribution  in  countries  throughout  Eu¬ 
rope,  including  Switzerland,  Sweden, 
Norway,  the  Netherlands,  Italy,  Austria 
and  France. 

“We  are  pleased  to  be  able  to  offer  Il¬ 
lyria  to  Albanians  currently  living  in  Eu¬ 
rope,”  said  Harry  Bajraktari,  publisher  of 
the  newspaper. 


Scaife  has  said  he  bid  far  more  than  Blade  —  $150 
million  —  for  the  Press  newspaper  and  its 
publishing  company,  Pittsburgh  Press  Co. 
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1993  EDITOR  &  PUBUSHER  MARKET  GUIDE  (Pubiisy  no.  1992) 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets.  $90  per  copy. 

Bulk  orders  of  5  or  more  of  each  book,  $82  eoch.  $115  outside  the  U.S.  or  Canada. 

1993  EDITOR  &  PUBUSHER  INTERNATIONAL  YEAR  BOOK 

(Published  April  1 993)  The  encyclopedia  of  the  newspoper  industry.  $90  per  copy. 

Bulk  orders  of  5  or  more  of  each  book,  $82.  $115outside  the  U.S.or  Canada. 
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BUSINESS  Grde  One  Category 

1.  Newspaper 

2.  Newspaper  equipment  nranufodurer 

3.  Syndicate/news  service 

4.  Advertising  agency 

5.  Public  relations  firm 

6.  Legal  firm 

7.  Government 

8.  Manufacturer  -  general 

9.  Manufacturer  -  aute  &  truck 

10.  Manufacturer  -  food 

11.  Service  industry 

12.  University/public  library 

13.  Financial 

14.  Retail 

15.  Public  transportation 

16.  Individual 

17.  Publishing  other  than  newspaper 

18.  Real  estate 

19.  Other _ 
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11  West  19th  Street 
NewYork,  NY  10011-4234 


In  Brief 


Connecticut  weeklies  settle 
federal  overtime  claim 

HOUSATONIC  VALLEY  PUBLISHING  Co.,  the  New  Mil¬ 
ford,  Conn. -based  publisher  of  seven  area  weeklies,  has 
agreed  to  settle  U.S.  Labor  Department  claims  over  overtime 
for  reporters. 

The  settlement  was  not  made  public,  since  it  came  through 
administrative  action,  so  it  was  not  disclosed  how  many  em¬ 
ployees  were  affected  or  how  much  money  was  paid  out  by  the 
former  owner.  New  Brunswick,  N.J.-based  Home  News  Pub¬ 
lishing  Co.,  which  sold  the  papers  to  an  investor  group  last 
October. 

“All  activities  predated  our  ownership,”  said  new  publisher 
Walter  N.  Rothschild  3rd.  He  said  the  company  has  started 
new  time-keeping  procedures  and  has  reviewed  compensation 
for  weekend  work. 

Home  News  financial  executive  Tom  Carey  declined  to 
comment  except  to  say  it  was  untrue  that  Home  News  Publish¬ 
ing  was  responsible  for  the  claim. 

Wire  Service  Guild 
ratifies  AP  contract 

WIRE  SERVICE  GUILD  members  voted  305  to  188  to  ratify 
an  Associated  Press  contract  calling  for  4.75%  in  pay  hikes 
over  two  years. 

Guild  negotiators  called  the  raises  “inadequate”  but  urged 
ratification,  saying  the  contract  was  “the  best  available  to  us 
after  contentious  negotiations.”  They  said  AP  was  “intransi¬ 
gent”  about  controlling  costs. 

Retroactive  to  Dec.  1,  it  affects  1,400  Guild-represented 
employees. 

That^s  service 

THE  NEW  YORK  Times  redesigned  its  stock  tables  to 
make  them  easier  to  use,  and  then  went  a  step  further:  It  set 
up  a  phone  line  and  assigned  a  staffer  to  answer  reader’s 
questions. 

First  the  Times  published  a  thorough  explanation  Jan.  5 
when  it  introduced  the  redesign — using  listings  from  Tribune 
Media  Service  instead  of  the  Associated  Press.  It  also  runs  a 
daily  three-column  box  explaining  how  to  read  the  tables. 

Jennifer  Sack,  a  Dartmouth  College  copy  intern,  who  re¬ 
turned  a  call  the  next  day,  said  hundreds  of  calls  have  come  in, 
mainly  inquiring  about  abbreviations  of  company  names  used 
in  place  of  the  former  ticker  symbols.  The  help  line  was  to  run 
about  three  weeks. 

Newsday  offers  stock  service 

NEWSDAY  IS  SELLING  a  service  that  notifies  investors  on  a 
palm-sized  “beeper”  screen  when  stock  prices  change. 

Newsday  Financial  Alert  Service  monitors  over  70,000 
stocks,  bonds  and  options  on  all  major  exchanges.  Subscribers 
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1  U.S.  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

1/19/93  1/12/93 

1/21/92 

Affiliated  Publications  Inc.  (NY) 

13.25 

12.875 

9.875 

A.H.BeloCorp.(NY) 

40.75 

40.50 

35.00 

Capital  Cities/ABC  Inc.  (NY) 

498.75 

492.25 

455.625 

Central  Newspapers  Inc.  (NY) 

23.50 

23.00 

21.875 

Dow  Jones &Co.  Inc.  (NY) 

29.625 

28.50 

29.00 

Gannett  Co.  Inc.  (NY) 

53.125 

51.50 

45.625 

KnightRidderlnc.(NY) 

60.75 

59.625 

55.25 

Lee  Enterprises  Inc.  (NY) 

31.125 

30.75 

23.50 

1  McClatchyNewspapersInc.  (NY)  19.00 

19.00 

18.00 

Media  General  Inc.  (AM) 

19.625 

19.25 

19.25 

Multimedia  Inc.  (OTC)  * 

33.00 

32.75 

25.00 

New  York  Times  Co.  (AM) 

26.875 

27.375 

27.50 

1  ParkCommunicationsInc.  (OTC)  18.00 

17.25 

14.50 

Pulitzer  Publishing  Co.  (OTC) 

34.75 

30.75 

23.75 

E.W.ScrippsCo.(NY) 

24.75 

24.00 

23.25 

Times  Mirror  Co.  (NY) 

30.75 

30.50 

34.875 

Tribune  Co.  (NY) 

50.125 

48.50 

45.00 

Washington  PostCo.  (NY) 

*3  fori  stock  split 

231.375 

231.75 

205.00 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

1  (Weekly  Stock  Quotes) 

Stock 

1/19/93 

1/12/93 

1/21/92 

MacLean  Hunter  Ltd.  (a) 

11.875 

12.125 

12.50 

Hollinger  Inc.  (a) 

10.00 

10.125 

12.125 

Quebecor  Inc.  Class  A  (a)(d) 

18.50 

18.625 

13.00 

Reuters  (c) 

63.50 

63.625 

56.50 

Southam  Inc.  (a) 

15.75 

15.875 

18.875 

Thomson  Cotp.  (a) 

14.375 

14.125 

16.625 

Toronto  Sun  Publishing  Corp.  (a) 

14.00 

14.00 

15.50 

TorStar  Corp.  (a) 

22.375 

22.50 

25.00 

Pearson  Ltd.  (b)(e) 

3.58 

3.59 

3.85 

News  Corp.  Ltd.  (c) 

37.75 

37.25 

21.875 

(a)  Quotes  are  in  C^uiadian  Dollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quote  is  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  January  24, 1992 

(e)  2  for  1  stock  split  -  June  15, 1992 

Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 

1 

in  the  New  York  area  can  select  which  listings  they  want  mon¬ 
itored  and  thresholds  at  which  to  be  notified.  They  receive 
changes  in  prices  within  two  minutes  of  official  postings. 

The  service  costs  $87  a  month  for  up  to  200  alerts. 

It  is  a  joint  venture  of  Newsday,  Intelligent  Information  of 
Stamford,  Conn.,  and  Alpha  Numeric  Radio  Messaging  of 
Melville,  N.Y. 

“We  think  it’s  a  great  add-on  service  to  our  already  popular 
900  number  for  stock  quotes,”  said  Jim  Garvey,  manager  of 
Newsday’s  electronic  information  services.  He  said  stock  mar¬ 
ket  investors  “have  shown  great  interest  in  receiving  informa¬ 
tion  from  newspapers  and  we  want  to  serve  that  market  in  new 
and  better  ways.” 
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Any  employee 
can  be  asked 
for  a  retraction 


California  Supreme  Court  expands 
scope  of  law  to  benefit  plaintiffs 

by  M.L.  Stein 

THE  CALIFORNIA  SUPREME  Court 
appears  to  have  made  it  easier  to  recover 
damages  in  a  libel  suit  by  ruling  that  a 
notice  for  retraction  can  he  served  on  an 
editor  or  other  newspaper  employee,  as 
well  as  the  publisher. 

The  ruling  also  will  make  libel  ac¬ 
tions  a  great  deal  more  complicated  to 
try,  stated  one  justice,  who  agreed  with 
the  overall  majority  view  but  not  all  its 
conclusions. 

The  unanimous  opinion  involved  a  li¬ 
bel  suit  against  Freedom  Newspapers 


Inc.  by  the  estate  of  a  late  Municipal 
Court  judge,  which  alleged  that  the  Or¬ 
ange  County  Register  had  falsely  stated 
that  he  rendered  benign  decisions  in  re¬ 
turn  for  sexual  favors  from  prostitutes. 

In  his  original  suit,  the  late  Judge 
Calvin  Schmidt  sought  general  damages, 
special  damages  to  be  determined  by 
proof  at  trial  but  not  less  than  $200,000, 
plus  punitive  damages. 

California  law  limits  a  libel  plaintiff  to 
the  recovery  of  only  special  damages  un¬ 
less  he  submits  a  written  demand  for  a  re¬ 
traction  to  the  “publisher”  within  20  days 
of  becoming  aware  of  the  alleged  libel. 

Schmidt  served  his  notice  in  time  on 
then-Register  editor  N.  Christian  An¬ 
derson  instead  of  publisher  R.  David 
Threshie. 


Freedom  moved  to  strike  the  motion 
for  general  and  punitive  damages  on  the 
grounds  that  Schmidt  did  not  comply 
with  the  California  statute.  The  Superi¬ 
or  Court  denied  Freedom’s  motion  but  a 
Court  of  Appeals  upheld  it. 

In  overturning  the  appellate  ruling 
and  remanding  the  case  back  to  trial, 
the  Supreme  Court  said  that  Anderson 
had  been  authorized  by  the  publisher  to 
handle  retraction  demands  and  that 
Threshie  knew  of  Schmidt’s  demand 
within  the  20-day  time  period. 

Justice  Ronald  George  wrote  that  the 
state  statute  “was  not  intended  to  im¬ 


pose  a  technical  barrier  to  recovery 
when  the  purposes  designed  to  be  served 
by  the  law  are  satisfied.” 

According  to  George,  the  call  for  a  re¬ 
traction  may  be  served  on  the  publisher, 
someone  designated  by  him  to  receive 
such  notices,  or  any  newspaper  employ¬ 
ee  as  long  as  the  publisher  becomes 
aware  of  the  demand  within  the  20  days. 

Although  concurring  in  George’s 
opinion.  Justice  Joyce  Kennard,  who  was 
joined  by  Chief  Justice  Malcolm  Lucas, 
disagreed  with  George’s  interpretation  of 
the  statute  as  being  too  broad  in  terms  of 
who  is  the  legitimate  recipient  of  a  de¬ 
mand  for  a  correction. 

It  is  one  thing  for  an  editor  to  receive 
the  demand  and  another  when  other 
employees  are  involved  whose  responsi¬ 


bility  in  such  matters  is  not  clearly 
drawn,  Kennard  reasoned. 

In  using  the  term  “publisher”  in  writ¬ 
ing  the  law,  the  Legislature  meant  the 
newspaper’s  owner,  the  individual  named 
in  the  masthead  as  publisher,  or  its  prin¬ 
cipal  editor,  the  justice  concluded. 

“The  majority’s  approach  needlessly 
wastes  judicial  and  litigant  resources  by  fos¬ 
tering  unnecessary  controversy”  she  wrote. 

Kennard  asserted  that,  under  the  rul¬ 
ing,  extensive  pretrial  and  trial  litigation 
will  be  necessary  to  resolve  the  questions 
of  who,  if  anyone,  a  publisher  has  picked 
to  receive  demands  for  correction; 
whether  a  publisher  actually  knew  of  a 
demand  made  to  any  employee;  and 
whether  the  publisher  made  an  actual 
delegation  of  authority  or  simply  dele¬ 
gated  it  “by  pattern  or  practice.” 

Freedom  attorney  EXiffern  H.  Helsing 
said  the  Supreme  Court’s  decision  could 
have  a  chilling  effect  on  newspapers. 

“It  gives  the  plaintiff  the  right  to  come 
into  court  and  dig  into  the  operations  of 
the  newspaper,”  he  told  the  Register. 

Athlete  must  be 
publicly  identified 
in  AIDS  lawsuit 

A  FEDERAL  JUDGE  has  ordered  that 
Earvin  (Magic)  Johnson  must  be  pub¬ 
licly  listed  as  the  defendant  in  a  lawsuit 
filed  by  a  woman  who  claims  the  former 
basketball  star  gave  her  the  AIDS  virus. 

However,  in  his  decision,  U.S.  District 
Judge  Richard  A.  Enslen  refused  to  or¬ 
der  public  identification  of  the  woman. 

News  organizations,  including  the  De¬ 
troit  Free  Press,  the  Detroit  News  and 
the  Michigan  Press  Association,  have 
asked  the  judge  to  lift  a  suppression  or¬ 
der  keeping  the  woman’s  identity  a  se¬ 
cret  (E&P,  Nov.  14, 1992,  P.  17). 

The  plaintiff  is  listed  as  “Jane  Doe” 
and  originally  listed  the  defendant  in  the 
lawsuit  as  “Richard  Roe.” 

In  his  ruling,  Enslen  said  Johnson  had 
waived  his  right  to  remain  nameless 
when  he  acknowledged  in  television  in¬ 
terviews  that  he  was  the  defendant. 

Enslen  also  said  in  ruling  that  he  con¬ 
sidered  the  fact  that  Johnson  has  become 
a  celebrity  spokesman  about  AIDS. 

The  Lansing,  Mich.,  woman  says  John¬ 
son  infected  her  with  the  AIDS  virus  dur¬ 
ing  a  one-night  stand  in  the  summer  of 
1990.  She  is  suing  for  $2  million. 


California  law  limits  a  libel  plaintiff  to  the  recovery 
of  only  special  damages  unless  he  submits  a  written 
demand  for  a  retraction  to  the  “publisher”  within  20 
days  of  becoming  aware  of  the  alleged  libel. 
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Lawsuit  charges  Jewish 
newspaper  with 
permitting  anti-Semitism 


by  Mark  Fitzgerald 

AN  ORTHODOX  JEWISH  woman  is 
charging  in  a  lawsuit  that  she  was  sub¬ 
jected  to  anti-Semitic  abuse  and  sexual 
harassment  while  working  at  the  Detroit 
Jewish  News. 

In  a  lawsuit  filed  earlier  this  month  in 
Oakland  County  Circuit  Court  in 
Michigan,  Joy  Gardin,  43,  says  she  was 
fired  after  11  years  as  a  part-time  type¬ 
setter  because  she  complained  about  the 
anti-Semitic  comments  and  actions  of 
the  paper’s  production  supervisor,  Curtis 
DeLoye. 

In  the  lawsuit  and  in  allegations  by 
her  lawyer,  Steven  Z.  Cohen,  Gardin 
charges  DeLoye  frequently  used  obscene 
languages  in  references  to  Jews  and 
made  other  slurs  about  the  religion. 

In  a  typical  example,  attorney  Cohen 
said,  DeLoye  placed  a  coffee  filter  on  his 
head  as  if  it  were  a  yarmulke  and  said,  “I 
guess  if  I  wear  this  I  can  take  all  the 
fucking  Jewish  holidays  off.” 

Gardin  says  her  complaints  to  senior 
management  about  the  behavior  were 
disregarded,  and  that  DeLoye  then 
worked  to  force  her  out  of  the  job. 

For  instance,  she  was  offered  a  full¬ 
time  position  that  included  a  10-hour 
shift  that  extended  into  Friday  evenings. 

“Because  of  her  observance  of  Jewish 
religious  practices,  defendants  . . .  knew 
that  [Gardin]  could  not  work  on  Friday 
afternoons  until  the  close  of  business 
owing  to  the  start  of  the  Jewish  Sabbath. 
No  offer  or  accommodation  in  that  re¬ 
spect  was  made  by  the  . . .  Detroit  Jewish 
News,”  the  lawsuit  says. 

The  lawsuit  continues  that,  when  it 
was  decided  a  new  full-time  typesetter 
would  replace  Gardin,  the  decision  was 
announced  at  a  time  Gardin  was  sure  to 
be  off  work;  the  second  day  of  the  Jewish 
holiday  of  Rosh  Hashana. 

“I  didn’t  even  know  the  newspaper 
would  be  open  on  Rosh  Hashana,”  said  at¬ 
torney  Cohen,  himself  an  Orthodox  Jew. 

Among  the  instances  of  sexual  ha¬ 
rassment,  Gardin  charges  in  the  suit,  is 
one  in  which  DeLoye  showed  her  a  plas¬ 
tic  frog  and  urged  her  to  lift  its  head. 

“When  she  did  an  oversized  penis 
came  out,”  attorney  Cohen  said.  “Now 


for  an  Orthodox  woman,  who  dresses 
with  long  sleeves  and  high  necklines  and 
covers  her  hair . . .  that  embarrassed  the 
hell  out  of  her.” 

Detroit  Jewish  News  associate  pub¬ 
lisher  Arthur  Horowitz  vigorously  de¬ 
nied  all  the  allegations  in  the  lawsuit. 

“The  Jewish  News  is  a  place  that  has  a 
progressive  work  environment  and  all 
employees  are  encouraged  both  to  ex¬ 
plore  and  expand  upon  their  religious 
and  cultural  interests,”  he  said. 

Horowitz  added  that  Gardin  and  her  at¬ 
torney  are  simply  trying  to  shake  down  the 
paper  with  allegations  of  anti-Semitism. 

“The  issue  of  anti-Semitism  at  the 
Jewish  News  was  one  that  was  brought 
up  by  the  plaintiff  in  an  attempt  to  se¬ 
cure  financial  settlement,”  he  said. 

“[Gardin]  assumed  that  holding  a 
press  conference  to  attempt  to  embar¬ 
rass  the  Jewish  News  and  its  staff  would 
result  in  her  receiving  whatever  she 
wanted,”  Horowitz  added. 

Instead,  Horowitz  said,  the  newspaper 
“will  pursue  any  and  all  means  both  to 
defend  our  position  and  retain  the  repu¬ 
tation  that  we  have  built  over  the  past 
50  years  in  the  Jewish  community  and 
outside  of  it.” 

Horowitz  also  emphasized  the  support 
of  the  newspaper  for  its  accused  produc¬ 
tion  supervisor. 

“Curt  DeLoye  is  an  integral  part  of 
the  growth  and  success  of  the  Jewish 
News,”  Horowitz  said.  “He  is  an  employ¬ 
ee  of  the  highest  caliber  who  has  been 
with  us  for  15  years.  The  things  that  are 
being  said  are  outlandish.” 

The  newspaper  published  a  long  ac¬ 
count  of  the  lawsuit  allegations  on 
Jan.  8.  K^P 


Federal  court 
issues  new 
disclosure  rules 

by  Debra  Qersh 

THE  D.C.  CIRCUIT  Court  has  adopted 
rules  that  would  prohibit  its  employees 
from  ever  disclosing  court  matters  not 
on  the  public  record. 

The  rules,  which  went  into  effect  Jan. 
3,  differ  slightly  from  those  originally 
proposed  in  mid-October  (E&P,  Dec.  5, 
1992,  P.9). 

Among  the  changes  is  the  lifting  of  a 
10-year  period  for  discussing  such  court 
matters.  Under  the  proposed  rules, 
those  issues  could  be  discussed  10  years 
after  the  events  took  place,  but  the 
adopted  regulation  bans  any  disclosure. 

Added  to  the  regulations  is  an  excep¬ 
tion  which  allows  for  reporting  “an  al¬ 
leged  criminal  violation  to  an  appropri¬ 
ate  law  enforcement  official.” 

The  rules  were  drafted  after  the  leak 
of  an  unreleased  court  decision  written 
by  then-U.S.  Supreme  Court  nominee 
Clarence  Thomas,  a  Circuit  Court  judge 
at  the  time  (E&P,  March  7, 1992,  P.13). 

The  leak  prompted  a  call  by  one  of 
the  D.C.  Circuit  Court  judges  for  an  in¬ 
vestigation,  but  Chief  Judge  Abner  J. 
Mikva  said  that  course  would  be  “ill-ad¬ 
vised”  and  that  the  court  was  consider¬ 
ing  drafting  confidentiality  rules. 

The  Reporters  Committee  for  Free¬ 
dom  of  the  Press  and  the  Radio-Televi¬ 
sion  News  Directors  Association  filed 
comments  with  the  court  stating  their 
objections  to  the  proposal. 

Noting  that  the  rules,  as  adopted, 
amounted  to  a  Pyrrhic  victory,  RCFP  ex¬ 
ecutive  director  Jane  E.  Kirtley  said  she 
was  glad  the  court  took  into  account  the 
media  groups’  concerns  about  potential 
whistle-blowers  but  was  “appalled”  that 
the  gag  rule  would  be  extended  to  a  life¬ 
time  ban. 

Kirtley  warned,  however,  that  the 
court  “will  live  to  regret  this.  Any  time 
you  put  down  a  rule  like  this,  you  invite 
people  to  violate  it.”  BE^P 


Court  says  nurse  can  sue  newspaper 


THE  UTAH  SUPREME  Court  has 
ruled  that  a  nurse  can  sue  a  newspaper 
she  says  defamed  her  by  reporting  on  her 
drug  problems  and  relationship  with  a 
doctor  who  allegedly  supplied  her. 

The  high  court’s  decision  came  in  the 
case  of  Shelley  Russell,  who  was  placed 


on  probation  for  one  year  in  1985  but  al¬ 
lowed  to  continue  working  provided  she 
submitted  to  random  drug  tests. 

A  Dec.  11,  1985,  story  in  the  Daily 
Spectrum,  St.  George,  Utah,  detailed  a 
stipulated  agreement  between  Russell 
and  the  state  Licensing  Division. 
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LEGALLY  SPEAKING 

by  Phillip  M,  Perry 

Beware  of  these  dangerous 
clauses  in  your  property  lease 


newing  your  lease  for  editorial  of¬ 
fice  or  printing  plant?  Beware  —  do  not 
let  your  landlord  buffalo  you  into  a  bad 
deal. 

Savvy  lease  negotiators  say  that  news¬ 
paper  publishers  can  get  better  deals  on 
their  commercial  leases,  but  it  takes 
knowledge  about  the  most  dangerous 
clauses  that  typically  pop  up  in  leases  — 
and  about  what  can  be  done  to  avoid 
them. 

“All  leases  are  negotiable,”  according 
to  David  Kirk,  director  of  the  consulting 
division  at  Boston  Financial  Group. 
“The  landlord  will  tolerate  more  than 
one  might  expect.  So  read  your  standard 
lease  and  make  an  effort  to  modify  the 
terms.” 

That  advice  is  especially  relevant  if 
your  lease  is  up  for  renewal  within  the 
next  12  months.  You  should  make  an 
early  start  in  reviewing  what  terms  need 
to  be  addressed  come  renewal  time. 
Moreover,  the  current  economic  climate 
has  created  a  battlefield  in  your  favor. 
Most  cities  are  suffering  the  double 
whammy  of  a  recession  and  the  over¬ 
building  of  commercial  space. 

Even  if  your  lease  has  more  time  to 
run,  your  landlord  will  very  likely  nego¬ 
tiate  to  keep  you  from  fleeing  the  coop. 

“If  a  tenant  walks,  the  landlord  has  to 
go  through  the  hassle  of  reletting  the 
premises  and  suing  the  tenant,”  notes 
Gary  Goldman,  a  Philadelphia  attorney 
who  has  prepared  reports  on  the  subject 
for  the  American  Bar  Association. 

In  the  current  soft  real  estate  market, 
there  are  more  incentives  for  a  tenant  to 
wander.  In  many  cases,  other  landlords 
are  offering  to  take  over  an  old  lease  to 
lure  a  tenant  to  their  premises. 

“When  you  renegotiate,  don’t  just  ask 


(Perry  is  a  free-lance  writer  based  in 
New  York  City  who  frequently  writes 
about  legal  issues.) 


for  lower  rent,”  advises  Goldman.  “Agree 
to  extend  the  lease.”  That  gives  you 
some  leverage.  The  landlord  benefits  in 
a  number  of  ways.  He  keeps  a  paying 
tenant,  gets  a  longer  lease,  loses  no 
downtime  for  his  space,  and  pays  no  bro¬ 
kerage  fee. 

A  fair  property  lease  is  vital  to  main¬ 
taining  the  competitive  posture  of  your 
newspaper  firm. 

“Real  estate  expense  has  been  escalat¬ 
ing  and  putting  a  real  squeeze  on  tenant 
profitability,”  says  Bruce  O.  Carter,  se¬ 
nior  vice  president  for  Charter  Commer¬ 
cial  Brokerage  Co.  of  San  Francisco. 

More  than  just  base  monthly  rent  is 
involved.  The  typical  newspaper  lease  is 
chock-full  of  land  mines  that  can  blow 
up  and  damage  profitability. 

“We  tackle  a  host  of  lease  issues  that 
landlords  never  address  unless  ap¬ 
proached,”  says  Ronald  H.  Agababian, 
vice  president  and  director  of  the  tenant 
representation  division  at  Peter  Elliot  & 
Co.,  a  Boston  brokerage.  “The  typical 
landlord  just  wants  to  know  if  a  tenant  is 
solvent  and  will  pay  the  rent.” 

So  what  are  these  hot  issues? 

Brokers  and  attorneys  point  to  the  fol¬ 
lowing  as  the  ones  that  most  often  cost 
newspaper  publishers  big  money: 

1.  Unfair  escalation  clauses. 

“Outside  of  the  base  rental  rate  itself, 
the  stickiest  part  of  a  lease  is  the  escala¬ 
tion  clause,”  warns  Richard  C.  Allen, 
chairman  of  Allen  Tenant  Services, 
Phoenix,  Ariz. 

^Escalation  clauses  call  for  the  rent  of 
a  newspaper  publisher  to  increase  to  the 
same  extent  that  inflation  causes  operat¬ 
ing  expenses  for  running  the  building  to 
increase.  They  are  sometimes  called  “op¬ 
erating  expense  pass-through  clauses.” 

As  recendy  as  a  few  years  ago,  landlords 
were  in  the  practice  of  tying  escalation 
clauses  to  the  Consumer  Price  Index,  a 
popular  figure  that  reflects  inflation.  With 


the  coming  of  the  softer  real  estate  mar¬ 
ket,  this  practice  has  been  abandoned  in 
fevor  of  formulas  that  reflect  the  actual  ris¬ 
es  in  operating  expenses. 

EiPnfortunately,  such  clauses  are  often 
so  all-inclusive  that  they  result  in  excess 
profits  for  the  landlord. 

“Many  landlords  view  the  clauses  as 
profit  centers  while  most  tenants  wrong¬ 
ly  view  them  as  methods  used  by  land¬ 
lords  to  stay  even,”  says  Goldman,  who  is 
currently  negotiating  the  leases  of  over 
300  sites  nationwide  for  a  large  holding 
company  in  Philadelphia. 

“If  landlords  view  it  as  a  profit  center, 
then  tenants  have  to  negotiate  based  on 
that  fact,”  he  adds.  “Otherwise,  they  will 
be  hurt.  There  are  many  tenants  who  are 
paying  more  in  operating  pass-throughs 
than  in  base  rent.” 

Some  renters  have  paid  $46  per 
square  foot  in  a  building  where  the  fig¬ 
ure  was  normally  $32. 

What  can  you  do?  Carter  suggests 
that  newspaper  publishers  cut  out  any 
expenses  that  relate  to  the  risks  of  own¬ 
ership  rather  than  of  leasing.  These  in¬ 
clude  those  for  marketing  the  building 
and  amortization  for  maintenance  and 
energy  conservation  and  cleaning  equip¬ 
ment.  Capital  improvements  to  the  ele¬ 
vators  and  other  building  systems  should 
be  amortized  rather  than  expensed  di¬ 
rectly.  Also,  watch  for  landlords  who 
manage  more  than  one  building  but  as¬ 
sess  all  of  their  overhead  expenses  to  the 
tenants  of  one  building. 

Your  broker  or  attorney  should  make 
sure  that  the  operating  expenses  to  be 
monitored  are  listed  in  the  lease,  and 
that  they  are  reasonable  ones  that  ten¬ 
ants  should  expect  to  pay. 

“The  problem  is  that  the  landlord  will 
start  passing  through  all  of  the  expenses 
he  can,”  Allen  counsels. 


(See  Legal  on  page  3 1 ) 
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Newspeople  in  die  News  Compiled  by  Melissa  Qitter 


Ron  Redfem 


Stephen  Sparks 


Paul  Semple 


Robert  Czufin 


Ron  Rodforn,  former  marketing  direc' 
tor  for  the  Orange  County  Register,  San¬ 
ta  Ana.,  Calif.,  has  been  promoted  to 
vice  president  of  sales  and  marketing. 

He  succeeds  Howard  GroHio,  who 
retired. 

Stophon  R.  Sparks,  vice  president  of 
circulation  at  the  Philadelphia  Inquirer, 
assumes  the  same  responsibility  at  the 
Seattle  Times  Co. 

Paul  E.  Sompio,  controller  for  the  £/- 
fingham  (Ill.)  Daily  News,  has  been 
named  general  manager  and  editor. 

Sharon  Shaw  Johnson,  an  editorial 
board  member  and  Washington,  D.C.- 
based  columnist  with  USA  Today,  now 
manages  the  international  desk  of  the 
gay  and  lesbian  newsmagazine  The  Ad¬ 
vocate.  She  succeeds  Masha  Gossen, 
who  resigned. 

Previously,  Johnson  was  a  reporter, 
features  editor  and  city  editor  at  the 
Rockford  (Ill.)  Morning  Star  and  chief 
correspondent  for  Illinois,  Florida  bu¬ 
reau  chief  and  states  editor  with  the 
Gannett  News  Service. 

Kevin  Allman,  a  former  editor  at 
the  Los  Angeles  Herald  Examiner  who 
has  contributed  to  the  Los  Angeles 
Times,  Vogue  and  other  publications, 
joined  the  Advocate  as  arts  and  enter¬ 
tainment  editor. 

Elaine  Kurtonhach,  who  has  worked 
in  the  Tokyo  bureau  of  the  Associated 
Press,  has  been  named  Asia  news  editor. 

She  succeeds  Dan  Biers,  who  moves 
to  the  Beijing  bureau. 

Dohorah  S.  Henley,  political  editor 
for  New  York  Newsday,  has  been  named 
city  editor  for  New  York  City. 


Earlier,  Henley  worked  for  the 
Rochester,  N.Y.,  Times  Union  and  the 
Chesterfield  Gazette  in  Richmond,  Va. 

Anno  J.  Cothran,  marketing  director 
for  the  Herald  Bulletin  Newspapers  of 
Anderson,  Ind.,  has  joined  the  Newspa¬ 
per  Association  of  America  as  national 
sales  manager  for  the  Newspaper  Co-op 
Network. 

Androw  Kohul,  previously  president 
of  Princeton  Survey  Research  Associ¬ 
ates,  now  is  director  of  the  Times  Mirror 
Center  for  the  People  &  the  Press.  He 
succeeds  the  Center’s  founding  director, 
Donald  S.  Kellormann,  who  retires. 

Jool  A.  Kurizman,  a  business  editor 
and  columnist  at  the  New  York  Times, 
has  been  named  executive  editor  of  the 
Harvard  Business  Review. 

Darroll  Richardson,  previously  editor 
of  the  Clinton  (Tenn.)  Courier  News, 
has  been  named  editor  of  the  Roane 
County  News  in  Kingston,  Tenn. 

Judy  B.  Undorwood,  a  general  edu¬ 
cational  development  instructor  at  the 
University  of  Tennessee,  has  returned  as 
editor  at  the  Morgan  County  News  in 
Wartburg,  Tenn. 

John  T.  Harding  of  the  Newark,  N.J., 
Star-Ledger  has  been  elected  president 
of  the  National  Association  of  Real  Es¬ 
tate  Editors. 

Also  elected  were:  Mary  Doylo* 
Kimball,  syndicated  writer,  Boca  Ra¬ 
ton,  Fla. — vice  president;  Patricia  L. 
Kosclussko,  Mortgage  Insurance  Cos. 
of  America,  Washington,  D.C. — second 
vice  president;  Glonn  Fischor,  Metro- 


America  Office  Guides,  Portland,  Ore. — 
treasurer;  and  Corrie  M.  Andors,  the 
San  Francisco  Examiner — secretary. 

Robort  S.  Czufin,  national  advertising 
director  for  the  New  York  Times,  has 
been  appointed  director  of  advertising 
for  media,  agency  relations  and  books. 

Richard  Tushingham,  managing 
director  of  automotive  advertising  at  the 
paper,  assumes  the  additional  title  of 
managing  director  of  advertising  for  the 
Sunday  magazine  section. 

Laura  J.  Corwin,  corporate  secre¬ 
tary,  was  named  to  the  additional  post  of 
corporate  counsel  for  the  New  York 
Times  Co. 

George  Freeman,  who  has  had  pri¬ 
mary  responsibility  for  the  company’s 
First  Amendment  litigations,  and  Ken¬ 
neth  A.  Richieri,  who  has  handled 
business  matters  in  ad  circulation,  as  well 
as  First  Amendment  work,  have  been  ap¬ 
pointed  assistant  general  counsel. 

Kermit  J.  Kauffman,  controller  for 
the  Tampa  Tribune,  has  been  promoted 
to  vice  president  and  business  manager. 

James  L.  Gennering,  assistant 
controller,  succeeds  Kauffman  as  con¬ 
troller. 

Robert  N.  Wayne  succeeds  Gon- 
nering  as  assistant  controller. 

Patricia  Tomlin,  a  regional  sales  man¬ 
ager  with  the  weekly  shopper  Pen¬ 
ny  saver  in  Sacramento,  Calif.,  has  as¬ 
sumed  the  same  post  in  the  publication’s 
Orange  County  office. 

Olivia  Harmatz  was  hired  as  an  ad¬ 
vertising  representative  for  the  north 
County  area. 

Joseph  Fertsch  now  represents  the 
San  Diego  area. 
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Kathy  Warbelou' 


Joseph  Visci 


Dave  Robimon 


Lee  Qordon 


Dav*  Robinson,  sports  editor  for  the 
Detroit  Free  Press,  has  been  named 
deputy  managing  editor  for  sports  and 
operations. 

Josoph  "Chip"  Visci  ,  assistant 
managing  editor  for  local  news,  was  pro¬ 
moted  to  deputy  managing  editor  for 
features  and  business. 

KoHiy  Worboiow,  assistant  manag¬ 
ing  editor/nights,  was  named  assistant 
managing  editor  for  news. 

Nancy  Tobin,  an  educator  and  design 
consultant,  has  been  elected  president  of 
the  Society  of  Newspaper  Design. 

Also  elected  were:  Goorgo  Bongo, 
managing  editor,  the  Springfield,  Mo., 
Nem  Leader — ^first  vice  president;  Deb¬ 
orah  WiHioy,  design  director,  the  De¬ 
troit  Free  Press — second  vice  president; 
Jim  Jennings,  assistant  managing  edi¬ 
tor/graphics,  the  Lexington  (Ky.)  Herald 
Leader — treasurer;  and  Noai  Poltison, 
managing  editor,  the  Albuquerque 
(N.M.)  Tribune — secretary. 

Barbara  Saiizman,  daily  Calendar 
editor  for  the  Los  Angeles  Times,  has 
been  named  editor  of  TV  Times. 

Sherry  Stem,  former  TV  Times  ed¬ 
itor,  becomes  daily  Calendar  editor/en¬ 
tertainment. 

Oscar  Garsa,  arts  editor,  moves  to 
daily  Calendar  editor/arts. 

Susan  Froudonhoim,  San  Diego 
Edition  Calendar/View  editor,  becomes 
arts  editor. 

Ailison  Silver,  acting  editor  of  the 
Opinion  section,  was  named  the  sec¬ 
tion’s  editor. 


Correction 

IN  E&P’S  NOV.  7  Newspeople  in  the 
News  section,  it  was  incorrectly  reported 
that  Tonnie  Katz  of  the  Orange  County 
(Calif.)  Register  had  been  named  gener¬ 
al  manager.  She  was  named  vice  presi¬ 
dent  and  editor  of  the  paper. 


Gary  Spieckar,  assistant  Opinion 
editor,  assumes  the  post  of  deputy  editor 
of  the  section. 

Leran  Meredath  Black,  a  marketing 
representative  from  San  Pellegrino 
USA,  becomes  an  account  executive 
with  Gannett  National  Newspaper 
Sales,  New  York. 

Palar  N.  Spotts,  national  news  editor 
with  the  Christian  Science  Monitor  of 
Boston,  has  been  named  editorial  page 
editor. 

Gail  Russell  Chaddock,  assistant 
international  news  editor,  succeeds 
Spotts  as  national  news  editor. 

Gregory  M.  Lamb,  who  has  been 
features  editor,  moves  to  the  post  of  pub¬ 
lications  editor. 

Lawrence  J.  Goodrich,  who  has 

been  publications  editor,  takes  over  the 
position  of  features  editor. 

Gonzalo  F.  Valdes-Fauli,  an  execu¬ 
tive  vice  president  of  Barclays  Bank 

Obituaries 


John  C.  Kelley,  66,  a  former  reporter 
for  the  Lincoln  (Neb.)  Journal  and  aide 
to  Rep.  Don  McGinley  (D-Neb.)  and 
Nebraska  Gov.  Frank  Norrison,  died 
Dec.  15. 

William  F.  Michelfelder,  82,  a  novel¬ 
ist  who  worked  for  the  New  York  Jour- 
nal'American,  the  New  York  Herald 
Telegram  &  Sun  and  the  Boston  Record- 
American,  died  Dec.  13. 

Joseph  O'Brien,  57,  former  city  editor 
of  the  Brockton,  Mass.,  Enterprise,  died 
Dec.  14. 

Virgil  Pinkley,  86,  founding  pub¬ 
lisher  of  the  defunct  Los  Angeles  Mir¬ 
ror  and  former  head  of  United  Press 


PLC,  has  been  elected  to  the  board  of 
Knight-Ridder  Inc. 

Lee  €.  Gordon,  graphics  editor  at  the 
Connecticut  Post  in  Bridgeport,  has 
joined  the  Warren,  Ohio,  Tribune  Chron¬ 
icle  as  managing  editor. 

He  succeeds  Susan  Svlhllk,  who 
was  named  executive  editor. 

Julie  Engebrechl,  assistant  sports  editor 
at  the  Star  Tribune,  Minneapolis,  Minn., 
has  been  promoted  to  sports  editor. 

Susan  Albright,  former  editorial 
page  editor  for  the  Arizona  Daily  Star  in 
Tuscon,  assumes  the  same  post  in  Min¬ 
neapolis. 

Jim  Boyd,  associate  editorial  page 
editor,  becomes  deputy  editor  of  the  edi¬ 
torial  pages. 

Sledem  Weed,  formerly  advertising 
director  for  the  Skagit  Valley  (Wash.) 
Herald,  has  been  named  associate  pub¬ 
lisher. 


operations  in  Europe,  died  Dec.  25. 

Bill  Rainey,  59,  assistant  metro  editor 
at  the  New  Orleans  Times  Picayune, 
died  of  cancer  Dec.  17. 

Gerry  do  la  Ree,  68,  a  former  sports 
editor  at  the  Hackensack,  N.J.,  Record, 
died  of  diabetes  Jan.  3. 

John  S.  Shortie,  71,  a  former  headline 
writer  for  the  Indianapolis  News  and 
owner  of  the  Winnimac  Republican  in 
Indiana,  died  Dec.  15. 

Charles  E.  Simons,  86,  a  retired  Asso¬ 
ciated  Press  correspondent  in  Texas  and 
former  editor  of  Texas  Parade  magazine, 
died  Dec.  25. 
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Adveitising/Pipmotion 

Rival  newspa^rs 
to  sell  nations 
advertising  jointly 

Albany  Times  Union  and 
Schenectady  Daily  Gazette  both 
represented  by  Sawyer  Ferguson  Walker 


by  Ann  Marie  Kerwin 

NEWSPAPERS  SEEM  TO  be  deter¬ 
mined  to  make  1993  the  year  that  the 
advertiser’s  needs  come  first. 

As  evidence  of  this,  two  long-standing 
New  York  state  rivals,  the  Albany  Times 
Union  and  the  Schenectady  Daily 
Gazette,  both  now  represented  by  Sawyer 
Ferguson  Walker,  will  sell  to  national  ad¬ 
vertisers  joindy  for  the  first  time. 

And,  the  newspapers’  ad  directors  are 
looking  forward  to  it. 

“All  three  agree  that  it  is  worth  a  try,” 
said  Dave  White,  Times  Union  ad  direc¬ 
tor.  “Hopefully  we  can  succeed  in  selling 
the  whole  market  to  national  advertisers.” 

“Anytime  we  can  make  an  ad  easier 
and  more  efficient  to  buy  has  got  to 


“We’re  hoping  to  do  new  things,”  he 
added. 

At  both  newspapers,  managers  were 
quick  to  note  that  the  joint  buy  was  not 
a  must  for  every  advertiser.  Sawyer  Fer¬ 
guson  Walker  will  sell  each  paper  inde¬ 
pendently  of  one  another,  if  that  is  what 
the  advertiser  wants. 

“It  isn’t  a  forced  buy.  Sawyer  Ferguson 
Walker  has  an  independent  contract 
with  us  and  they  have  an  independent 
contract  with  the  Gazette,  in  the  tradi¬ 
tional  sense,”  White  said. 

“This  doesn’t  preclude  the  possibility 
of  selling  the  papers  separately,”  said 
Ernest  Grandy,  general  manager  of  the 
Daily  Gazette,  “but  a  joint  buy  should  be 
more  attractive  to  national  advertisers.” 

Moran  of  the  Daily  Gazette  pointed  out 


“We  figured  out  that  we  don’t  need  to  hit  each  other 
over  the  head  for  the  same  advertising.” 


make  us  more  attractive  to  national  ad¬ 
vertisers,”  said  Mike  Moran,  ad  director 
for  the  Daily  Gazette.  “We  figured  out 
that  we  don’t  need  to  hit  each  other  over 
the  head  for  the  same  advertising.” 

“The  readership,  and  its  coverage  of 
the  ADI  in  the  attractive  demographic 
categories  go  up  to  about  60%  when 
both  papers  are  combined,”  said  Chas 
McKeown,  executive  vice  president  and 
general  sales  manager  for  Sawyer  Fergu¬ 
son  Walker.  Most  of  the  upscale,  educat¬ 
ed  and  white-collar  regions  of  the  area, 
the  traditional  demographics  sought  by 
national  advertisers,  can  now  be  reached 
by  a  joint  buy. 


that  the  two  papers  are  “highly  competi¬ 
tive”  for  retail  and  classified  advertising. 

White  said  the  papers  “will  continue 
to  compete  where  competition  is  appro¬ 
priate,”  such  as  for  retail  and  classified 
advertising. 

The  two  papers  have  been  in  direct 
competition  for  “as  long  as  33  years,  and 
probably  longer  than  that,”  Moran 
noted.  “But  it  has  not  been  a  dirty  com¬ 
petition.” 

As  of  Jan.  1,  Sawyer  Ferguson  Walker 
is  representing  the  Daily  Gazette.  The 
Daily  Gazette  had  been  represented  by 
Cresmer,  Woodward,  O’Mara  &.  Orms- 
bee  for  many  years  before  switching  to 


Branham  Newspapers  in  1990.  When 
Branham  folded,  Papert  Companies  be¬ 
came  the  Gazette’s  national  representa¬ 
tive.  The  Daily  Gazette  stayed  with  Pa¬ 
pert  through  the  end  of  its  Branham 
contract,  and  then  signed  with  Sawyer 
Ferguson  Walker  for  this  year. 

The  rep  firm  has  helped  the  Times 
Union  on  some  retail  accounts  in  the 
past,  but  Sawyer  Feguson  Walker  has  no 
formal  arrangements  with  either  paper 
to  sell  to  retail  accounts.  White  added 
that  the  papers  have  agreed  not  to  put 
the  rep  firm  “in  a  position  where  it 
would  be  competing  against  itself.” 

“We’d  like  to  sell  the  traditional  media 
mix  of  newspapers  and  other  media,” 
McKeown  said,  adding  that  newspapers 
can  ad  value  to  direct  mail  or  television 
ad  buys  by  delivering  a  broader  audience. 

The  papers  have  already  had  three 
meetings,  with  sales  targets  laid  out  at 
the  last.  Preliminary  sales  calls  have 
been  made  at  some  targets.  White  said, 
but  no  formal  presentations  have  been 
made. 

Cutbacks  in  the  advertising  business 
have  taken  a  “tremendous  slice”  from  the 
size  of  ad  agency  personnel,  Moran  said. 

“It  used  to  be  three  people  for  every 
$1  million  in  billings,  but  now  only  one 
person  handles  every  $1  million.  They 
just  don’t  have  the  time  to  go  into  the 
research  and  buying  information  to 
make  efficient  market  coverage  deci¬ 
sions,”  he  said.  “They  don’t  have  time  to 
talk  to  a  paper  the  size  of  Schenectady.” 

Because  both  papers  are  researched 
by  Birch/Scarborough,  Coral  Gables, 
Fla.,  an  advantage  the  joint  sell  has  is 
that  all  the  research  can  be  put  to  full 
use,  Moran  believes. 

“We  can  also  do  things  that  would  be 
beneficial  to  both  of  us,”  he  added.  “We 
could  both  run  a  special  Florida  travel 
section  on  the  same  Sunday.” 

“We’re  hoping  to  come  up  with  some 
new  advertising  ideas  and  open  new 
avenues  of  revenue,”  McKeown  agreed. 
“We  are  looking  into  some  value- 
added  programs  to  take  advantage  of 
the  marketplace.” 

Two  other  networks  are  in  place  in  up¬ 
state  New  York,  White  said.  One  consists 
of  Buffalo,  Rochester,  Syracuse,  Albany 
and  Schenectady  newspapers.  The  other 
includes  14  papers  clustered  around  Al¬ 
bany,  the  state  capital,  that  reaches  into 
western  Massachusetts. 

Sawyer  Ferguson  Walker  also  repre¬ 
sents  the  Bu^olo  Neu^s.  KCT 


24 


Editor6?Publisher  •  January  23,  1993 


Advertising  linage 
measurement  firm 
acquires  its  competitor 


by  Ann  Marie  Kerwin 

COMPETITIVE  MEDIA  REPORTING, 
a  joint  venture  of  Arbitron  and  VNU 
Business  Information  Services,  has  ac¬ 
quired  all  of  the  working  assets  of  Media 
Central,  Mountain  View,  Calif. 

Financial  terms  were  not  disclosed. 
The  two  were  previously  competitors  in 
the  advertising  linage  measurement 
field. 

Competitive  Media,  using  Media 
Central-developed  techniques,  will  be 
measuring  newspaper  advertising  linage 
for  125  major  metropolitan  and  subur¬ 
ban  newspapers,  38  of  which  are  clients. 

Media  Central,  a  privately  held  corpo¬ 
ration  founded  in  1989,  gained  clients 
quickly  with  its  pc-based  reporting  sys¬ 
tem,  AdTelligence.  That  product  will  re¬ 
tain  its  name,  becoming  part  of  a  family 
of  products  available  from  CMR  (E&P, 
Dec.  5, 1992,  P.  26.) 

“A  lot  of  our  clients  are  people  who 
have  not  been  subscribing  to  competi¬ 
tive  measurement  services  over  the  last 
three  or  four  years.  This  is  a  revitalized 
part  of  the  industry,”  said  Geoffrey  C. 
Miller,  general  manager  and  chief  finan¬ 
cial  officer  of  Media  Central. 

Under  the  CMR  umbrella.  Media 
Central  reached  its  goal  of  measuring 
a  necessary  representative  of  the  na¬ 
tion’s  newspapers  much  more  quickly 
than  they  would  have  been  able  to  do 
alone. 

The  data  collection  system  used  by 
Media  Central  for  measurement 
throughout  1992  has  now  become  the 
standard  for  CMR,  Miller  explained. 

“A  big  part  of  the  motivation  for  this 
relationship  was  to  be  able  to  offer  the 
industry  complete  compatibility  across 
all  markets,”  he  added. 

A  standard  measurement  could  not 
be  established  while  half  the  country 
was  being  measured  by  CMR  and  the 
other  half  was  being  measured  by  Media 
Central,  Miller  said. 

“It  takes  the  competition  out  of  the 
field,  but  the  industry  wins,”  said  Jim 
Farrell,  vice  president,  product  manager 
of  Media  Central. 

Lack  of  competition  is  a  concern  of 
Joseph  E.  Maschio,  Newspapers  First  se¬ 


“Competition  breeds  innovation.  But 
assuming  they  have  good  support  and 
continue  to  measure  all  of  the  markets,  1 
think  it  will  be  all  right.  The  key  is  for 
them  to  convince  enough  newspapers  of 
the  utility  and  value  inherent  in 
becoming  a  subscriber.” 

—  Joseph  E.  Maschio,  Newspapers  First 
senior  vice  president,  marketing  director. 


nior  vice  president,  marketing  director. 
“Competition  breeds  innovation,”  he 
believes. 

“But  assuming  they  have  good  sup¬ 
port  and  continue  to  measure  all  of  the 
markets,  I  think  it  will  be  all  right,” 
Maschio  said.  “The  key  is  for  them  to 
convince  enough  newspapers  of  the 
utility  and  value  inherent  in  becoming  a 
subscriber.” 

One  advantage  Maschio  cited  was  the 
compatibility  of  the  data  on  various  me¬ 
dia.  With  information  provided  by  sever¬ 
al  vendors,  it  was  often  difficult  to  com¬ 
pile  a  complete  picture  of  an  advertising 
account’s  activity. 

Miller  has  plans  to  serve  even  more 
of  the  industry  than  just  the  top  metro 
papers,  bringing  into  the  fold  smaller 
suburban  papers  often  ignored  in  the 
past. 

“Our  area  of  responsibility  and  our 
mandate  is  to  grow  this  business  within 
the  whole  area  of  newspapers,  both  at 


the  weekly,  local  level,  and  at  suburban 
and  metro  newspapers.  That’s  our  goal 
and  our  target,”  Miller  said. 

The  Mountain  View  site  will  remain 
as  an  office  for  development,  software 
engineers  and  customer  support.  The 
measuring  operation  will  be  moved  to  a 
CMR  Virginia  Beach,  Va.,  facility,  said 
Perry  Williams,  executive  vice  president 
and  general  manager  of  Competitive 
Media  Reporting. 

That  facility  was  built  specifically  for 
the  collection  of  advertising  linage  data 
when  LNA  moved  its  operations  out  of 
New  York  several  years  ago.  It  houses  a 
staff  of  approximately  125. 

CMR’s  historical  database  will  be 
available  to  Media  Central  clients  in 
most  markets.  In  addition,  CMR’s  Mar- 
ket$pender,  a  local  market  multi-media 
advertising  expenditure  system  that  in¬ 
corporates  spot  television,  local  radio, 
outdoor  and  newspaper  expenditure 
data,  will  be  available  to  AdTelligence 
clients  in  selected  markets. 

The  entities  that  made  up  Media 
Central  will  become  responsible  for  de¬ 
livering  newspaper  information  to  all  of 
CMR  clients  whether  they  are  currently 
using  the  AdTelligence  software  or  the 
Target  system,  an  LNA  Newspaper  soft¬ 
ware  product  distributed  by  CMR. 

The  Target  system  was  a  magazine 
information  delivery  software  program 
that  was  adapted  to  fit  newspaper 
needs  by  CMR.  It  was  introduced  last 
year  after  AdTelligence  had  gained 
popularity. 

A  small  number  of  the  38  newspaper 
groups  or  major  metro  clients  use  the 
Target  system,  according  to  James  B. 
Pauli,  vice  president,  sales  and  market¬ 
ing,  Media  Central.  The  database  that  is 
used  to  supply  information  to  both  is 
now  the  same,  however.  The  only  differ¬ 
ence  is  how  the  information  is  presented 
and  accessed  by  the  user. 

While  Miller  said  that  the  company 
plans  to  support  the  Target  users  through¬ 
out  the  year,  he  does  not  see  any  future 
development  to  enhance  the  Target 
system. 

“We  would  hope  that  we  could  be 
able  to  make  a  very  positive  transition 
for  [Target  users]  from  the  Target  system 
to  a  future  AdTelligence  system,”  Miller 
observed. 

Pauli  explained  that  those  using  Tar¬ 
get  are  doing  so  because  of  “a  couple  of 
missing  attributes  that  AdTelligence 
doesn’t  support  that  tend  to  be  impor¬ 
tant  to  them.” 

For  example,  the  Target  software  is 
an  on-line  system  that  newspapers  can 
access  through  modems.  AdTelligence 
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delivers  its  data  by  removable  hard 
drive  disks  each  month. 

The  ability  to  call  in  to  the  database 
and  receive  the  latest  data  is  appealing 
to  some  newspapers. 

“While  the  industry  has  given  us  a 
pretty  strong  vote  of  confidence  that 
AdTelligence  is  the  preferred  platform, 
we  can’t  deny  the  fact  that  Target  has 
some  product  attributes  that  are  very  fa¬ 
vorable,”  Pauli  said. 

“So  our  development  teams  are  com¬ 
ing  together  now  to  take  the  best  fea¬ 
tures  and  functionality  of  both  of  those 
products  so  that  what  will  emerge  is  one 
plus  one  equals  three,  a  product  that 
eclipses  them  both.” 

Users  of  AdTelligence  receive  con¬ 
stant  product  updates,  11  last  year,  and 
eventually  the  Target  system  attributes 
will  be  brought  to  the  AdTelligence  plat¬ 
form  through  an  update,  he  said. 

“Several  CMR  clients  have  since 
elected  to  go  with  the  AdTelligence  plat¬ 
form,”  Pauli  added. 

The  new  CMR  can  provide  multime¬ 
dia  information  to  newspapers.  Radio, 
television  and  outdoor  advertising  ex¬ 
penditures  can  be  incorporated  into  the 
information  newspapers  receive. 

The  number  of  companies  involved  in 
CMR  tends  to  become  confusing. 

VNU  Business  Information  Services 
bought  Media  Records  in  1988  and 
merged  it  with  Leading  National  Adver¬ 
tisers.  LNA/Media  Records  provides  ad¬ 
vertising  expenditure  information  for  ra¬ 
dio,  television,  outdoor  and  magazine, 
and  is  a  unit  of  CMR. 

CMR  was  formed  by  VNU  Business 
Information  Services  and  Arbitron  in 
early  1992  to  track  and  provide  advertis¬ 
ing  expenditure  information  for  several 
media. 

Arbitron  and  VNU  signed  an  agree¬ 
ment  to  exchange  television  and  newspa¬ 
per  advertising  expenditure  information. 

CMR,  which  has  its  own  board  of  di¬ 
rectors  distinct  from  Arbitron  and 
VNU,  is  the  company  that  bought  Me¬ 
dia  Central. 

“It  is  extremely  important  for  the  in¬ 
dustry  to  realize  that  Media  Central  re¬ 
mains  autonomous;  exactly  the  same 
company  we  have  always  been.  Our  re¬ 
sponsibility  is  to  market  competitive  in¬ 
formation  to  newspapers  exclusively,” 
Pauli  explained. 

“Our  clients  have  a  problem  because 
they  associate  VNU  and  LNA  in  other 
product  areas,  and  it  is  difficult  to  di¬ 
vorce  them  from  that.  When  you  intro¬ 
duce  Competitive  Media  ...  it  sounds 
like  another  name  masking  a  true  identi¬ 
ty.  But  it’s  really  not.” 


Help-wanted  index 
rises  in  November 

THE  HELP  WANTED  Advertising  In¬ 
dex  inched  up  in  November,  the  Con¬ 
ference  Board  reported.  The  seasonally 
adjusted  index  rose  to  94,  two  points 
above  October’s  92,  and  four  points 
above  November  199rs  90  reading. 

“While  there  are  some  signs  that  eco¬ 
nomic  activity  began  to  perk  up  a  little 
in  the  second  half  of  1992,  it  is  too  soon 
to  expect  any  response  from  the  labor 
market,”  said  Ken  Goldstein,  Confer¬ 
ence  Board  economist.  “Layoff  an¬ 
nouncements  continue  to  drown  out 
what  little  hiring  news  there  is.  Initial 
unemployment  claims  and  help-wanted 
ads  in  newspaper  classified  sections 
show  no  signs  of  any  big  change  —  nor 
are  they  likely  to  do  so  in  the  first  few 
months  of  199T” 

The  Conference  Board  surveys  help- 
wanted  advertising  volume  in  51  major 
newspapers  across  the  country  every 
month.  Because  ad  volume  has  proven 
to  be  sensitive  to  labor  market  condi¬ 
tions,  this  measure  provides  a  gauge  of 
change  in  the  national  supply  of  jobs. 

Agency  selected 

NATIONAL  CITY  CORPORATION, 
Cleveland,  Ohio,  has  selected  Marcus 
Advertising  Inc.,  Cleveland,  as  its  first 
advertising  agency. 

Marcus  will  work  with  the  company 
to  develop  advertising  and  marketing 
communications  in  conjunction  with 
the  corporation’s  new  single  identity. 

National  City  Corporation’s  member 
banks  have  the  number  one  deposit 
market  share  in  the  combined  tristate 
area  of  Ohio,  Kentucky  and  Indiana. 

Electronic  marketing 
offered  by 
Hartford  Courant 

THE  HARTFORD  (CONN.)  Courant 
recently  introduced  electronic  market¬ 
ing  to  local  merchants  with  advertise¬ 
ments  that  combined  print  and  elec¬ 
tronic  capabilities. 

Local  merchants  in  downtown  shop¬ 
ping  areas  of  two  suburban  communities 
participated  in  Christmas  promotions 


with  the  paper.  The  promotions  includ¬ 
ed  bannered  pages  of  print  advertising 
and  a  telephone  service  tied  in  to 
Courant  Source,  the  paper’s  audiotex 
system. 

Callers  could  “window  shop”  from 
home  by  dialing  the  code  assigned  to 
each  participating  store  and  listen  to  in¬ 
formation  on  gift  ideas,  special  services 
and  holiday  specials.  For  more  informa¬ 
tion,  a  caller  could  push  another  button 
to  be  connected  to  the  store  directly. 

Ad  campaign 

TIME  INC.’S  FOUR  weekly  consumer 
magazines.  Time,  Entertainment  Weekly, 
People  and  Sports  Illustrated,  have 
launched  a  weekly  advertising  campaign 
in  the  New  York  Times  adjacent  to  the 
paper’s  advertising  column. 

The  ad  is  running  each  Monday  in  all 
copies  of  the  Times  nationwide  on  the 
left  side  of  the  page  that  includes  the  ad¬ 
vertising  column. 

Chicago  Tribune 
offers  dateline 
by  telephone 

THE  CHICAGO  TRIBUNE  has  begun 
Dateline  Chicago,  a  service  for  meeting 
people.  Similar  to  personals,  the  service 
will  be  found  in  the  Tribune’s  Tuesday 
classified  section,  Friday  section  and 
back  page  of  the  Sunday  Jobs  section. 

A  person  can  participate  by  placing  a 
free  ad  and  waiting  for  a  response  or 
reading  the  ads  and  calling  someone  of 
interest,  explained  Kathleen  Waltz,  di¬ 
rector  of  classified  advertising. 

To  place  an  ad,  a  person  calls  an  800 
number  and  talks  to  an  operator  who 
will  help  write  a  25 -word  personal  de¬ 
scription  for  the  newspaper,  and  record  a 
free  personal  greeting  on  a  voice  mail 
system. 

The  ad,  which  runs  for  at  least  two 
weeks,  lists  a  voice  mail  extension.  One 
can  respond  to  an  ad  by  calling  a  900 
number  that  allows  one  to  reach  a  spe¬ 
cific  extension  or  browse  the  voice 
greetings. 

To  receive  messages,  one  calls  a  900 
number  using  their  extension.  Whether 
or  not  one  wants  to  return  a  call  is  at  his 
discretion.  The  900  number  costs  $1.99 
per  minute. 
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Four-color  network 
expands  service 

THE  NATIONAL  FOUR-Color  News¬ 
paper  Network  has  introduced  a  new 
marketing  vehicle  that  allows  newspaper 
advertisers  to  pre-qualify  consumers  to 
receive  product  samples  using  telephone 
direct  response  marketing  and  computer 
database  techniques. 

The  Tel-A'Sample  program  is  a 
turnkey  operation  of  Gannett  National 
Newspaper  Sales,  the  national  sales  rep¬ 
resentative  for  the  network. 

“The  advertiser  gets  the  best  of  three 
worlds,  brand  building  through  ROP  ad¬ 
vertising,  targeted  product  sampling  for 
promotion  purposes,  and  consumer  spe¬ 
cific  information  for  database  market¬ 
ing,”  said  Bette  Ann  Yarus,  executive 
vice  president  for  GNNS  sales,  and  vice 
president,  sales  for  NFCNN. 

Gannett  Direct  Marketing  Services 
Inc.,  the  direct  marketing  arm  of  Gan¬ 
nett  Co.  Inc.,  is  the  turnkey  operator  for 
fulfillment  functions  of  Tel-A-Sample. 

The  program  uses  800  telephone 
numbers  in  ROP  newspaper  ads  that  al¬ 
low  an  advertiser  to  pre-qualify  cus¬ 
tomers  interested  in  receiving  product 
samples  or  merchandising  materials. 
The  advertiser  can  also  build  a  database 
of  consumer  information  such  as  prod¬ 
uct  usage,  demographic  and  psycho¬ 
graphic  data. 

The  program  includes  the  use  of  a 
four-color  page  and  a  one-third  black- 
and-white  page  of  ROP  advertising  in 
any  choice  of  the  356  newspapers  in  the 
four-color  network. 


CWO&O  represents 
L.A.  Daily  News 

AS  OF  JAN.  1,  Cresmer,  Woodward, 
O’Mara  &  Ormsbee,  newspaper  adver¬ 
tising  sales  company,  began  representing 
the  Daily  News,  Los  Angeles,  Calif. 

The  Daily  News’  circulation  of  207,421 
(morning)  and  226,294  (Sunday)  covers 
all  of  northern  Los  Angeles  and  south¬ 
ern  Ventura  counties. 

IBM  campaign 

IBM  BEGAN  RUNNING  newspaper 
ads  on  Dec.  31  to  put  recent  stories  of 
layoffs  and  the  creation  of  new  operating 
units  into  perspective. 

Industry  executives  expect  the  com¬ 
puter  company  will  spend  over  $15  mil¬ 
lion  on  the  new  effort. 


“GIVE 

us  30 

Mrs. 


...  And  we'll  show  you  what  a  true  service 
network  can  do  for  your 
Employment/Recrultment  lineage!” 

Publishers,  Ad-Directors,  Revenue  Managers  Ask  Yourself ... 

•  Wouldn't  it  be  nice  to  dramatically  increase  your 
Employment/Help  Wanted  lineage?  Increase  Revenue  and 
Profits? 

•  And  wouldn't  it  be  nice  to  be  the  provider  of  an  exclusive 
"added  value"  service  no  other  media  can  provide? 

YES!  YES!  YES! 

PONT  HESITATE  -  MAKE  THE  CALL! 

1-800-682-2901 


JobSearch 

The  "On-Line  Access"  Job  Search  Network 

for  information  on  becoming  a  part  of  the  Online  Access  Network  contact: 

Bruce  Laughery,  President 
8440  Woodfield  Crossing,  Suite  170 
Indianapolis,  Indiana  46240 
(317)469-4535  FAX  (317)  469-4508 

A  Uniting  Job  Seekers  and 

Employers  via  Electronic  Online  Networks  to  8,500,000 

^  ConqMSovtf  GEnie 

li  in  dti  1 
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Papertnakers  will 
add  little  capacity 

But  newsprint  recycling  grows  fast 


by  Jim  Rosenberg 

LITTLE  ADDITIONAL  CAPACITY  is 
planned  by  papermakers  for  the  next  few 
years,  according  to  the  American  Forest 
and  Paper  Association’s  annual  survey  of 
U.S.  pulp  and  paper  companies. 

But  more  than  ever  before,  much  of 
the  production  will  come  from  recov¬ 
ered  paper  instead  of  wood. 

“Consumption  of  recovered  paper  is 
expected  to  expand  more  than  three 
times  faster  than  increases  in  the  pro¬ 
duction  capacity  of  paper  and  paper- 
board,”  said  Red  Caveney,  president  of 
the  association  (formerly  the  American 
Paper  Institute). 

The  AFPA  reported  last  month  that 
between  1991  and  1995,  use  of  recovered 
fiber  will  have  grown  by  7.1%,  more  than 
double  the  rate  of  increase  for  total  fiber 
consumption. 

By  1995,  recovered  paper  and  waste 
wood  fiber  together  “will  rise  to  56%  of 


the  industry’s  total  needs,”  said  Richard 
E.  Storat,  AFPA  vice  president  of  eco¬ 
nomic  and  financial  services. 

In  1995,  recovered  paper  alone  is  ex¬ 
pected  to  contribute  almost  31.5  million 
tons,  or  approximately  one-third  of  all 
papermaking  fiber  used,  according  to 
Caveney. 

This,  he  continued,  will  allow  the  in¬ 
dustry  to  meet  its  voluntary  goal  for  that 
year  of  recovering  for  recycling  40%  of 
all  paper  consumed  in  the  United  States. 
Recovery  for  reuse  in  1992  amounted  to 
almost  26.5  million  tons,  he  said. 

By  all  measures,  said  Caveney,  the 
U.S.  paper  industry  is  the  biggest  recy- 
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cler,  consuming  more  recovered  product 
in  one  week  than  the  plastics  industry 
does  in  a  year. 

Citing  1990  data  from  Franklin  Asso¬ 
ciates,  the  AFPA  reports  that  of  all  ma¬ 
terials  recovered  for  recycling,  paper  and 
paperboard  account  for  62.6%,  whereas 
plastic  accounts  for  only  1.2%. 

(Acknowledging  that  Caveney’s  state¬ 
ment  was  “technically  accurate”  and 
“politically  correct”  under  the  circum¬ 
stances,  Plastics  Recycling  Update  editor 
Jerry  Powell  told  E&P  that  any  compari¬ 
son  by  weight  would  be  unfair.  He 
likened  it  to  an  assertion  that  more  steel 
than  aluminum  is  recycled,  which  is  true 
only  when  considered  on  the  basis  of 
weight  alone.  Powell  contended  that  re¬ 
cycling  success  should  be  measured  by 
rate  rather  than  weight.) 

By  1995,  AFPA  survey  data  show  that 
recovered  paper  will  exceed  the  amount 
of  landfilled  paper.  Already,  the  volume 
of  paper  recovered  in  one  year  in  the 


United  States  “just  about  matches”  the 
amount  of  paper  produced  in  one  year 
by  the  next-largest  producer,  japan. 

According  to  the  AFPA,  old  newspa¬ 
pers’  share  of  increased  consumption  of 
recovered  paper  is  expected  to  be  more 
than  18%,  surpassed  only  by  old  corru¬ 
gated  containers,  which  will  contribute 
just  short  of  half  the  total  increase  of  7.5 
million  tons.  While  79%  of  all  paper  re¬ 
covered  in  1991  went  to  paper  mills, 
newsprint  mills  used  only  52%  of  old 
newspapers. 

From  another  perspective,  the  differ¬ 
ence  between  estimated  capacity  growth 
and  increase  in  consumption  of  recov¬ 


ered  paper,  1993-95,  is  wider  for  news¬ 
print  than  for  any  other  paper  or  paper- 
board  category.  While  capacity  inched 
up  about  2%  on  an  AFPA  chart,  use  of 
recovered  newsprint  shot  up  almost 
25%. 

Stressing  the  need  for  a  clean  supply 
of  recovered  papers,  Caveney  warned 
that  successful  recovery  has  practical 
limits.  He  said  recycling  efforts  will  be¬ 
come  strained  when  recovery  reaches 
above  50%,  observing  that  even  Japan’s 
long-successful  recycling  began  topping 
out  at  about  55%  recovery.  He  added 
that,  although  it  is  theoretically  possible 
to  achieve  upward  of  80%  recovery  in 
urban  areas,  recovery  in  outlying  areas 
will  remain  more  difficult. 

Of  recent  years’  greater  attention  to 
recycling,  Caveney  said  the  paper  indus¬ 
try  has  been  “very  concerned”  by  “some 
of  the  initial  positions”  that  supported 
legislation  or  regulation. 

“Mandated  content  restricts  our  abili¬ 
ty”  to  move  the  fiber  where  it  is  most 
needed,  most  usable,  or  most  mar¬ 
ketable,  he  said. 

The  best  solution,  according  to  Caveney, 
is  to  change  consumer  behavior  —  in 
much  the  same  way  that  some  residents 
are  now  charged  by  the  bag  for  hauling 
garbage.  Too  often,  he  continued,  recy¬ 
cling  laws  are  really  no  more  than  rev¬ 
enue  raisers  with  little  concern  for  mu¬ 
nicipal  solid  waste  issues. 

Whereas  total  market  wood  pulp  will 
see  a  1993-95  increase  of  351,000  tons 
( 1.1%  average  annual  growth),  total  re¬ 
covered  paper  market  pulp  for  the  same 
period  will  increase  by  891,000  tons 
(38.3%  average  annual  growth). 

Storat  called  it  a  new  area  that  is  ex¬ 
periencing  “explosive  growth.” 

The  increase  in  overall  primary  man¬ 
ufacturing  capacity  for  all  paper  and  pa¬ 
perboard  will  run  at  lower-than-histori- 
cal  rates,  according  to  AFPA  figures. 
Over  the  next  three  years,  mills  will  add 
just  under  5  million  more  tons  annually 
to  their  primary  production,  reaching 
93.76  million  tons  in  1995. 

In  the  long  term,  Caveney  said  that 
he  sees  more  expansion  in  exports  than 
in  domestic  market  growth. 

Irene  Meister,  AFPA  vice  president, 
international,  noted  that  Canada,  sur¬ 
prisingly,  is  among  the  biggest  importers 
of  U.S.  paper  and  paperboard. 

Caveney  said  that  1991  saw  invest¬ 
ment  in  U.S.  newsprint  production  shift 


“Consumption  of  recovered  paper  is  expected  to  ex- 
pand  more  than  three  times  faster  than  increases  in  the 
production  capacity  of  paper  and  paperboard  . . . .  ” 
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from  capacity  additions  “to  developing 
recycling  capabilities.” 

As  a  result,  newsprint  capacity  —  al¬ 
most  7.3  million  tons  last  year  —  will 
rise  by  only  61,000  annual  tons  through 
1995.  That  represents  only  0.3%  average 
annual  growth,  1993-95,  in  contrast  with 
2.6%  average  annual  growth  over  the 
preceding  10  years,  according  to  AFPA 
statistics. 

The  greater  investment  in  deinking 
and  recycled  newsprint,  however,  will 
lead  to  consumption  of  almost  a  million 
extra  tons  of  recovered  paper  in  1995, 
said  Caveney. 

The  AFPA  reported  that  growth  in 
Canadian  newsprint  capacity  will  also 
be  small  —  slightly  less  than  200,000 
annual  tons  through  1995.  Canada’s 
newsprint  capacity,  more  than  11.3  mil¬ 
lion  annual  tons  in  1991,  is  estimated  to 
fall  below  11  million  armual  tons  in  1995. 

Total  North  American  newsprint  ca¬ 
pacity  for  1995  was  estimated  at  18.3  mil¬ 
lion  tons  —  about  1.2  million  tons  be¬ 
low  estimates  the  year  before  for  1994 
(almost  unchanged  from  the  1991  level, 
according  to  Storat).  The  level  was  at¬ 
tributed  to  reductions  in  estimated 
Canadian  production. 

In  the  U.S.,  said  Storat,  “We’ve  been 
able  to  keep  our  employment  steady”  at 
the  same  time  that  output  rose  by  one- 
third.  United  States  papermakers,  he 
said,  have  become  more  productive  and, 
therefore,  more  competitive  —  in  large 
part  a  result  of  the  $110  billion  total  in¬ 
vestment  of  the  1980s  on  the  one  hand 
and  the  relative  strengths  of  U.S.  and 
Canadian  currencies  on  the  other. 

This,  Storat  concluded,  helped  make 
the  recession  “shallower”  than  it  other¬ 
wise  might  have  been. 

At  the  same  time,  however,  he  said 
that  Canadian  papermakers  were  cut¬ 
ting  back  production  on  machines  and 
at  entire  mills  and  reducing  the  industry 
work  force. 

Last  month,  Pulp  &  Paper  reported 
that  “In  1992,  for  the  first  time  since 
1925,  U.S.  mills  were  expected  to  supply 
more  of  the  domestic  newsprint  market 
than  Canadian  exporters.” 

While  confirming  that  early  expecta¬ 
tion,  AFPA  senior  economist  Ben  Slatin 
noted  that  Canadian  suppliers  retook 
the  lead  during  several  months,  and 
were  supplying  more  newsprint  to  the 
United  States  than  were  domestic  mills, 
September  through  November.  Whereas 
year-to-date  shipments  to  U.S.  cus¬ 
tomers  (in  millions  of  metric  tons)  stood 
at  almost  2.84  from  U.S.  mills  and  2.76 
from  Canadian  mills  in  June,  by  Novem¬ 
ber  Canadian  mills  had  shipped  the 


larger  amount,  5.3157,  compared  with 
5.2315  from  U.S.  mills. 

Without  a  chance  to  check  market 
records,  Slatin  said  he  thought  that  1925 
probably  was  the  last  year  that  U.S.  mills 
had  been  the  domestic  market’s  chief 
source  of  newsprint.  Canadian  companies’ 
share  of  the  U.S.  market  had  risen  steadily 
since  elimination  of  the  tariff  in  19D. 

In  the  years  after  World  War  II,  he 
added,  Canada  was  supplying  about 
80%  of  newsprint  used  in  the  U.S.  In  re¬ 
cent  years  that  has  declined  to  less  than 
60%.  BECT 

API  elects 
new  chairman 

JOHN  W.  CREIGHTON  Jr.,  Weyer¬ 
haeuser  Co.  president  and  CEO,  was 
elected  chairman  of  the  American  Forest 
and  Paper  Association,  where  he  suc¬ 
ceeds  Anthony  P.  Gammie,  chairman 
and  chief  executive  at  Bowater  Inc. 
Carter  Fox,  president  and  CEO  of  Chesa¬ 
peake  Corp.,  was  elected  vice  chairman. 

Gifts  to  RIT 

ROCHESTER  INSTITUTE  OF  Tech-  | 
nology  received  from  E.l.  du  Pont  de 
Nemours  &.  Co.  Inc.  a  check  for  $35,000, 
which  has  been  used  for  projects  in 
printing,  imaging  science  and  computer 
science. 

Electronics  for  Imaging,  San  Bruno, 
Calif.,  donated  more  than  $8,000  worth 
of  its  Cachet  software  to  the  Rochester, 
N.Y.,  university’s  School  of  Printing 
Management  and  Sciences,  where  it  is 
used  in  the  new  Integrated  Electronic 
Prepress  Laboratory. 

Journal  Register 
builds  new  plant 

JOURNAL  REGISTER  CO.,  Trenton, 
N.J.,  said  it  plans  to  erect  a  larger  build¬ 
ing  and  production  facility  in  Lake 
County,  Ohio,  for  The  Neuis-Herald, 
based  in  Willoughby,  just  northeast  of 
Cleveland. 

The  company  said  the  daily’s  growth 
required  the  larger  plant  and  new 
equipment. 

The  new  facility  is  to  have  over  85,000 
square  feet,  allowing  for  more  produc¬ 
tion,  mailroom  and  office  space.  Design¬ 
ing  the  project  is  Finkel  &  Knilans  Ar¬ 
chitects,  Elyria,  Ohio.  Senior  partner 
Warren  Finkel  designed  the  company’s 
Morning  Journal  building  in  Lorain, 
west  of  Cleveland. 


In  its  new  plant,  the  News-Herald  will 
be  printed  on  a  seven-unit  Goss  Metro- 
liner  with  “extensive  color  capabilities.” 
New  composition  and  platemaking 
equipment  will  also  go  into  the  plant. 
Extensive  zoning  is  part  of  the  expansion 
plan.  Editorial  and  advertising  depart¬ 
ments  will  be  “designed  with  an  open 
concept  to  maintain  the  personnel  in¬ 
teraction  and  efficient  product  flow,”  ac¬ 
cording  to  the  company. 

Since  1973,  News-Herald  daily  circula¬ 
tion  (57,000)  has  more  than  doubled 
and  Sunday  circulation  (67,000)  has 
more  than  tripled.  It  circulates  in  three 
counties.  Six  years  ago  it  acquired  the 
nearby  Painesville  Telegraph  and  last  No¬ 
vember  the  competing  Geauga  Times 
Leader  closed. 

Michigan  daily 
now  100%  soy 

HEARST  NEWSPAPERS’  Huron  Daily 
Tribune,  Bad  Axe,  Mich.,  switched  en¬ 
tirely  to  soybean  oil-based  inks,  which  it 
described  as  a  “cleaner,  low-rub  ink.”  The 
paper  already  had  been  using  soy-oil  col¬ 
or  inks  for  a  few  years. 

Publisher  H.  Allen  Wamsley  said  the 
price  of  soy-oil  inks  has  declined  re¬ 
cently,  bringing  it  closer  to  convention¬ 
al  petroleum-based  inks.  He  also  said 
the  soy-oil  inks  are  more  easily  removed 
from  old  newspapers  in  the  newsprint 
deinking  process.  The  paper’s  press¬ 
room  also  uses  the  soy-oil  ink  to  print 
The  Marketplace,  Vassar  Pioneer  Times 
and  Marlette  Leader.  —  AP 

Baldwin  Stobb 
moves  operations 
out  of  NJ. 

THE  BALDWIN  STOBB  subsidiary  of 
the  Baldwin  Technology  Co.  Inc.  is 
moving  production  from  its  Clinton, 
N.J.,  plant  to  factories  in  Rockford,  Ill., 
and  San  Bernardino,  Calif. 

Vertical  stacker  lines  will  relocate  to 
sister  company  Enkel  Corp.’s  facilities  in 
Rockford,  where  a  Midwest  engineering, 
sales  and  support  operation  will  be  set 
up  under  Terry  Bradley,  vice  president 
and  general  manager. 

Horizontal  stacker  bundlers,  stackers 
and  brick  stackers  will  go  to  Baldwin 
Stobb’s  existing  San  Bernardino  plant, 
which  now  produces  the  Count-O-Vey- 
or,  Compensating  Overstackers,  Stak- 
O-Veyor  line  of  brick  stackers  and  other 
equipment. 


Editor6?Publisher  •  January  23,  1993 


29 


News  Tech _ 

Tech  vendor  appointments 

Who's  moving  where  at  newspaper  suppliers 


John  McCall,  recently  retired  Seattle  I 
Times  Co.  vice  president,  has  been 
named  to  the  board  of  directors  at  Me¬ 
dia  Logic  Inc.,  Kent,  Wash. 

McCall’s  25  years  in  the  newspaper 
industry  included  four  years  as  a  data 
processing  manager  and  18  years  as  the 
top  circulation  executive  for  the  Seattle 
Times  and  its  joint  operating  partner, 
the  Seattle  Post-Intelligencer.  Media 
Logic’s  Listmaker  software  is  a  compo¬ 
nent  in  the  company’s  joint  project  with 
Multimedia  Communications  Corp. 
(E&P,  Oct.  10, 1992  P.  45). 

Weslay  K.  Gass  was  promoted  from 
manufacturing  vice  president  to  senior 
vice  president  at  Western  Lithotech,  St. 
Louis,  where  he  also  serves  on  the 
board  of  directors.  He  is  responsible  for 
manufacturing  at  the  firm’s  St.  Louis 
and  Jacksonville,  Texas,  plants.  Gass 
joined  the  company  in  1982. 

Barry  I.  Fisher  was  promoted  from 
Canadian  sales  manager  to  general  man¬ 
ager  of  Western  Lithotech  Canada  Ltd., 
Mississauga,  Ont.,  where  he  is  responsi¬ 
ble  for  all  sales  of  Western  Lithotech/ 
Mitsubishi  Kasei  plates,  chemistry,  pro¬ 
cessing  and  specialized  equipment. 

He  also  oversees  operations  of  the 
new  Canadian  headquarters.  In  addi¬ 
tion  to  earlier  plate  and  pressroom  ex¬ 
perience,  Fisher  had  earlier  worked  in 
sales  as  a  national  plate  specialist  for  a 
major  plate  and  film  manufacturer. 

John  Powers,  formerly  research 
and  development  manager  for  machin¬ 
ery  at  Western  Lithotech,  was  promoted 
to  manager  of  the  Machinery  Division. 

Based  at  the  company’s  Springfield, 
Mo.,  plant.  Powers  is  in  charge  of  man¬ 
ufacturing  and  research  engineering. 
He  has  been  associated  with  Western 
Lithotech  for  11  years. 

Robort  CurtI  was  appointed  New  York 
area  sales  manager  for  Anchor/Lith- 
kemko  Inc.,  Orange  Park,  Fla.  A  former 
pressman  and  supervisor,  Curti  is  respon¬ 
sible  for  sales  of  pressroom  chemicals. 

Parry  W.  Praoidas  was  named  vice 
president  and  general  manager  of 


Hoechst  Printing  Products  North 
America,  with  responsibility  for  estab¬ 
lishing  the  business’s  direction  and  pro¬ 
grams  and  working  on  global  issues 
with  Hoechst  AG,  Frankfurt,  Germany. 

With  a  background  in  finance 
and  strategic  planning,  the  16-year 
Hoechst  employee  has  served  on  the 
corporate  level  with  Celanese  Mexi- 
cana,  with  Hoechst  Celanese  Chemi¬ 
cal,  Specialty  Products  and  Advanced 
Technology  groups,  and  with  a  German 
subsidiary. 

John  I.  Marshall  was  appointed 
newsprint  marketing  vice  president  at 
Canadian  Pacific  Forest  Products  Inc. 
Now  based  in  Chicago,  Marshall  joined 
CPFP  20  years  ago  as  an  account  execu¬ 
tive.  He  most  recently  served  as  Mid¬ 
west  regional  manager. 

Thomas  C.  Carroll  was  named  to  the 
post  of  international  sales  director  at 
Miami-based  Quipp  Systems  Inc.  He  is 
responsible  for  all  sales  activity  outside 
of  North  America,  where  Angel  Arra- 
bal  remains  executive  sales  manager. 
Carroll’s  background  in  international 
printing  equipment  sales  includes  re¬ 
cent  work  for  AM  Graphics. 

MIchol  PagA,  Quebec’s  minister  of  ed¬ 
ucation  and  National  Assembly  Govern¬ 
ment  House  leader  since  1990,  has  been 
appointed  president,  chief  executive  offi¬ 
cer  and  a  director  of  Donohue  Inc.,  Que¬ 
bec,  Que.  Earlier  the  minister  of  agricul¬ 
ture,  fisheries  and  food.  Page  replaces 
former  CEO  Charles-Albert  Poissant, 
who  remains  chairman  of  the  board. 

H.  Howard  Flint  represents  the  third 
generation  of  Flint  family  leadership 
since  taking  over  Dec.  1  as  chairman 
and  chief  executive  officer  of  Flint  Ink 
Corp.,  Detroit,  Mich.  He  succeeded 
Robert  H.  Flint,  who  continues  to  serve 
the  company  as  chairman  of  the  board 
of  directors’  executive  committee. 

The  company  also  announced  that 
vice  president  and  chief  financial  officer 
Loonard  D.  Froscoln  has  been  pro¬ 
moted  to  president,  chief  operating  offi¬ 
cer  and  board  member.  Flint  said  it  is 


also  adding  three  outside  directors.  They 
are  the  first  non-family  members  to  hold 
high-ranking  positions  at  Flint  Ink. 

Charios  O.  Dunn,  chief  executive  offi¬ 
cer  and  vice  chairman  of  Newsprint 
South  Inc.,  was  elected  president,  chief 
executive  officer  and  a  director  of  the 
firm’s  parent  company,  Mississippi  Chem¬ 
ical  Corp.,  Yazoo  City,  Miss.  He  succeeds 
Tom  C.  Parry,  who  will  retire  in  April. 

An  executive  vice  president  since 
1989,  Dunn  joined  Mississippi  Chemi¬ 
cal  in  1978  as  an  attorney  and  later 
moved  up  through  financial  and  gener¬ 
al  management  positions.  He  was  in¬ 
strumental  in  the  founding  and  start-up 
of  the  Newsprint  South  subsidiary. 

Thomas  BItInor  was  promoted  from 
senior  vice  president  to  president  and 
chief  operating  officer  at  Polychrome 
Corp.,  Fort  Lee,  N.J. 

Effective  Jan.  1,  Bittner  assumed  di¬ 
rect  responsibility  for  production  and 
distribution  of  business  worldwide,  as 
well  as  continuing  to  oversee  marketing 
and  research  and  development. 

Bittner  joined  the  company  in  1986 
as  Polychrome  Europe  general  manager. 
He  earlier  had  been  a  management 
consultant  with  McKinsey  &  Co.  and 
spent  five  years  with  Creusot-Loire  S.A. 

The  firm  also  named  two  vice  presi¬ 
dents.  With  Polychrome  for  six  years. 
Polychrome  Europe  sales  and  marketing 
director  Patrick  Borard  becomes 
that  unit’s  vice  president  and  general 
manager.  He,  too,  had  earlier  worked 
for  McKinsey.  Director  of  worldwide 
plate  manufacturing  Goltfriod  Kaps 
was  promoted  to  vice  president  of 
worldwide  plate  manufacturing. 

In  a  realignment  intended  to  intensify 
customer  support  operations,  GMA, 
Southboro,  Mass.,  announced  two  staff 
changes.  Gono  Bomo,  project  manag¬ 
er-systems  at  GMA  and  former  mainte¬ 
nance  manager  at  the  Fort  Lauderdale 
Sun-Sentinel,  has  assumed  additional 
duties  for  GMA  systems  installations. 
Don  Curioy  was  named  to  manage  the 
customer  service  and  parts  department 
programs  and  will  retain  selected  project 
management  responsibilities. 

Carlos  Carrillo  was  named  sales  and 
service  coordinator  in  the  new  Latin 
American/International  Department  at 
Harper  Corp.,  Charlotte,  N.C.  He  will 
examine  the  growing  needs  of  flexo 
printers  worldwide. 
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Allen  suggests  adding  a  clause  that  says 
the  building’s  operating  costs  will  not  be 
more  than  5%  higher  than  those  costs  for 
five  comparable  buildings  nearby. 

Also,  review  the  base  upon  which  the 
escalation  is  calculated.  Some  leases 
specify  the  expenses  incurred  during  a 
“base  year”  while  others  specify  a  dollar 
amount,  often  referred  to  as  an  “expense 
stop.”  In  either  case,  make  sure  that  the 
base  is  adjusted  to  reflect  what  the  ex¬ 
penses  would  be  had  the  building  been 
100%  occupied. 

Here  is  why:  Suppose  your  lease  says 
that  you  will  pay  10%  of  the  increase  in 
operating  expenses  experienced  for  the 
building  this  year  when  compared  with 
last  year.  But  what  if  the  building  were 
only  50%  occupied  last  year  and  is  fully 
occupied  this  year?  Then  you  will  be 
charged  your  percentage  of  all  of  the  in¬ 
creased  expenses  that  were  incurred  be¬ 
cause  of  the  new  tenants. 

That  easily  overlooked  problem  is  a 
source  of  much  costly  friction  between 
tenant  and  landlord. 

2.  Restrictive  sublease  clauses. 

You  should  be  able  to  sublease  any 
space  without  your  landlord’s  prior  writ¬ 
ten  consent. 

“The  sublease  clause  and  the  operat¬ 
ing  expense  pass-through  provisions  are 
the  two  most  hotly  debated  items  be¬ 
tween  landlords  and  tenants,”  points  out 
Goldman. 

If  your  landlord  insists  on  the  right  to 
approve  subtenants,  try  to  limit  the  time 
he  may  take  to  reach  a  decision  to  30 
days  or  so.  “Some  leases  say  that  the 
landlord  must  have  90  days’  notice  for 
subleasing,”  says  Goldman.  “In  that 
time,  the  sublessor  will  have  long  since 
decided  to  rent  some  other  space.” 

You  might  include  a  list  of  certain 
types  of  businesses  to  which  you  will  be 
able  to  sublease  without  consent. 

Subleasing  without  the  permission  of 
the  landlord  can  be  dangerous.  It  may 
trigger  an  “accelerated  rent  provision,” 
for  example.  Recently  in  Louisiana,  a 
court  upheld  a  landlord’s  right  to  accel¬ 
erate  the  rent  of  a  tenant  who  had  vio¬ 
lated  the  lease  by  subleasing  premises 
without  permission.  In  another  similar 
case  in  Ohio,  however,  the  landlord  was 
not  entitled  to  collect  damages  in  the 
amount  of  the  rent  paid  by  the  sublessor 
to  the  tenant. 

Some  landlords  insist  on  taking  any 
profit  that  the  newspaper  publisher 
makes  from  subleasing.  If  your  landlord 
will  not  give  up  that  clause,  make  sure 


that  brokerage  commissions  are  exclud¬ 
ed  from  the  profit  calculations.  Also,  ex¬ 
clude  the  cost  of  any  alterations  you 
must  make  for  the  subtenant.  Finally, 
make  sure  you  are  not  liable  to  pay  the 
landlord  the  increased  rent  even  if  the 
subtenant  does  not  pay  or  moves  out. 

Make  sure  you  are  allowed  to  sublease 
to  other  tenants  in  your  building  —  they 
are  your  primary  prospects  —  and  make 
sure  you  may  rent  at  any  rate,  not  just  at 
the  going  market  rate.  (You  may  need  to 
rent  at  a  lower  rate  just  to  get  out  of  your 
premises.) 

Your  lease  should  not  include  a  “recap¬ 
ture  clause”  if  you  sell  some  ownership  of 
your  company  to  someone  else.  Some 
leases  say  the  landlord  can  take  back  the 
space  if  the  ownership  of  a  tenant 
changes,  or  is  “assigned”  to  someone  else. 

“Make  sure  the  clause  is  opened  up  so 
that  no  consent  is  required  for  transfers 
of  the  space  to  an  affiliate,”  cautions 
Carter.  “In  such  cases  a  landlord  can  ac¬ 
tually  hold  up  a  merger. 

“Have  your  attorney  review  carefully 
the  sublease  and  assignment  clauses,”  he 
adds.  “There  are  many  unforeseen  in¬ 
stances  in  which  a  hard-nosed  landlord 
can  take  your  space  back.  While  this  is 
an  insidious  situation,  a  tenant  reading  a 
lease  usually  does  not  anticipate  all  of 
the  potential  problems.” 

In  the  current  soft  real  estate  market 
you  may  also  be  able  to  negotiate  cancel¬ 
lation  clauses.  This  will  allow  you  to  get 
out  of  a  lease  quickly  if  you  need  to.  Your 
only  penalty  may  be  to  pay  the  unamor¬ 
tised  construction  costs. 

3.  Penalties  for  remaining  beyond  the 
lease  term  or  for  leaving  the  premises  in 
altered  condition. 

Suppose  that  you  are  unable  to  move 
to  your  new  location  smoothly  and  on 
time.  This  condition,  called  a  “holdover,” 
may  have  come  about  through  no  fault  of 
your  own.  All  of  the  moving  companies, 
for  example,  could  go  on  strike  before 
moving  day.  If  your  lease  calls  for  onerous 
payments  to  the  landlord  in  such  a  case, 
your  profits  could  be  hit  hard. 

Some  contracts  go  so  far  as  to  stipu¬ 
late  that  the  tenant  pay  double  the 
monthly  rent,  as  well  as  damages  to  the 
landlord.  Suppose  another  tenant  can¬ 
not  move  in  on  time  because  you  have 
not  moved  out  and  that,  as  a  result,  the 
tenant  cancels  the  lease.  Damages  to  the 
landlord  could  be  deemed  to  be  very 
high  and  you  will  be  liable  if  the  con¬ 
tract  so  states.  Get  any  such  clause  out 
of  the  contract. 

“Very  often  when  you  relocate,  things 
don’t  go  smoothly,”  says  Carter.  “Try  to 
get  the  penalty  reduced  to  125%.” 


There  may  be  a  clause  that  states  you 
must  return  the  property  to  its  original 
condition  when  you  leave.  This  can  be 
troublesome,  since  defining  “original 
condition”  is  difficult. 

Your  landlord  may  attempt  to  stick 
you  with  a  huge  bill  if  you  do  not  take 
the  steps  he  says  are  necessary.  To  get 
around  this,  try  to  have  the  clause  re¬ 
moved  from  the  lease.  Alternatively, 
have  the  language  changed  so  ambiguity 
is  removed:  Define  the  original  condi¬ 
tion  exactly,  and  have  a  dollar  limit 
placed  on  the  value  of  any  required 
restoration. 

One  more  tip.  There  are  two  types  of 
brokers:  tenant  —  sometimes  called 
“promotional”  —  and  landlord.  The  lat¬ 
ter  typically  represents  space  marketed 
by  landlords,  so  there  can  be  a  conflict  of 
interest.  It  is  smarter  to  use  a  tenant  bro¬ 
ker.  These  represent  tenants  exclusively. 

Whatever  you  do,  do  not  let  the  sub¬ 
ject  of  your  lease  slide.  “Keep  your  eye 
on  the  real  estate  cycle  occurring  in  your 
neighborhood,”  says  Agababian.  “Don’t 
stick  your  head  in  the  sand.” 

Remember  that  landlords  attend  semi¬ 
nars  on  structuring  leases  and  are  always 
looking  for  ways  to  reword  them  to  their 
advantage.  Newspaper  publishers  need 
expert  help  from  a  broker  or  an  attorney 
who  specializes  in  the  field  of  commercial 
real  estate.  “Negotiating  a  lease  is  very  in¬ 
volved  and  very  complex,”  cautions  Allen. 
“It’s  not  as  easy  as  people  think.”  BECT 


Survey 

Continued  from  page  13 

tional  news,  83%  of  respondents  cited 
television. 

Newspapers  were  second  with  52%, 
radio  a  distant  third  at  17%,  and  only 
5%  cited  magazines. 

When  further  quizzed  about  current 
events,  however,  the  Times  Mirror  Cen¬ 
ter  found  that  respondents  who  used 
print  only  or  a  combination  of  print  and 
television  for  their  news  scored  signifi¬ 
cantly  higher  than  those  who  relied  sole¬ 
ly  on  television. 

For  example,  while  the  percentages  of 
those  who  could  name  at  least  one  Clin¬ 
ton  Cabinet  or  administration  nominee 
were  disgracefully  low  across  the  board, 
29%  of  those  who  relied  solely  on  print 
media  for  news  could  name  at  least  one 
person  nominated,  while  only  16%  of 
those  who  only  watch  tv  could  do  the 
same.  Twenty-four  percent  of  respon¬ 
dents  who  said  they  both  read  and  watch 
their  news  could  name  a  nominee.  BE^P 
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Clinton^s  impact  or 
opinion  columnists 


Syndicated  commentators  discuss  how  their  features 
might  be  affected  by  a  Democrat  in  the  White  House 


by  David  Astor 


for  us  to  work  in.  We’re  going  to  find  all 
kinds  of  exotic  vegetables  ....  There 
will  be  ideas,  programs,  and  personali¬ 
ties  we  haven’t  seen  the  like  of  in  a  long 
time.” 

Murchison  added  that  conservatives 
will  “watch  Mr.  Clinton’s  every  move 
with  a  skeptical  eye.” 

Taking  a  skeptical  look  at  a  president 
will  not  be  a  complete  180-degree  turn 
for  the  Morning  News  senior  columnist. 
Murchison  said  he  thought  the  begin¬ 
ning  of  Reagan’s  term  was  a  time  of 
“sound  and  constructive  conservative 
government,”  but  noted  that  he  had 
problems  with  some  GOP  policies  dur¬ 
ing  the  latter  part  of  the  12-year  Rea¬ 
gan/Bush  era. 

Joseph  Perkins,  who  worked  for  Vice 
President  Dan  Quayle  in  1989  and 
1990,  noted  that  it  will  be  easier  for  him 
as  a  columnist  to  criticize  Clinton  than 
Bush. 

“I  supported  President  Bush,”  said  the 
San  Diego  Uniori'Tribune  and  Newspa¬ 
per  Enterprise  Association  writer.  “It 
pained  me  to  criticize  him  when  he 
needed  criticizing.  I  won’t  have  the  same 
reservations  with  Clinton.” 

“It  is,  frankly,  easier  to  criticize 
the  opposition  than  your  own  politi¬ 
cal  soulmates,”  agreed  Columbia 
Features  columnist  Stefan  Halper, 
who  served  under  four  Republican 
administrations. 

However,  Halper  stressed  that  he 
does  not  want  to  just  write  negative 
things  about  Clinton.  “It  will  be  a 
challenge  to  retain  a  hard  analytical 
edge,  and  not  allow  an  infusion  of 
emotion,”  he  said.  “I  want  to  be  sure 
my  criticism  of  Clinton  is  clear  and 
constructive.” 

Perkins  added,  “I  will  applaud  Clinton 
if  he  does  things  good  for  the  country.” 

Murchison  said  that  he  wants  any 
president,  whether  a  Democrat  or  Re- 


A  DEMOCRAT  IS  now  occupying  the 
White  House  as  well  as  the  thoughts  of 
America’s  op-ed  commentators. 

What  do  columnists  think  about 
having  Bill  Clinton  as  president  after 
12  years  of  Ronald  Reagan  and  George 
Bush?  More  specifically,  how  might  the 
content  of  their  syndicated  features  be 
affected  by  the  presence  of  a  Democrat 
rather  than  Republican  in  the  Oval 
Office? 

To  find  out,  E&P  talked  to  a  number 
of  columnists  with  viewpoints  ranging 
from  liberal  to  conservative. 

“I  think  we  conservatives  are  going  to 
have  a  tremendous  amount  of  fun  with 
Bill  Clinton,”  said  William  Murchison  of 
the  Dallas  Morning  News  and  Creators 
Syndicate.  “There’s  something  stimu¬ 
lating  and  invigorating  about  being  in 
the  opposition. 

“It’s  going  to  be  a  wonderful  garden 


Bill  Clinton 


publican,  to  succeed  because  this  helps 
the  United  States. 

Clinton’s  presidential  performance  is, 
of  course,  difficult  to  predict  at  this 
point. 

“The  next  four  years  will  be  some¬ 
thing  of  an  experiment,”  said  Perkins. 
“Clinton  has  put  forth  ideas  that  stand 
in  contrast  with  those  espoused  by  Rea¬ 
gan  and  Bush  over  the  past  12  years. 
We’ll  get  to  see  if  they  work.” 

Halper  did  observe  that  Clinton  cur¬ 
rently  faces  major  foreign-policy  crises 
in  Somalia,  Bosnia,  Iraq,  and  the  Soviet 
Union  that  will  make  it  harder  for  the 


Ellen  Qoodman 


Paul  Qreenberg 
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new  president  to  keep  to  his  stated  goal 
of  concentrating  heavily  on  domestic 
issues  such  as  the  economy. 

“I  think  Clinton  is  going  to  have  his 
hands  full,”  commented  the  Columbia 
columnist. 

While  Halper  may  not  agree  with 
Clinton  on  many  issues,  he  said  he  is 
still  “excited”  as  a  columnist  to  have  a 
change  in  presidents. 

“The  new  administration  is  kind  of  a 
rich  petri  dish  that  offers  endless  op¬ 
portunities  for  analysis,”  remarked 
Halper.  “Not  only  will  the  policies 
change,  but  the  explanations  and  ratio¬ 
nales  will  change  as  well.” 

“It  certainly  gives  everybody  fresh 
material,”  observed  Copley  News  Ser¬ 
vice  columnist/Washington  bureau 
managing  editor  Stephen  Green,  who 
described  his  syndicated  feature  as 
“more  conservative  than  liberal”  but 
“unpredictable.” 

Green  added,  “1  would  hope  that  we, 
as  columnists,  would  all  use  the  same 
analytical  skills  to  look  at  the  Democ¬ 
rats  while  they’re  in  power  as  we  did 
when  they  were  out  of  power.” 

Speaking  of  power,  groups  such  as 
women,  minorities,  and  gays  had  little 
access  to  the  inner  circles  of  the  Reagan 
and  Bush  administrations.  Halper  said 
that  one  “fascinating”  thing  to  watch 
during  the  next  few  years  will  be  the 
“interplay”  between  groups  such  as 
these  and  the  Clinton  White  House. 

Perkins  said  another  interesting 
thing  to  observe  will  be  the  way  the  me¬ 
dia  eventually  “turn  on  Clinton.”  While 
Perkins  acknowledged  that  Clinton  “re¬ 
ceived  some  awful  press”  at  times  dur¬ 
ing  1992,  he  said  the  media  ended  up 
being  “kind  of  supportive”  of  Clinton. 

This  will  probably  not  continue,  be¬ 
lieves  the  columnist.  “The  press,”  said 
Perkins,  “turns  on  any  president  after 
an  initial  honeymoon  period.” 

Perkins  concluded,  “Having  worked 
at  the  White  House,  I  appreciate  the 
daunting  challenge  facing  Clinton.  He’s 
our  president  —  president  of  all  the 
people  —  and  1  wish  him  well,  but 
when  he  falls  short  I’ll  be  there  to  let 
him  know  about  it!” 

One  person  who  knows  a  great  deal 
about  Clinton  is  Arkansas  Democrat' 
Gazette  columnist/editorial-page  editor 
Paul  Greenberg,  who  has  followed  the 
politician’s  career  since  its  early  days. 

“I’ll  have  an  advantage  reporting  on 
Clinton  because  I’ve  watched  him  for  so 
long,”  said  the  Los  Angeles  Times  Syn¬ 
dicate  writer.  “I  can  anticipate  things 
based  on  past  patterns,  or  comment 
when  he  veers  from  these  patterns.” 


Joseph  Perkins 


Greenberg  added  that  he  has  also 
learned  a  great  deal  over  the  years 
about  Hillary  Clinton  as  well  as  Arkan¬ 
sas  officials  who  are  joining  the  new  ad¬ 
ministration. 

What  do  some  of  America’s  more  lib¬ 
eral  columnists  think  about  finally  hav¬ 
ing  a  Democrat  in  the  White  House  to 
write  about? 

“There  is  the  odd  chance  that  I 
might  get  a  telephone  call  returned,” 
said  Mary  McGrory  of  the  Washington 
Post  and  Universal  Press  Syndicate. 
“Also,  I  may  agree  with  some  of  the 
things  put  out  by  the  White  House.” 

However,  there  certainly  will  be 
things  McGrory  does  not  agree  with. 
She  noted,  for  instance,  that  she  is  very 
upset  about  the  way  Clinton  has  al¬ 
ready  been  breaking  campaign  promises 
—  such  as  when  he  announced  Jan.  14 
that  he  would  continue  Bush’s  policy  of 
forcibly  repatriating  Haitian  refugees 
without  giving  them  a  chance  to  plea 
for  political  asylum.  Clinton  had  vowed 
last  year  to  end  this  controversial  policy. 

“Words  should  mean  something,” 
said  McGrory,  who  was  interviewed  on 
Jan.  15. 

New  York  Times  and  New  York 
Times  News  Service  columnist  An¬ 
thony  Lewis,  reached  on  Jan.  13,  said,  “I 
expect  to  like  Clinton  better  than 
Bush.  I  thought  Bush  was  detestable.” 

However,  Lewis  emphasized  that  the 
essence  of  his  column  will  not  really 
change  because  he  says  what  he  feels 
needs  to  be  said  “regardless  of  the  party 
of  the  president.  I  don’t  write  in  a  parti¬ 
san  way.” 


Ellen  Goodman,  also  interviewed 
Jan.  13,  said,  “It  will  be  refreshing  not 
to  have  the  same  old  people  to  kick 
around  anymore,  to  paraphrase  Richard 
Nixon.  Maybe  we’ll  kick  around  a  new 
group  of  people!” 

In  short,  Goodman  will  not  miss 
many  aspects  of  the  past  presidency  — 
including  Bush’s  vetoes  of  various 
pieces  of  social  legislation  passed  by 
Congress  —  but  will  not  “drop  into  an 
automatic  approval  mode”  for  the  Clin¬ 
ton  administration. 

The  Boston  Globe  and  Washington 
Post  Writers  Group  commentator 
noted  that  she  tends  to  write  a  great 
deal  about  “social  change  and  values,” 
meaning  the  content  of  her  feature  may 
not  change  as  abruptly  as  that  of  an  op¬ 
ed  column  that  reacts  more  to  breaking 
news. 

Goodman  will  react  to  some  Clinton 
administration-related  breaking  news, 
of  course,  but  she  said  she  will  not 
know  exactly  how  such  news  will  affect 
the  content  of  her  column  until  it  un¬ 
folds. 

“As  the  old  editorial  line  goes,”  re¬ 
marked  Goodman,  ‘“the  situation  bears 
watching.’”  BECT 


4- 


TALK  SOME 
CENTS  INTO 
YOUR  READERS. 


■4 


Your  readers  want  hot  investment  tips, 
saving  savvy  and  spending  smarts.  You 
can  bank  on  all  three  by  ordering  our 
Financial  package.  Count  on  us  for  col¬ 
umns  on  computers,  small  business  in¬ 
vestment,  personal  finance,  business 
travel.  Social  Security,  alert  consumer, 
real  estate,  careers  and  a  financial 
graphic. 

Call  collect  (619)  293-1818  for  a  free 
sample  today.  Get  the  package  that  ties 
up  readership  and  revenues. 

COPLEY  NEWS  SERVICE 
P.O.  Box  190 
San  Diego,  CA  92112 


EditorfifPublisher  •  January  23,  1993 


33 


Svndicates/News  Services 


*Dick  Tracy’  writer  is  let  go 
by  Tribune  Media  Services 

Max  Allan  Collins  may  take  legal  action  against  the 
syndicate,  which  hired  him  to  do  the  comic  in  1977 


by  David  Astor 

THE  MAN  WHO  has  written  “Dick 
Tracy”  since  1977  may  take  legal  action 
after  the  comic’s  syndicate  let  him  go. 

Max  Allan  Collins  said  in  a  state¬ 
ment,  “After  more  than  15  years,  it  ap¬ 
pears  that  Tribune  Media  Services  has 
unilaterally  excluded  me  from  future  in¬ 
volvement  with  the  ‘Dick  Tracy’  news¬ 
paper  strip.  This  is  in  violation  of  my 
contract  and  in  derogation  of  my  rights 
in  the  many  ‘Dick  Tracy’  characters  and 
concepts  which  1  created. 

“We  have  given  TMS  ample  time  and 
opportunity  to  rectify  this  situation,  and 
evidently  they  have  declined  to  do  so. 
Therefore,  this  matter  has  been  turned 
over  to  my  attorney  for  resolution.” 

Collins,  who  collaborates  with  artist 
Dick  Locher  on  the  comic,  declined  to 
explain  how  his  contract  had  been  al¬ 
legedly  violated  or  to  make  any  other 
comments  to  E&P  beyond  his  statement. 

One  possible  reason  for  Collins’ 
anger  is  that  he  was  allowed  to  write 
enough  “Dick  Tracy”  strips  to  last  into 
March,  according  to  a  source,  even 
though  his  contract  was  not  renewed  as 
of  December  1992. 

Tribune  Media  vice  president/editor 
Michael  Argirion  declined  to  comment 
about  the  possibility  of  Collins  taking 
legal  action. 

When  asked  why  Collins’  contract  was 
not  renewed,  Argirion  said,  “We  decided 
that  ‘Dick  Tracy’  needed  a  little  fresh 
blood.  This  is  not  to  say  that  Max  Collins 
didn’t  do  a  good  job.  After  a  while,  every¬ 
thing  can  use  a  little  rejuvenation.” 

The  aforementioned  source  said  that 
Tribune  Media  was  concerned  with  a 
loss  of  newspaper  clients  since  the  1990 
Dick  Tracy  film  temporarily  increased 
the  comic’s  list. 

Warren  Beatty’s  movie  pushed  this  list 
over  the  200-paper  mark,  after  which  it 
dropped  to  a  total  that  is  now  reportedly 
between  150  and  200.  Several  decades 
ago,  “Dick  Tracy”  had  550  clients  and 
more  than  65  million  readers. 
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Many  syndicated  story  strips  — 
whether  older  or  newer  than  the  1931- 
founded  “Dick  Tracy”  —  have  been  los¬ 
ing  clients  over  the  years. 

The  source  said  that  another  possible 
reason  for  Tribune  Media’s  decision  to 
change  writers  might  have  been  a  per¬ 
sonality  conflict  between  Collins  and 
one  of  the  syndicate’s  executives. 

Who  will  be  Collins’  successor?  The 
source  said  one  candidate  could  be 
Locher,  a  Pulitzer  Prize-winning  editor¬ 
ial  cartoonist  for  the  Chicago  Tribune 
and  Tribune  Media  who  has  drawn 
“Dick  Tracy”  since  1983.  In  addition, 
Locher  was  an  assistant  to  “Tracy”  cre¬ 
ator  Chester  Gould  (1900-1985)  more 
than  three  decades  ago. 

Argirion  would  say  only  that  Locher 
“will  continue  to  participate”  in  the 
comic.  Locher,  when  reached  at  home, 
declined  to  comment  about  whether  he 
might  be  the  new  “Dick  Tracy”  writer  or 
about  anything  else  connected  with  the 
decision  to  let  Collins  go. 

Collins  is  a  prize-winning  author  who 
has  penned  a  number  of  “Dick  Tracy” 
books  (including  the  novelization  of  the 
1990  film)  as  well  as  non-“Tracy”  his¬ 
torical  thrillers  and  other  works.  His 
latest  book  —  Murder  by  the  Numbers, 
about  “Untouchable”  Eliot  Ness  —  is 
scheduled  to  be  published  in  hard  cover 
next  month  by  St.  Martin’s  Press. 

The  44-year-old  Iowa  resident  has 
also  written  the  “Batman”  newspaper 
strip  and  worked  in  the  comic  book 
field.  Kd?? 

Arkansas  cartoonist 
draws  the  new  prez 

SHERRIE  SHEPHERD  HAS  created  a 
special  cartoon  picturing  her  Francie 
character  sitting  with  the  Clintons. 

United  Feature  Syndicate  sent  the 
cartoon  to  all  “Francie”  comic  strip 
clients  to  mark  Inauguration  Day.  The 
original  went  to  Bill  Clinton. 


A  DAV  IN  THE  LIFE  OF  SOCKS  (AMERiMsFiiisrCm) 


Sherrie  Shepherd’s  cartoon. 


Shepherd,  like  the  new  president,  is 
an  Arkansas  native. 

“Bill  Clinton  has  been  here  so  long, 
he’s  almost  like  family,  but  it  was  still  a 
challenge  for  me  to  draw  him,”  said 
Shepherd.  “As  a  leader,  I  think  he’s 
more  in  touch  with  everyday  people  . . . 
people  like  Francie.” 

The  title  character  in  Shepherd’s  strip 
is  a  divorced  working  mother. 

Montana  company’s 
syndicated  package 

A  NEW  SYNDICATE  called  the  Prose 
Works  is  offering  a  package  of  eight  to 
10  cartoons,  columns,  and  kids’  features. 

Newspapers  “pay”  for  the  material  by 
running  a  2x5-inch  ad  from  the  syndicate 
that  comes  with  the  package  each  week. 

The  features  include  editorial  car¬ 
toons  as  well  as  columns  called  “Ado- 
lessons”  by  Lucie  Walters,  “Beyond  the 
Beltway”  by  Bill  Collins,  “Fits  in  Pieces” 
by  Roger  Clawson,  and  “The  Weigh  It 
Is”  by  Sheryl  Wolff  Kayne. 

Prose  Works  is  based  at  341  Jackson 
St.,  Billings,  Mont.  59101-5376.  It  is 
run  by  Roger  Clawson  (writer/editor) 
and  Judith  Panetta  Clawson  (business 
manager). 


A  Prose  Works  cartoon. 
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Shop  Talk 

Continued  from  page  44 

In  the  old  days,  back  before  newspa¬ 
pers  relinquished  their  leadership  roles 
in  our  society  in  pursuit  of  dwindling 
readership  and  dollars,  he  said,  the  pub¬ 
lic  had  come  to  expect  a  certain  cycle  of 
events  to  emerge:  First,  investigation, 
then  exposure,  then  reform. 

Now  we  content  ourselves  with 
pointing  out  problems,  then  moving  on 
to  the  next  story.  We  have  fallen  down, 
he  asserted,  because  we  have  stopped 
short  of  reform,  true  reform,  and  the 
public  has  become  desensitized  by  our 
pattern  of  exposing  scandal  after  scan¬ 
dal  while  underlying  sicknesses  remain 
unaddressed. 

Greider  is  right.  Journalists  are  supposed 
to  be  the  watchdogs  of  freedom.  That 
means  barking  and  continuing  to  bark  un¬ 
til  the  threat  or  inequity  at  hand  is  fixed, 
but  to  do  this  requires  tremendous  com¬ 
mitment  of  resources  as  well  as  courage. 

Are  newspapers  doing  this  today? 

The  reporters,  I  believe,  want  to.  The 
editors,  some.  The  publishers,  too 
damned  few.  Too  many  are  concentrat¬ 
ing  on  protecting  profit  margins  of  20% 
and  30%  and  —  in  the  case  of  a  few 
chains  —  40%. 

Newspapers  continue,  wrongly,  to  try 
to  compete  against  television  in  all  its 
forms,  to  be  all  things  to  all  people  in¬ 
stead  of  doing  what  they  do  best:  leading 
at  the  community  level  on  issues  impor¬ 
tant  to  the  local  populace. 

Instead  of  investing  capital  in  investi¬ 
gating  and  fixing  problems  in  the  public 
schools,  for  example,  newspapers  are 
searching  for  snappy  new  entertainment, 
consumer  and  lifestyle  features  to  com¬ 
pete  against  Larry  King,  Entertainment 
Tonight,  CNBC,  Oprah,  Geraldo  and 
the  rest  of  the  “infotainment”  genre. 

This  raises  another  question.  If  deci¬ 
sions  on  what  is  covered  as  news  are  be¬ 
ing  made  on  strictly  economic  grounds, 
how  much  First  Amendment  protection 
does  a  newspaper  merit? 

Today,  in  the  eyes  of  the  public,  the 
difference  between  a  local  paper,  local 
television  news,  the  networks,  and  the 
national  print  press  is  growing  smaller  all 
the  time. 

The  “news  media”  is  becoming  an  in¬ 
tegrated,  monolithic  singular  rather 
than  the  plural  copy  editors  would  have 
us  believe.  The  same  news,  the  same 
topics,  the  same  trendy  publicity  mill¬ 
generated  stories  appear  on  one,  then 
move  to  the  next,  filtering  all  the  way 
down  to  the  obligatory  “local  react”  sto¬ 
ries  slavishly  assigned  in  the  local  paper. 


Readers  are  not  stupid.  They  notice 
that  the  same  nine  stories  appear  on  all 
three  networks  each  night,  that  the 
same  celebrities  and  authors  are  booked 
in  the  same  week,  and  the  same  officials 
are  interviewed  each  Sunday  morning. 
They  know  a  publicity  campaign  when 
they  see  it,  and  they  know  when  they  are 
being  manipulated  by  photo  ops  and 
symbolic  ribbon-cuttings,  leaks  and  neg¬ 
ative  campaigning. 

Is  this  what  the  people  who  wrote  the 
Bill  of  Rights  had  in  mind  —  to  protect 
the  right  of  the  news  media  to  serve  as  a 
link  in  Madonna’s  latest  mass  marketing 
scheme  or  as  the  pipeline  for  the  newest 
hollow  buzzword  from  Washington?  I 
think  not. 

Now,  I  want  to  make  one  final  point. 

Short  of  armed  rebellion,  the  press  — 
tapping  into  the  power  of  the  people 
and  fortified  by  it  —  is  the  only  institu¬ 
tion  left  in  our  society  with  the  power  to 
heal  the  sickness  in  our  systems. 

I  have  a  basic  faith  in  the  American 
people  that  if  shown  a  serious  problem 
and  presented  with  fair  and  equitable  so¬ 
lutions,  they  will  do  the  right  thing. 

Only  the  press  has  a  constitutional 
right,  free  of  government  interference, 
to  ask  questions  of  high  officials  and  de¬ 
mand  answers.  Only  the  press  can  galva¬ 
nize  the  public  to  demand  a  change, 
when  it  is  necessary. 

With  that  freedom  comes  a  responsi¬ 
bility.  It  is  not  a  power  to  be  used  lightly. 
Nor  is  the  weight  of  that  responsibility 
an  excuse  for  the  press  to  sit  by  and  do 
nothing,  lapdog  for  the  status  quo. 

In  New  Mexico,  the  Albuquerque  Tri¬ 
bune,  my  newspaper,  has  used  its  power 
to  investigate  and  expose  inequities  in 
the  school  system,  special- interest  influ¬ 
ence  in  the  Legislature,  an  epidemic  of 
alcoholism  in  one  New  Mexico  town, 
and  the  outlawry  of  a  public  utility  run¬ 
ning  amok  in  its  quest  for  profits. 

In  each  case,  the  newspaper  stayed  with 
these  stories  for  the  duration  —  some  con¬ 
tinue  to  find  space  on  our  front  page  and 
editorial  page  today,  years  after  initial  cov¬ 
erage  began.  Reforms  were  demanded  and 
real,  not  symbolic,  change  is  occurring. 

Few  Americans  would  dispute  that 
something  is  amiss  with  their  country, 
state,  county,  city  and  schools.  The  re¬ 
sults  of  the  last  election  showed  that. 

In  a  constitutional,  representative 
democracy  the  press  has  a  constitutional 
obligation  to  guarantee  that  democracy 
succeeds. 

It  is  not  enough  to  assume  the  guise  of 
the  “objective”  observer  and  cover  the 
news  of  the  collapse  of  our  basic  societal 
systems. 


We  cannot  in  good  conscience  con¬ 
tinue  to  tolerate  these  hypocrisies,  to  ig¬ 
nore  the  gaps  between  society’s  promises 
and  its  realities:  the  right  to  a  fair  hear¬ 
ing;  the  right  to  official  action  free  of  un¬ 
due  influence;  the  right  to  value  for  our 
tax  dollars.  As  the  gap  between  society’s 
promises  and  what  it  actually  delivers 
grows,  the  danger  to  our  society  and  our 
system  of  government  grows,  too. 

We  have  been  warned.  It  was,  after 
all,  the  gap  between  the  promise  and  re¬ 
ality  of  communism  that  ultimately  led 
to  the  demise  of  the  Soviet  Union,  was 
it  not? 

In  the  United  States,  it  will  not  be 
enough  for  us  as  reporters  to  watch  the 
ship  of  state  slip  beneath  the  waves,  then 
congratulate  ourselves  on  a  story  well 
covered.  There  is  no  guarantee  that  in 
the  system  to  follow  there  will  be  any 
right  to  a  free  press. 

The  time  for  covering  the  edges  of  the 
story,  the  symptoms  —  the  fires,  the 
shootings,  the  individual  tales  of  home¬ 
lessness  —  are  over.  While  those  stories 
continue  to  qualify  as  “news”  in  the  ba¬ 
sic  sense,  they  should  not  be  our  focus. 

The  time  to  identify  and  remedy  the 
inherent  sicknesses  of  our  systems  of 
government  and  society,  and  to  use  our 
constitutionally  protected  bully  pulpit 
fairly  and  aggressively  for  the  public 
good,  has  already  come. 

To  refuse  to  do  so  on  economic  grounds 
would  be  morally  indefensible.  To  refuse 
to  do  so  on  ideological  grounds  would  be 
cowardice. 

Ironically,  there  is  another,  self-serv¬ 
ing  reason  for  newspapers  to  act. 

In  this  age  of  declining  circulations 
and  in  the  context  of  the  boom  in  alter¬ 
native  “news”  sources  and  “infotechnol- 
ogy,”  a  refusal  to  take  a  leadership  role 
in  solving  society’s  problems  will  lead 
newspapers  into  irrelevance,  making 
them  just  another  timid  voice  in  the 
growing  din,  dinosaurs  in  the  informa¬ 
tion  evolution. 

The  clock  is  ticking  on  our  system 
of  government  and  the  freedoms  it 
guarantees.  The  clock  is  ticking  on  us, 
too.  BE^P 

Chicago  Tribune 
breaks  its  record 

THE  CHICAGO  TRIBUNE  said  it 
broke  its  own  record  for  inserts  during 
the  post-Thanksgiving  week  ending 
Sunday  Dec.  6. 

Some  55.2  million  pieces,  representing 
a  record  142  million  orders,  were  insert¬ 
ed  into  the  Tribune  during  the  week. 
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(407)  368-4352 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 

COMPREHENSIVE  APPRAIS^  ~ 
rendered  in  confidence  with  care  (or  accu¬ 
racy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


'1st  in  RESULTS" 

Sales  &  Appraisals 
WEBSTER  &  ASSOCIATES 
6  Oak  Tower,  Yantis,  TX  75497 
(903)  473-7200 

600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  -  Appraisers  -  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  540-0636 

Dick  Smith-South-(601)  627-7906 
D.  Claussen-Midwest-(414)  272-6173 


"Coping  In  The  Country."  City  boy 
flees  to  the  backwoods,  experiences 
total  culture  shock.  Weekly,  700 
words.  Samples,  rates:  Clear  Creek 
Features,  17271  Little  Clear  Creek, 
Grass  Valley,  CA  95949  (916) 
272-7176. 

DEAR  UNCLE  WALLY 
Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throat,  award¬ 
winning  wacko  weekly.  (21 5)  493-1 795. 
Samples.  1 1 1  S.  Delaware  Ave.,  Yard- 
ley,  PA  19067. 


New  Math/Word  Puzzles  CALL  KAIDY 
at  (800)  365-2493  for  free  sample. 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 


VALENTINE'S  DAY 
A  MATTER  OF  ROMANCE 
FAX  Requests  for  Specials 
(818)  791-5236  FAX  797-2335 


SENIOR  HEALTH 


"SENIOR  CLINIC."  America's  ONLY 
doctor  written  column  on  Senior  Health. 
1 2th  year  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  600  words.  Samples, 
rates.  Frank  Macinnis,  M.D.  HFM  Literary 
Enterprises,  #104-3283  Casorso  Road, 
Kelowna,  British  Columbia,  Canada 
VI W  3L6. 

(604)  868-8603 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

Bia  MATTHEW  COMPANY  conducts 
professional,  confidential  ne^tia- 
tions  (or  sale  ond  purchase  or  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  ycxj  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette  Park  Dr.,  Bozeman,  MT 
59715 

Newspaper  -  Shopper  -  Specialty 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
5525  Laguna  Park  Drive 
Elk  Grove,  CA  95758  (916)684-3987 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Saler  •  Appraisals  ■  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  (or  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

Fournier  Media  Service  Inc. 
AppraisalBrokerage-Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


JAMES  W.  HAa,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
L^ox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODEa,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 

MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHIIilPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  (^untain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILUPS  (904)  837-4040 

RICKENBACHER^MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  \Mhitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


TEXAS  DAILY,  $1  million.  Weekly 
group,  $1  million  plus,  others  from 
as  low  as  $10K  down.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950. 

COLORADO  MOUNTAINS:  Profitable, 
growing,  10  year  old  firm  publishing 
monthly  tabloid  and  shoppers  in  premier 
Colorado  resort  community.  Owned  by 
founder-publisher  couple  who  sell  ads  and 
writes  articles.  Ideal  (or  2  person 
journalism  team  desiring  to  reside 
and  work  in  Colorado  resort.  Cash  flow 
$-t/-65-70K/year  projected,  ($-i-/-54K 
running  rate),  gross  $-^/-150K, 
running  rate.  Price  -  $165K/assets. 
Write  Broker,  Box  6207,  Editor  & 
Publisher. 

NY  UPSTATE  WEEKLY 
Excellent  owner-operator  situation. 
Priced  to  sell.  Contact:  W.B.  Grimes 
&  Co.  (301)  540-0636. 


NEWSPAPERS  WANTED 


Considering  selling  your  newspaper 
and  have  a  circulation  of  over  4,000? 
Write  Box  3755,  Editor  &  Publisher. 
We  are  a  small  community  newspaper 
group  that  believes  in  local  autonomy. 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


AHENTION  ADVERTISERS: 

Please  note  these  reminders  when  sending  Classified  ad  copy: 

*  Please  specify  an  exact  classification  within  a  section  of 
ads:  for  instance.  Equipment  &  Supplies  -  phototypesetting; 
Industry  Services  -  Consultants;  Help  Wanted  -  Sales.  HePp 
us  put  your  ad  where  it  will  do  you  the  most  goc>d. 

’  Be  sure  to  indicate  how  many  times  you  want  it  to  appear, 
and  whether  an  E&P  box  number  or  Voice  Classified  service 
is  required. 

*  Orders  for  classified  display  advertising  should  include  the 
number  of  columns  and  inches  you  wish  the  ad  to  be,  as  well 
as  how  many  weeks  the  ad  should  run. 

Thank  you  for  helping  us  serve  you  better! 

E(S?P  Classified  Department 


36 


Editor6?Publisher  •  January  23,  1993 


EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


IBM  SYSTEM  36  -  B-24 
2  -  256K  leads 

2  -  200  mb  drives 

3  -  3180  monitors 

1 1  -  5251  monitors 
IBM  3262  Printer  5830  Feature  96 
character 

IBM  Tape  Drive  8809 
EDP  Equipment  7960  Feature 
Best  offer 

Contact  Colin  Phillips  (212) 
675-4380  or  write  Editor  & 
Publisher,  1 1  W.  1 9th  St.,  New  York,  NY 
10011. 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 


FURNITURE 


Ergonomic  Furniture  from  MPS 


World's  largest  selection  of 
Adjustable  Tables  and  Chairs 

1  800  621-1507 

SqR  Midwest  Publishers  Supply  Co. 
Chicago,  IL  60656 


MAILROOM 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performonce  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  967-5738 


1975  Kansa  320  2  into  1  inserter 
1985  Kansa  320  7  into  1  w/double  out 
1985  Kansa  480  6  into  1  inserter  w/ 
double  out 

1973  Muller  Martini  227E  3  into  1 
inserter 

1974  227S  4  into  1  inserter 

2  1983  227S  3  into  1  inserters 
1974  227E  4  into  1 
2  1977  227S  6  into  1 
1980  227S  5  into  1 
1985  227S  5  into  1 

All  equipment  available  immediately. 
MidAmerica  Graphics  Inc.  (800) 
356-4886 

PRE-OVYNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


REA4ANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

USED  MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)273-5218  or  (800)  741-1937 


PHOTOTYPESETTING 


UNOTRON  202,  basic  machine  w/1 
additional  disk  drive  and  accom¬ 
panying  1  LogE  Line17A  and  1  LogE 
Linel  developers.  Best  offer. 

Call  Colin  Phillips  (212) 
675-4380  or  write  Editor  & 
Publisher,  1 1  West  19th  St.,  New  York, 
NY  10011. 


PHOTOTYPESETTING 


COMPUV/RITER  88TG 
TYPESET  PACKAGE 

Two  (2)  Compugraphic  Compuwriter 
88TG  phototypesetting  units  (fonts 
included),  Compugraphic  800-Zebra 
processor,  CompuKwik  processor, 
1-year  supply  of  processing  chemicals 
and  additional  ZRC  typeset  paper,  all 
in  good  condition,  manufacturer  main¬ 
tained.  You  must  arrange  shipment. 
Price  $10,000  OBO.  Contact 
Publisher,  The  Reporter,  Florida  Keys 
(305)  852-3216. 


3  unit  Goss  Community  with  SC 
Folder  (SC  296)  1970.  Available 
immediately.  M.J.  Hoffmeyer,  Daily 
Press,  122  West  Third,  Ashland,  Wl 
54806.  (715)  682-2313. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE:  4/u  Goss  Community 
$61,000;  8/u  1982  News  King  w/KJ8 
folder;  5/u  1983  RZ  420;  5/u  1977 
Harris  VI 5A;  2/u  1972  News  King; 
4/u  1983  Solna;  2/u  Harris  VI 5 
w/JF7  folder,  very  low  use,  running  in 
small  weekly,  $36,000. 

Tel  913/362-8888  Fax  913/362-8901 


Goss  Community  units  (4)  1978; 
Harris  V22  units  (6);  Harris  JF-10 
and  JF-1  folders;  ^Idwin  104,  105 
and  108  Count-O-Veyors.  DAMCO 
EQUIPMENT  (212)  265-2211. 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 


SCANNING  EQUIPMENT 


ROYAL  ZENITH  200-S  Drum  Scanner 
with  monitor.  Good  clean  operating 
condition.  Purchased  factory  recondi¬ 
tioned  in  1990.  Available  immediate¬ 
ly.  H.  Scroggins  or  R.  Pifer,  Sandu¬ 
sky  (Ohio)  Register  (419)  625-5500. 


WANTED  TO  BUY 


SUBURBAN  PRESS  WANTED 
1000  or  1500  series 
Dennis  (219)  282-4430 

WANTED 

Muller-Martini  inserters  227S. 
(800)  356-4886. 


Send  E6?P  Box  Replies 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


CLASSIFIED  ADVERTISING  DEADUNES 
IN-COLUMN  ADVERTISEMENTS 

TUESDAY  NOON  (EST) 

FOR  FOLLOWINGSATURDAY  ISSUE 

CLASSIFIED  DISPLAY 

FRIDAY  5PM  (EST)  8  DAYS  PRIOR  TO  PUBLICATION 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


ALTMAN  MARKETING  GROUP,  INC. 
specializing  in  quality 
telemarketing  tor  newspapers. 
(407)  774-8408. 


ABOVE  THE  CROVYD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
_ 1  (800)  247-2338 

Carresel,  Inc. 

Fred  Dick's  team  has  handled 
circulation  programs  for  13  years. 
Our  success  is  based  on  QUALITY 
Phones  and  Crews  1(800)  845-2855 


DOVER  PROMOTIONS,  INC. 
•Crews  and  Phones 
•Sales  Training  Seminars 
(609)  383-0250 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 


CIRCULATION  SERVICES 


KEVIN  S.  PAPPERT 

(313)  673-9533 
Marksman  Inc. 

MARK'eting  S'ervices  MAN'agement 
Finally  an  altemotivel! 

Our  T.L.C.  Services  (TM)  irKlude 
all  types  of  verification,  stop 
savers,  special  projects,  TMC 
audits  &  customer  service  calls. 
1(800)  845-2855 

SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  DCA  Promo- 
Hons  Inc.,  (216)  225-7440. 

PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 


ATTENTION  ADVERTISERS 

PLEASE  SEND  A  COPY 
OF  YOUR  INVOICE 
WHEN  SUBMITTING  PAYMENT. 

CLASSIFIED  ADVERTISING  DEPT. 


CIRCULATION  SERVICES 


Telemarketing  Professionals 
The  Paper  People 
Specialists  in  upgrades 
&  conversions 
(313)  585-0018 

V/HAT'S  HOT? 

T.M.C.  Usage  and  delivery  audits 
Conversions  and  upgrades 
Customer  service  calls 
Call  VER-A-FAST,  The  Customer 
Conrrection 
l-(800)  327-8463 


MARKETING  SERVICES 


IN  HOUSE  OPERATIONS? 

Unless  we  appreciably  cut  your  per- 
order  cost  and  improve  your  operation, 
our  services  are  free. 

Donneley  Enterprises,  (215)  849-2323. 

MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  (or  newspap¬ 
ers.  Consulting  for  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 


PRESSROOM  SERVICES 


DOYOUNEEDEXPERTADV1CEONYOUR 
ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hoor  Line  PO  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  work? 

'Daily  Service  Contracts* 

'C)ne  Time  Service' 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experierKe! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 


SERVICE  &  REPAIR 


METRO  CYUNDER  EXCHANGE 
NO  CORROSION  PROBLEMS 
•  ENVIRONMENTALLY  RESPONSIBLE 
COMPLETE  REBUILD  PARTS 
MOUNTAIN  STATES,  INC. 
(602)  574-0031  (800)  257-3045 


REMINDER 

Editor  6?  Publisher's  offices  will  be  closed  on 
February  15,  1993 

in  observance  of  Washington's  Birthday 
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ADMINISTRATIVE 


ADVERTISING 


nSLK  WANTED 


ACADEMIC 


4  POSITIONS  OPEN: 
MISSOURI  SCHOOL 
OF  XXIRNAUSM 


Assistant  Professor,  full-time, 
tenure  track  or  renewable  contract  ap¬ 
pointment,  to  coordinate  and  help  re¬ 
vise  beginning  reporting  and  editing 
classes.  School  has  state-of-the-art  com¬ 
puter  labs.  Appointment  at  higher  rank 
possible  for  candidate  with  extensive 
experience.  Significant  professional 
and  teoching  experience  and  ability  to 
work  vrell  with  people  preferred.  MA 
required;  PhDs  or  ABDs  also  consid¬ 
ered.  Send  cover  letter,  curriculum 
vitae  and  list  of  3  references  to  Profes¬ 
sor  Daryl  Moen,  Search  Committee 
Chair,  School  of  Journalism,  Box 
838,  University  of  Missouri, 
Columbia,  MO  65205. 


Assistant  Professor,  full-time, 
tenure  track  or  renewable  contract  ap¬ 
pointment,  to  teach  computer-assisted  re¬ 
porting  and  coordinate  outreach  activi¬ 
ties  to  the  profession.  Significant 
media  experience  and  odvancM  degree 
preferred.  Appointment  at  higher  rank 
possible  for  candidate  with  extensive 
background.  Professor  Sandra  Scott 
Search  Committee  Chair,  School  of 
Journalism,  Box  838,  University  of 
Missouri,  Columbia,  MO  65205. 


Assistant  Professor  or  Instructor  (2 
openings),  full-time,  tenure  track  or 
renewable  contract  appointment,  to  be 
leaching  editor  for  the  city  desk  of  the 
Missourian,  the  community  daily 
published  by  the  school.  Significant 
professional  experience,  creativity 
and  interest  in  teaching  required.  MA 
degree  preferred.  Computer-assisted 
reporting  skills  a  plus.  Send  cover 
letter,  curriculum  vitae  and  list  of  3 
references  to  Professor  Yves  Colon, 
Search  Committee  Chair,  School  of 
Journalism,  Box  838,  University  of 
Missouri,  Columbia,  MO  65205. 

Screening  begins  February  1st  and  will 
continue  until  positions  are  filled. 

An  Affirmative  Action/Equal 
Opportunity  Employer. 

Women  and  minorities  are  encouraged 
to  apply. 

ASSISTANT  PROFESSOR  OF 
JOURNALISM/ADVERTISING,  pend¬ 
ing  funding.  Tenure-track  position  in 
advertising  at  Western  Illinois 
University  beginning  fall  1993.  M.A. 
required;  doctorate  preferred.  Strong 
bockground  in  the  creative  process  and 
graphics  for  undergraduate  courses  in 
campaigns,  copy,  layout,  and  design. 
Record  of  successful  college  teaching 
desired.  Application  deadline  March 
8,  1993,  or  until  filled.  Send  letter, 
resume,  three  current  references,  tran¬ 
scripts,  to  Dr.  Ronald,  Department  of 
English  and  Journalism,  Western 
Illinois  University,  Macomb,  IL 
61455.  Equal  Opportunity/ 
Affirmative  Action  Employer.  We  seek 
applications  from  minorities,  women, 
and  persons  with  disabilities. 

DIRECTOR,  University  of  Kentucky 
School  of  Journalism:  Beginning  dale 
July  1,  1993.  For  a  complete  job 
description,  please  call  (606) 
257-3874  and  we  will  fox  a  complete  job 
description. 


_ ACADEMIC _ 

BROADCAST  JOURNALISM:  Assis¬ 
tant  Professor  of  Broadcast  Journal¬ 
ism.  Minimum  qualifications:  MA 
in  Broadcast  Journalism.  Preferred 
qualifications:  Ph.D.  and  profes¬ 
sional  experience.  Responsibilities 
include  broadcast  writing  and  report¬ 
ing,  and  related  courses.  Send  letter  of 
application,  current  vita,  transcript  and 
a  minimum  of  three  letters  of  recom¬ 
mendations  with  phone  numbers  to 
Howard  Goldbaum,  Chair,  Broadcast 
Journalism  Search  Committee,  Bradley 
University,  Peoria,  IL  61625.  To  insure 
full  consideration,  application  should  be 
received  by  February  1 5,  1 993.  EO/AA 
Employer. 

GRADUATE  STUDY 

Graduate  assistantships  available 
September  1993.  Positions  require  20 
hours  per  week  in  research,  radio,  TV  and 
news  labs.  Fully  admitted  applicants 
may  receive  a  partial-to-full  tuition 
waiver  plus  up  to  $500  per  month 
stipend.  Inquire  with  Graduate 
Committee,  Communication  Divi¬ 
sion,  Pepperdine  University,  Malibu, 
CA  90263.  Deadline:  Marcn  1. 

PRINT  JOURNALISM:  Temporary 
Assistant  Professor  of  Print  Jour¬ 
nalism.  Minimum  qualifications: 
MA  with  professional  experience. 
Preferred  qualifications:  Ph.D.  and 
ability  to  teach  databased  reporting. 
Responsibilities  include  teaching 
print  journalism  and  related  courses, 
and  developing  print  component  of  curri¬ 
culum.  Send  letter  of  application, 
current  vita,  transcript  ana  a  mini¬ 
mum  of  three  letters  of  recommendations 
with  phone  numbers  to  Howard 
Goldbaum,  Chair,  Print  Journalism 
Search  Committee,  Bradley  University, 
Peoria,  IL  61625.  To  insure  full 
consideration,  application  should  be 
received  by  F^ruary  1 5, 1 993.  EO/AA 
Employer. 

ACCOUNTING 

CONTROLLER 

The  Morning  Call  seeks  an  individu¬ 
al  to  serve  as  its  Controller.  The 
duties  of  the  position  include  direct 
supervision  and  administration  of 
the  Accounting  Management  Group,  re¬ 
sponsibility  for  all  internal  and  external 
financial  reporting  functions,  respon¬ 
sibility  for  budget  and  planning  func¬ 
tions,  as  well  as  serving  as  a  liai¬ 
son  to  other  department  heads  on  all 
financial  matters. 

The  successful  candidate  will  hove  a 
degree  in  accounting,  be  a  CPA,  have  a 
minimum  of  ten  years  of  in-depth  experi¬ 
ence  in  accounting,  with  at  least  four 
years  of  strong  supervisory  experience. 
Advanced  degrees  and  experience  in  the 
newspaper  industry  will  be  considered  a 
plus. 

The  AAoming  Call  offers  a  stimulating 
and  challenging  work  environment, 
competitive  salary  structure,  and  an  ex¬ 
cellent  benefits  program.  Interested  appl¬ 
icants  may  submit  a  resume  with  a 
cover  letter,  in  confidence  to:  ’ 
DIREQOR  OF  FINANCE  AND 

ADMINISTRATION 

THE  MORNING  CAU. 

101  North  Sixth  Street 

PO  Box  1260 

Allentown,  PA  18105 
We  are  an  equal  opportunity  employer 


MEDIA  BROKERAGE  ASSOCIATES. 
Long  established,  major  notional  firm 
seeking  regional  reps.  Candidates 
should  be  well  versed  in  operations  and 
have  solid  industry  contacts. 
Contact:  Clagett  Ent.,  20  W.  3rd  St., 
Frederick,  MD  21701. 

PUBLISHER,  5  weekly  group  near  Char¬ 
lotte,  NC,  press,  $1  M  Gross.  Growing 
SE  media  company.  Send  salary 
history  and  resume  to  Box  6209,  Editor 
&*Publisher. 

ADVERTISING 

AD  DIREQOR 

1 2,000, 6-day  Ohio  newspaper  seeks  ad 
director.  An  ideal  job  for  someone  who 
is  ready  ta  step  up  and  manage  their  own 
department.  Candidate  should  have 
excellent  people  skills,  marketing  abili¬ 
ties  and  a  solid  understanding  of  how 
ta  sell  in  a  competitive  market.  Send 
(no  calls)  resume,  salary  requirements 
and  references  ta: 

General  Manager 

The  Times-Gazelte 

40  E.  Second  St. 

Ashland,  OH  44805 
ASSISTANT  AD  DIREQOR 
Rapidly  expanding  daily  newspaper, 
16,000  circulation  is  in  need  of  an 
assistant  ad  director.  Located  in  a 
vacation  and  sportsman  paradise, 
(rrarthwestem  Montana  Zone  7)  it's  a 
perfect  opportunity  for  a  future  ad  mana¬ 
ger.  Experience  and  a  successful  track 
record  in  newspaper  advertising  sales 
is  essential.  Good  people  skills  and 
leadership  ability.  Motivation  and 
creativity  will  be  necessary  in  sche¬ 
duling  of  promotions  and  events.  Will 
train  soles  staff,  manage  personnel  and 
lead  by  example.  Duties  include 
outside  sales  to  existing  book  of 
clientele.  Previous  or  present  depart¬ 
ment  and/or  personnel  management 
at  a  smaller  newspaper  would  be  help¬ 
ful.  Send  resume  of  work  and  salary  his¬ 
tory  ta  Steve  Hill,  Ad  Director,  The  Daily 
Inter  Lake,  PO  Box  7610,  Kalispell, 
MT  59904-7610.  EOE. 

CLASSIFIED  ADVERTISING 

MANAGEMENT 

Position  available  at  major  daily 
newspaper  in  Southern  California. 

Excellent  opportunity  for  a  progressive 
thinking  individual  with  strong 
classified  sales  and  leadership 
abilities  to  join  our  Classified 
Advertising  management  team  in  a  key 
position. 

Responsibilities  to  include  the 
development,  training  and  supervi¬ 
sion  of  inside  and  outside  sales 
staff.  Knowledge  of  Atex  and  interest  in 
technology  beneficial. 


Please  send  resume  and  salary  history 
ta: 


Sue  Barry,  Classified 
Advertising  Manager 
Riverside  Press-Enterprise 
3512  14lh  St. 
Riverside,  CA  92501 

No  phone  calls,  please 


CLASSIFIED  ADVERTISING 

MANAGER 

Position  available  at  major  doily 
nev/spaper  in  New  York  State.  Responsi¬ 
bilities  to  include  the  direct 
management  of  real  estate,  automotive 
and  national  recruitment  outside 
sales  representatives  and  inside  tele¬ 
phone  sales  staff.  Successful  candi¬ 
date  must  possess  strong  sales  back¬ 
ground  in  real  estate  and  automotive 
categories;  experience  in  production 
and  marketing  of  weekly  real  estate 
publications;  successful  history  of 
increasing  ad  revenue  in  competitive 
market;  progressive  leadership  of 
commission  salespeople  and  develop¬ 
ment  of  incentive  programs;  knowledge  of 
labor  negotiations  and  contract 
language;  technical  knowledge  of  inter¬ 
active  electronic  systems.  Send 
resume  and  salary  history  ta  Box  6187, 
Editor  &  Publisher. 

CO-OP  ADVERTISING 
SALES  MANAGER 

The  Buffalo  News,  upstate  New  York  daily 
newspaper  that  ranks  #1  in  PMA  cover¬ 
age  nationwide  and  has  Sunday  circu¬ 
lation  of  almost  400,000,  is  seeking  a 
proven  professional  ta  be  responsible  for 
all  aspects  of  co-op  advertising  for 
retail  and  classified  advertising. 
Successful  candidate  must  possess 
strong  sales  background;  experience  in 
promoting  co-op  services  via  newslet¬ 
ters  and  vendor  support  programs;  ex¬ 
perience  in  developing  multi-dealer  sig¬ 
nature  ads  for  national  manufacturers 
and  establishing  associations  with 
manufacturers'  sales  reps;  proven  track 
record  of  training  retail  and  clas¬ 
sified  salespeople,  targeting 
accounts  and  setting^  goals,  and  accom¬ 
panying  them  on  sdes  calls;  knowledge 
of  co-op  lineage  tracking  systems. 
Send  resume  ana  salary  requirements  ta 
Warren  T.  Colville,  Vice  President 
and  Advertising  Director,  The  Buffab 
News,  PO  Box  Too,  Buffalo,  NY  14240. 

ENTRY  LEVEL  POSITION  open  with  Zone 
5  small  daily  for  person  highly  moti¬ 
vated  to  move  into  management 
within  a  few  years.  An  aptitude  for  sales 
along  with  other  newspaper  skills  is  im¬ 
portant.  Send  resume  and  letter  about 
yourself  ta  Box  6200,  Editor  &  Publisher. 

RESEARCH  AND  ADVERTISING 
SALES  SUPPORT  MANAGER 
Dayton  Newspapers,  Inc.  (DNI), 
publisher  of  the  Dayton  Daily  News,  is 
seeking  an  energetic  Market  Research  and 
Advertising  Sales  Support  Manager  ta 
develop  and  supervise  the  Research 
section  of  the  Marketing  department. 
Primary  responsibility  will  be  deve¬ 
loping  and  maintaining  support  ta  the 
Advertising  Sales  department  through 
quantitative  research  and  development 
of  that  research  into  publications, 
sales  presentations  and  related  Adver¬ 
tising  support  materials.  Secondary 
responsibilities  are  for  Editorial/News 
products  and  for  Circulation  service  and 
sales  research. 

We're  looking  for  a  highly  skilled  man¬ 
ager  with  a  proven  record.  We  provide 
competitive  compensation  and  excellent 
benefits.  If  you're  interested  in  bringing 
your  talents  and  energy  to  a  fast-paced 
environment  within  a  progressive,  dy¬ 
namic  company,  send  your  resume  and 
salary  history  ta: 

DNI  Box  2198P 
PO  Box  1061 
Dayton,  OH  45401 
EOE 
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_ ADVERTISING _ 

RETAIL  SALES  MANAGER  for  multiple 
weeklies,  shoppers  and  a  daily  on  the 
Southwest  coast  of  Florido.  Looking 
for  a  good  sales  manager,  motivator, 
trainer  who  is  organized  in  leading  a 
sales  team  of  20+.  Benefits  include 
salary,  commission  incentives, 
company  benefits,  401 K,  mileage. 
Resume  to  Jock  Glarrow,  Ad  Director, 
Breeze  Newspapers,  2510  Del  Prado 
Blvd.,  Cape  Coral,  k  33904. 

SALES  AND  MARKETING  DIREQOR 
wanted  for  growing  alternate  delivery 
company  in  San  Francisco  Boy  area. 
Should  possess  strong  sales  manage¬ 
ment  skills,  presentation  skills, 
direct  marketing  experience  and  the 
conceptual  ability  to  identify,  plan 
and  execute  new  distribution  marketing 
programs.  Excellent  compensation  plan 
ancT  benefits.  Send  resume  to  Michael 
Lynch,  President,  Preferred  Customer 
Mivery,  302  Lang  Road,  BuHingame, 
CA  94010. 

SENIOR  ADVERTISING 

REPRESENTATIVE/ 

CO  OP  MANAGER 

Connecticut  daily  looking  for  an  ag¬ 
gressive,  ambitious,  results-driven  sales¬ 
person  to  sell  major  new  retail  accounts 
as  well  as  manage  existing  top  accounts. 
Responsibilities  will  also  include  man¬ 
aging  all  co-op  functions.  Experience  sell¬ 
ing  to  major  accounts  a  strong  plus. 
Great  opportunity  for  growth.  Send  re¬ 
sume  and  salary  history  to  Box  621 1, 
Editor  &  Publisher. 

ART/EDITORIAL 

GRAPHICS  EDITOR/ILLUSTRATOR 

The  Contra  Costa  Times  has  an  immedi¬ 
ate  opening  on  its  four  person  graphics 
staff. 

This  is  a  key  position  in  a  fast¬ 
growing  San  Francisco  Boy  Area  news¬ 
paper  group.  We  are  seeking  a  graphics 
who  possesses  outstanding  illustra¬ 
tion  skills  as  well  as  the  ability 
to  ploy  a  key  role  in  producing  maps  and 
charts.  This  position  also  requires 
advanced  knowledge  of  Macintosh 
systems  and  software. 

The  Times  has  a  state-of-the-art  produc¬ 
tion  system  and  a  new  color  printing 
plant,  and  has  received  numerous  major 
awards  for  photography  and  design  from 
the  NPPA,  SND  and  AP. 

Please  send  a  resume,  samples  of  your 
work  and  a  brief  letter  to; 

Robert  Casey 

Director  of  Photography  &  Graphics 

PO  Box  5088 

Walnut  Creek,  CA  94596 

ART  DIRECTOR  sought  by  two  Times 
Mirror  dailies  in  Fairfield  County,  CT. 
This  high-energy,  creative  person  must 
have  background  and  experience  in 
newspaper  editorial  design,  b&w  and 
color  photography,  color  processing, 
Mac-based  graphics  and  Quark  and 
other  programs.  Supervisory  experience 
is  preferred,  and  skill  in  dealing  with 
people  at  all  levels  in  all  departments  a 
must.  Letter  and  resume,  with  salary  his¬ 
tory,  to  Ken  Brief,  Executive  Editor,  The 
Stamford  Advocate  and  Greenwich 
Time,  75  Tresser  Blvd.,  Stamford,  CT 
09604-9307.  No  phone  calls  accepted 


_ ART/EDtTORIAL _ 

PAID  INTERNSHIPS  available  in 
Editor  &  Publisher's  Graphics/Art 
Department.  Zone  2  applicants  aniy. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  ABSOLUTE¬ 
LY  NO  PHONE  CALLS. 

CIRCULATION 

ALTERNATE  DISTRIBUTION 
MANAGER 

Establishing  Alternate  Distribu¬ 
tion  System  seeking  experienced 
Circulation  Manoger  with  TMC  experi¬ 
ence.  Qualified  candidate  will 
possess  high  energy,  ability  to  work 
with  public  and  with  management  under 
pressure  and  deadlines.  Understanding 
of  mail  regulations  and  independent 
contractor  regulations  a  must.  Should 
be  proficient  with  computers  and 
mapping  software,  etc.  Competitive 
salary  and  benefits.  Send  resume,  cover 
letter,  references  and  salary  history  to: 
Scott  Haskins,  Advertising  Direc¬ 
tor,  7777 Jefferson  NE,  Albuquerque,  NM 
87109. 

A  notional  distribution  company  of 
free  publications  is  seeking  a 
results  oriented  manager  for  Northern 
CA.  Experience  should  include  single 
copy  and  route  management.  Sales  ex¬ 
perience  to  the  supermarket  industry  a 
plus.  Requires  well  developed  business 
sense,  math  and  strong  communications 
skills.  Competitive  salary  and  bene¬ 
fits.  Resume  and  salary  history  to: 
UAP-ADC,  1900  Point  West  Way, 
#270,  Sacramento,  CA  95815. 

CIRCULATION  MANAGER 
Small,  6-day  daily  is  looking  for  a 
circulation  manager/director  to 
manage  this  department.  Must  hove  ex¬ 
cellent  organization  skills,  be  knowledg- 
able  and  able  to  run  a  competitive 
circulation  department.  Excellent  mark¬ 
eting,  sales  and  people  skills  are  a 
must.  An  excellent  opportunity  for  an 
outstanding  DSM  or  number  two  person 
to  move  into  monagement  with  a  fam¬ 
ily  oriented  company.  Send  resume  and 
salary  history  to  Box  6196,  Editor  & 
Publisher. 

CIRCULATION/MARKETING 

DIREaOR 

We  have  the  gold,  looking  for  a  miner. 
Superb  opportunity  for  person  who  can 
fill  strong  product  in  a  fast  growing 
market  and  then  provide  service.  Subur¬ 
ban  daily  in  teriffic  community  in 
Zone  3.  Box  6195,  Editor  &  Publisher. 

CIRCULATION  SALES  MANAGER 

Excellent  opportunity  for  a  hands-on 
manager  to  join  a  progressive  newspa¬ 
per  group  locoted  in  Zones  1  and  2. 
The  ideal  candidate  will  hove  a  mini¬ 
mum  of  five  years  experience  in  circu¬ 
lation  management  at  newspapers  in  the 
10,000-30,000  circulation  range.  Must 
hove  knowledge  of  all  facets  of  circu¬ 
lation  including  sales,  staff  development, 
collections,  TMC  distribution  and 
customer  service. 

Send  cover  letter,  resume  and  salary 
history  to  Box  6201,  Editor  & 
Publisher. 


CIRCUIATION  MANAGER  for  10,000 
daily  in  Northeast  Missouri.  Great 
opportunity  for  sales  and  promotion 
minded  manager.  Resumes  to  John  Goos- 
sen,  Hannibal  Courier-Post,  PO  Box  A, 
Hannibal,  MO  63401 . 


CUSTOMER  SERVICE  MANAGER 
The  New  Haven  Register,  a  100,000 
daily,  1 30,000  Sunday  newspaper 
located  in  New  Haven,  Connecticut  is 
seeking  an  experienced  manager  to  lead, 
motivate  and  supervise  our  Customer 
Service  Department. 

Join  our  team  of  circulation  managers 
as  we  work  together  to  achieve  excellent 
customer  service  and  maximum  sales 
growth  in  a  challenging  and  competitive 
environment. 

The  ideal  candidate  will  possess  a 
high  energy  level,  excellent  communica¬ 
tion  and  analytical  skills,  be  able 
to  identify  opportunities  and  imple¬ 
ment  innovative  programs  designed  to 
improve  service  arxl  increase  sales. 

Three  to  five  years  business  experience 
preferably  in  sales,  management  and/or 
customer  service  and/or  Bachelor's 
degree  in  Business  or  related  field. 
Newspaper  experience  a  plus.  Send  res¬ 
ume  to  Charles  Doucet,  Circulation 
Director,  40  Sargent  Drive,  New  Haven, 
a  06511. 


HOME  DELIVERY  MANAGER 

The  New  Haven  Register,  c  100,000 
daily,  1 30,000  Sunday  newspaper 
located  in  New  Haven,  Connecticut  is 
seeking  a  Home  Delivery  Manoger. 
Will  be  a  key  member  of  the  management 
team  responsible  for  all  home  delivery 
within  market,  including  motor 
routes,  agents  and  little  merchants. 

Self-starter,  willing  to  challenge  the 
past  and  guide  us  through  to  the  future. 
Excellent  communication  skills, 
analytical  skills  and  problem 
solving  obility.  Must  be  able  to 
relate  well  with  people  at  all  levels. 
Will  be  responsible  for  preparation 
ond  management  of  annual  budget. 

Proven  5  year  home  delivery  record  and/ 
or  Bachelor's  degree  in  Business  or 
related  field.  Send  resume  to  Charles 
Doucet,  Circulation  Director,  40 
Sargent  Drive,  New  Haven,  CT  0651 1 . 

STATE  CIRCULATION  MANAGER  for 
70,000  daily  in  Zone  4.  Excellent 
opportunity  for  someone  with  a  reputation 
for  getting  things  done.  Write  to  Box 
6194,  Editor  &  Publisher. 

COMPOSmON 

COMPOSING  Supervisor/System 
Manager,  16000  circulation  -  Total 
MAC  System,  Northwestern  Montana,  The 
Last  Best  Place.  Send  resume  to  Tom 
Kurdy  Box  7610,  Kalispell,  MT  59904. 
No  phone  colls. _ 

Let  schoolmasters  puzzle  their  brain  with 
grammar,  and  nonsense,  and  learning; 
good  liquor  I  stoutly  maintain,  gives 
genius  a  better  discerning. 

Oliver  Goldsmith 


PROGRAMMER/ ANALYST  -  Mid  size 
Daily  newspaper  in  Southern  New  Jersy 
is  seeking  an  experienced  COBOL 
programmer/analyst  looking  for  a  chal¬ 
lenging  opportunity.  Must  be  a  self¬ 
starter,  flexible  and  possess  excellent 
oral  and  written  communication 
skills.  Experience  with  VAX/VMS  & 
DCL/Datatrieve  using  O  AIM  soft¬ 
ware  is  very  beneficial.  A  minimum  of 
a  two-year  degree  in  computer  science 
with  two  years  programming/analysis 
experience  required.  We  offer  on  ex- 
cellentworking  environment,  a  competi¬ 
tive  salary  along  with  an  excellent  ben¬ 
efits  package.  Please  send  a  resume  and 
your  salary  requirements  to:  Personnel 
Department,  South  Jersey  Publishing 
Co.,  1000  W.  Washington  Ave.,  Plea- 
santville,  NJ  08232. 

EDITORIAL 

ASSISTANT  MANAGING  EDITOR/ 

NEWS  EDITOR 

Need  assistant  managing  editor/news 
editor  vdio  wants  to  grow  into  the  manag¬ 
ing  editor's  job  at  award-winning 
thrice-weekly  newspaper  in  Northern 
California.  Prefer  someone  with  commun¬ 
ity  journalism  background;  knowledge 
of  California's  Brown  Act;  command  of 
English  language;  strong  reading  and 
word  editing  skills;  familiarity 
with  AP  style;  sound  news  judgment; 
good  onalytical  skills;  knowledge  of 
local,  state  and  national  affairs; 
good  research  skills;  and  ability  to 
generate  story  ideas.  Will  write 
editorials,  supervise  monthly  senior 
editorial  product  and  other  special 
editions.  Nevrspoper  located  in  rural 
nnountain  area.  Send  resume,  clips  and 
salary  history  to  Steve  Pajak,  Manag¬ 
ing  Editor,  Paradise  Post,  PO  Drawer 
70,  Paradise,  CA  95967. 

ASSISTANT  SPORTS  EDITOR  for 
65,000  daily.  Strang  editing  and 
layout  skills  a  must.  Responsibil¬ 
ity  includes  directing  sports  copy 
desk  in  a  sports-starved  community. 
Send  resume  and  editing  and  page 
design  examples  to:  Jim  Fair,  Sports 
Editor,  Spartanburg  Herald-Journal, 
PO  Box  1 657,  Spartanburg,  SC  29304. 

BUSINESS  EDITOR 

Weekly  business  newspaper  in  fast¬ 
growing  Central  Valley  of  California 
seeks  experienced,  take-charge, 
community-oriented  business  editor. 
Send  cover  letter,  resume,  and  salary 
history  to  Box  6198,  Editor  & 
Publisher. 


BUSINESS  REPORTER 

Suburban  Philadelphia  Publishing  Co. 
seeks  creative  and  aggressive  busi¬ 
ness  writer  with  journalism  degree  for 
national  newsletter.  Minimum  3  years 
writing  experience  required,  along  with 
the  ability  to  generate  story  ideas. 
Candidate  should  be  outgoing,  engag¬ 
ing  and  able  to  develop  contacts. 
Desktop  publishing  (Pagemaker)  and 
layout  experience  a  plus.  Send  resume, 
writing  sample  and  cover  letter  stat¬ 
ing  salary  requirements  to:  LRP 
Publications,  Human  Resources 
Department,  300/ED,  747  Dresher  Rd., 
Horsham,  PA  19044. 
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EDITORIAL 


CAN  YOU  IDENTITFY  FOUR  OF  THESE 
FIVE?:(1  )Data,  (2)Opera  Man, 
(3)Tori  Spelling,  (4)Paris, 
(5)Flea. 

If  you  can,  we  might  be  able  to  do  busi¬ 
ness.  We're  looking  for  a  writer  —  hip, 
irreverent,  provocative  —  to  help  us  with 
our  nationally  renowned  teen  coverage. 
You'll  also  be  able  to  write  our  other 
feature  sections,  which  are  pretty 
groovy,  too.  Send  clips,  resume  and  ten 
story  ideas  to  Box  6197,  Editor  & 
Publisher. 

COPY  EDITOR  wanted  for  34,000  AM  in 
Owensboro,  KY.  Requires  strong  design 
and  editing  skills.  Macintosh  exper¬ 
ience  and  knowledge  of  sports  pre¬ 
ferred.  Night,  weekend  work.  ExperierKe 
required.  Send  resume  and  work  sam¬ 
ples  to  Human  Resources,  Messenger- 
Inquirer,  PO  Box  1 480,  Owensboro,  KY 
42302-1480.  EOE. 


COPY  EDITOR;  We  need  someone  to 
guide  our  two-person  Washigton  bureau 
from  Lansing,  and  brainstorm  ideas  on 
how  events  inside  the  Beltway  affect 
Michigan.  You'll  also  coordinate  a  pack¬ 
age  or  people,  home  design,  garden  and 
oiner  litest^e  features.  Stories  from  our 
capital  city  bureau  go  to  eight 
Newhouse  dailies  with  a  combined 
circulation  of  600,000.  If  you 
thrive  on  variety  and  hove  at  least  two 
years'  experience  copy  editing,  send  a 
resume,  cover  letter  and  no  more  than  six 
examples  af  your  work  by  January  29  to 
Meegan  Holland,  Booth  Newspapers, 
217  North  Sycamore,  Lansing,  Ml 
48933. 


COPY  EDITOR:  Progressive,  21 ,000 
daify  on  Florida  border  seeks  a  night 
desk  copy  editor.  Must  have  reporting 
and  desk  experience.  Pagination  experi¬ 
ence  helpful  -  Crosfield,  Macintosh  and 
QuarkXPress.  Send  resume  to  Frank 
Sayles,  Jr.,  Managing  Editor,  The 
Valdosta  Daily  Times,  PO  Box  968, 
Valdosta,  GA  31603,  Fax:  (912) 
244-2560. 


COPY  EDITOR 

Insight,  a  national  news  feature  maga¬ 
zine,  seeks  a  self-motivated  copy 
editor.  Five  years'  experience.  This 
is  a  chance  to  join  a  highly  talented 
cadre  af  copy  editors  in  the  nation's 
capital. 

Besides  traditianal  copy-editing 
excellence,  job  requires  editorial 
judgment  and  some  fact  checking.  Mac 
experience  a  plus,  especially  C^arkX- 
press.  Competitive  salary.  Send 
resume,  your  best  headlines  and 
captions,  and  a  copy  of  a  story  on  which 
you  think  you  deser>^  a  byline.  Stephen 
Rush,  Insight,  3600  New  York  Ave.  NE, 
Washington,  DC  20002.  No  calls. 


FASHION  NEWS  WRITER 
The  nation's  largest  producer  of  busi¬ 
ness  publications  is  seeking  a  full¬ 
time  reporter  (or  a  fashion  news  magazine 
based  in  North  Carolina  and  (fusing 
on  home  furnishings.  Candidates 
should  hove  demonstrated  interest  in 
specialized  publishing  and  fashion 
merchandising  and  ho^  three  years' 
minimum  experience  as  newspaper 
or  magazine  writer.  Send  resume  to 
Fashion  News  Writer,  PO  Box  2754, 
High  Point,  NC  27261.  An  affirmative 
action  and  equal  opportunity  employer 
M/F/H/V. 


EDITORIAL 


COPY  EDITOR  -  The  Savannah  Morning 
News,  an  80,000  circulation  daily 
in  southeast  Georgia's  historic, 
picturesque  and  growing  port  city, 
seeks  an  energetic  copy  editor  with  3-5 
years  experience  and  an  exceptional  flair 
for  newspaper  design.  Must  possess 
strong  editing  and  headline-writing 
skills  and  the  ability  ta  perfarm 
under  tight  deadlines.  Miocintosh  exper¬ 
ience  preferred.  Advancement  potential. 
Send  resume,  editing  and  design 
samples  and  salary  requirements  to: 
News  Editor 

Savannah  Morning  News 
PO  Box  1088 
Savannah,  GA  31402 


DYNAMIC,  fast-growinq  publisher  in 
Boston  seeks  financiaf  writer/editor 
for  top-flight  newsletters  serving  mutu¬ 
al  funds,  banks,  and  insurance  compa¬ 
nies.  Must  be  able  to  write  lively, 
imformative  copy  on  tight  deadlines. 
Send  resumes  and  clips  to  Published 
Image,  Ste.  605,  Dept.  B,  107  South 
Street,  Boston,  MA  02111. 


EDITOR  NEEDED  for  southeastern 
nois  weekly. 

Call  Randy  at  (618)  242-0113. 


EDITORS:  The  York  Dispatch/York 
Sunday  News,  the  majority  paper  in  the 
York,  PA,  JOA,  seeks  two  editors  to 
come  join  us  in  our  mid-sized, 
vibrant  city  50  miles  north  of  Balti¬ 
more  where  housing  is  affordable,  crime 
is  low,  and  reporters  still  believe  in 
scoops.  We  immediately  need  a  Busi¬ 
ness  Editor  with  good  news  sense  to  over¬ 
see  2  reporters  and  lay  out  pages.  And  our 
News/Design  Editor  plans  to  leave  us 
in  March.  So  we'll  need  a  daily- 
experienced,  organized,  dedicated 
editor  with  teaching  ability,  design 
(lair  and  strong  word  skills  to  lead 
7-person  desk.  We  Harris  paginate. 
Send  tear  sheets,  resume  to  Managing 
Editor  Deena  Gross,  The  York 
Dispatch/York  Sunday  News,  205  N. 
George  St.,  York,  PA  17401. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-I-  current 
openings  nationwide.  All  skills/ 
levels.  Details:  Writer-Editor-EP, 
PO  Box  40550,  5136  Macarthur  NW, 
Washington,  DC  20016;  (703) 
506-4400. 


EXECUTIVE  EDITOR 
Independently  owned  medium-sized,  7 
day  AM  daily  newspaper  located  in  Zone 
5.  Wonderful  city  to  live  in  with 
lots  of  amenities.  This  top  editor¬ 
ial  pos’tian  will  direct  a  staff  of 
38.  First  class  pagination  equip 
ment  in  place.  Candidates  wil 
require  current  total  newsroom  manage- 
mentexperience.  We  offergreatcom- 
pany  benefits,  salary  and  perks  to  at¬ 
tract  the  right  person  to  fit  with  our  ag¬ 
gressive  management  team.  We'll  need 
complete  history,  including  accomplish 
ments,  experience,  salary  history  on  your 
first  resume.  All  inquiries  acknow¬ 
ledged  and  confidential!  Send  to  Box 
6212,  Editor  &  Publisher. 


LIFESTYLE  EDITOR  for  10,000 
circulation  Arizona  daily.  Must  be 
strong  on  local  news,  pictures.  Layout 
and  design  helpful.  Please  send  resume, 
references  and  desired  salary  to 
Publisher,  Casa  Grande  Dispatch,  PO 
Box  1 5002,  Casa  Grande,  AZ 
85002-5002. 


kINGV  HIkINGV  HII^INgV  HII^ING?! 
DR  JUST  LOOKING?  OR  JUST  G  ? 
NG?  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
RING?  HIRING?  HIRING?  HIRING? 
NG?  OR  JUST  LOOKING?  OR| 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 

Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will 
make  your  newspaper  run. 

E&P  Classified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  classified  listings  every  week ! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad  call  21 2 *675 *4380,  or  mail  it 
to:  E&P  Classified  Department,  1 1  West  19th  St., 
New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI 


WV 


E&P  Classified 

...the  difference  is  in  the  results 
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HELP  WANTED 


EDrrORIAL 


EDITORIAL 


FEATURES  EDITOR 

The  Fort  Wayne  News-Senfinel,  a  56,000 
Knight-Ridder  afternoon  paper,  is  look¬ 
ing  for  on  editor  to  lead  its  nine- 
person  features  department.  Features 
produces  the  daily  features  section  and 
weekly  food  section,  entertainment 
section,  Saturday  magazine  and  TV 
book.  The  features  department  works  with 
the  design,  photo  and  copy  desk  de¬ 
partments  to  meet  the  interests  of  our 
Northeast  Indiana  readers.  If  you're  in¬ 
terested  in  joining  the  paper  named 
Indiana's  best  daily,  send  resume  and 
non  returnable  work  samples  to  Jim 
Strauss,  Assistant  Managing 
Editor,  The  News-Sentinel,  PO  Box  1 02, 
Fort  Wayne,  IN  46802.  Equal  Opportun¬ 
ity  Employer. 

FEATURES  DESIGNER 

Join  the  talented  award-winning  staff  at 
the  Anchorage  Daily  News.  We  hove 
seven  feature  sections,  some  daily,  some 
weekly,  and  we're  looking  for  a  designer 
who  can  produce  strong  visual  and  con¬ 
tent  driven  pages.  Candidates  should 
hove  3  to  5  years  experience  in  page 
design.  Illustration  and  Mac  skills 
(Illustrator  and  Photoshop,  particu¬ 
larly)  considered  an  asset.  In  1992  the 
Daily  News  received  26  SND  awards, 
including  two  silvers  for  design  and 
illustration  portfolios.  We  demand 
excellence  and  like  to  take  risks.  If 
you  can  help  us  get  to  the  next  level, 
please  send  work  samples,  a  resume  and 
a  letter  to: 

Galie  Jean-Louis 
c/o  Human  Resources 
Anchorage  Daily  News 
PO  Box  149001 
Anchorage,  AK  99514-9001 


FINANCIAL  NEWS  WIRE 
Accurate,  fast  reporter  with  experience 
covering  fixed  income  or  currency  mark¬ 
ets  to  write  frequent  updates  on  trading 
and  market  expectations.  Dynamic  orga¬ 
nization.  Excellent  career  prospects. 
Requires  commitment  to  wire  service 
work.  Resume,  clips  to  Box  6176, 
Editor  &  Publisher. 


FINANCIAL  NEWS  SERVICE 

Fast-growing  news  service  seeks  editor 
for  national  news  desk.  Requires  know¬ 
ledge  of  business  and  finance,  ability 
to  react  quickly  under  deadline  pres¬ 
sure.  Resume  to:  Brian  Rooney,  National 
News  Editor,  Bloomberg  Business  News, 
PO  Box  888,  Princeton,  NJ 
08542-0888. 


FREELANCE  writers  copable  of  writing 
about  the  business  side  of  the  woodwork¬ 
ing  business.  (505)  828-2574. 


INTERNSHIPS 

Spend  six  months  interning  with  crack 
professional  journalists  in  the 
Illinois  statehouse  pressroom  in 
Sangamon  State  University's  one-year 
MA  program  in  Public  Affairs  Report¬ 
ing.  Excellent  plocement  record.  Tuition 
waivers  $3,000  stipend  during 
internship.  Applications  due  April 
1 .  Contact:  Bill  Miller,  PAC  429a, 
SSU,  Springfield,  IL  62794-9243. 
(217)  786-6535. 


_ EDITORIAL _ 

LIFESTYLE  COORDINATOR  -  Central 
Ohio  daily,  10,300  circulation, 
needs  a  lifestyle  section  coordinator 
immediately.  Duties  include  meeting 
the  public,  layout  of  lifestyle  and 
related  special  sections.  Experience 
preferred.  Photo  skills  helpful.  State 
salary  needs  in  first  letter.  Apply  to 
Jim  Clark,  Editor,  Mount  Vernon  News, 
PO  Box  791,  Mount  Vernon,  OH 
43050-0791 .  No  phone  calls,  please. 

MANAGING  EDITOR 
You're  creative,  tough  on  breaking  news, 
and  a  leader.  You  know  how  to  direct  re¬ 
porters  and  you  know  how  to  mold  stories 
and  staff.  Good  salary  and  benefits  on 
east  coast  mid-sized  daily  for  this  No. 
2  position.  Send  letter,  complete  resume, 
to  Box  6210,  Editor  &  Putjlisher. 


MID-LEVEL  EDITORS 

Gannett,  Co.  Inc.  is  accepting  resumes 
for  mid-level  editing  roles  at  our  82 
daily  newspapers.  Candidates  will  be 
considered  for  city-desk,  copy-desk,  fea¬ 
tures,  sports,  graphics  and  photo  op¬ 
portunities  at  newspapers  ranging  in  size 
from  10,000  to  100,000+  circulation. 
We're  looking  for  experienced  journal¬ 
ists  interested  in  innovation  and  read¬ 
ers.  In  return,  we  offer  opportunities  to 
make  a  difference  in  Gannett  commu¬ 
nities  and  chances  for  advancement 
throughout  our  group.  In  a  cover  letter, 
we'd  like  your  thoughts  —  in  a  para¬ 
graph  or  two  —  on  what  newspapers 
should  be  doing  to  attract  new  reoders 
and  retain  current  ones.  Send  the 
letter  with  a  resume,  a  week's  worth  of 
current  work  samples,  your  salary 
requirement  and  the  names,  titles  and 
phone  numbers  of  three  references  to: 
Kate  Kennedy  coordinator/ news  staff  re¬ 
cruiting,  1100  Wilson  Blvd.,  Arlington, 
22234.  Gannett  is  an  equal  opportunity 
employer. 

REPORTERS  -  the  opportunities  are  on- 
the  desk.  If  you  are  a  meticulous,  street- 
smart  reporter  looking  for  next  step,  we 
will  train  you  in  copy  editing,  layout, 
pagination,  and  give  you  a  chance  to 
help  run  newsroom.  Write:  Copy  Editor 
vacancy.  The  Pottsville  Republican,  Etax 
209,  Pottsville,  PA  17901. 


MID-SIZED  Florida  daily  seeking 
seasoned,  hands-on  managing  editor. 
We  are  looking  for  that  exceptional  can¬ 
didate  who  can  help  make  a  good  news¬ 
paper  one  of  the  best.  If  you  are  a  com¬ 
petitive  leader,  a  team  player  never 
satisified  with  second  best  and  can  de¬ 
scribe  yourself  as  a  doer,  a  teacher,  and 
a  dreamer,  and  you  believe  in  strong 
emphasis  on  the  local  news  readers  need 
everyday  of  the  week,  write  to  Box  6208, 
Editor  &  Publisher. 

PAGE  DESIGNED 

Dynamic  northwest  Ohio  daily  needs  2 
creative  paginators  to  showcase  our 
work  and  help  with  redesign.  Your 
layouts  will  snow  sound  color  use, 
flair,  drama,  sense  of  fun,  straight 
storytelling,  for  any  section.  One 
person  will  help  with  Mac  graphics,  the 
other  will  copy  edit.  1-3  years  daily 
experience  helpful.  Send  letter  outlining 
your  design  interests  and  philosophy, 
a  resume,  20-30  slides  or  page  tear- 
sheets  to:  Ray  Sullivan,  Editor,  The 
Uma  News,  121  E.  High  St.,  Lima,  OH 
45802-0690. 

PAGE  DESIGn'eR 

The  Albuquerque  Tribune  is  hiring  a 
sixth  person  for  its  universal  design 
desk.  Applicants  should  be  able  to 
handle  deadline  news  page  as  well  as 
advance  feature  designs.  We  will 
complete  our  shift  to  Quark  pagination 
within  a  year. 

Our  designers  get  the  chance  to  do  their 
very  best  work  on  a  variety  of  pages.  We 
believe  in  photos  -  NPPA  Best  Use  of 
Pictures,  1 989  and  1 991 .  We  care  about 
how  we  present  the  news. 

Join  our  gutsy,  38,000  circulation 
daily  and  improve  your  quality 
of  life  .  If  you  can  combine  news  sense 
with  an  eye  for  presentation,  you  could  be 
working  here  before  ski  season  ends  in 
April. 

Send  resume  and  work  samples  to  Randall 
Roberts,  AME/ Graph  ics,TheAlbuquerque 
Tribune,  7777  Jefferson  NE,  Albu- 

querque,  NM  87109. _ 

Self-complacency  is  pleasure 
accomplished  by  the  idea  of  oneself  as 
a  cause. 

Benedict  Spinoza 


_ EDITORIAL _ 

PAGE  EDITOR:  Experienced  layout 
editor  to  produce  local,  wire  and  feature 
pages.  VVe've  just  redesigned,  so  need 
someone  with  critical  eye  for  details 
and  willingness  to  suggest  refine¬ 
ments.  We're  a  seven-day  daily,  circu¬ 
lation  20,000,  on  the  shore  of  Lake 
Superior  in  Michigan's  beautiful 
Upper  Peninsula.  Good  pay,  benefits  and 
opportunity  for  advancement;  excellent 
location  for  families  and  outdoor 
enthusiasts.  Send  resume  and  layout 
samples  by  January  30  to  Managing 
Editor  Chuck  Kinsley,  249  W. 
Washington  St.,  Marquette,  Ml  49855. 

PAID  AND  UNPAID  INTERNSHIPS 
available  immediately  in  Editor  & 
Publisher's  Research  De^rtment.  Zone  2 
applicants  only.  Send  letters,  resumes 
to  6089,  Editor  &  Publisher.  ABSO¬ 
LUTELY  NO  PHONE  CALLS. 

REPORTER  NEEDED  to  direct  2  1/2 
person  newsroom.  Must  hove  good  wriF 
ing,  editing  and  photogra^y  skills. 
Swd  resume  to  Morrow  County  Sentinel, 
PO  Box  149,  Mount  Gilead,  OH  43338. 

SPORTS  EDITOR  ^ 

AGGRESSIVE  100,000-plus  AM  in 
Yale's  hometown  seeks  experienced 
leoderte  guide  strong  sports  department. 
We  emphasize  local  high  schools  and 
colleges,  community  and  recreational 
sports,  and  a  local  hockey  team,  as  well 
as  UConn  and  the  Giants.  Letter,  resume 
and  a  copy  of  your  section  ta:  Dave 
Butler,  Editor,  New  Haven  Register,  40 
Sargent  Dr.,  New  Haven,  CT  06511. 

SUNBELT  DAILY  just  an  hour  away  from 
New  Orleans  and  Mardi  Gras  fun  needs 
person  experienced  in  sports  coverage 
andnews  layout  for  swing  position.  Write 
Managing  Editor,  Daily  Star,  PO  Box 
1 1 49,  Hammond,  LA  70404. 


THE  CHARLOTTE  OBSERVER  has  an  im¬ 
mediate  opening  on  its  Features  desk  for 
a  tap-notch  page  designer.  If  you  know 
the  difference  between  layout  and  design 
and  hove  Macintosh  and  color  exper¬ 
ience,  you  may  fit  the  bill.  Candidates 
should  have  3-5yearsexperience  in  page 
design.  Knowledge  of  pagination  helpful. 
Send  in  your  resume  and  samples  (pho¬ 
tocopies  OK  -  no  disks)  by  Feb.  10  ta 
Features  Editor  Caroline  Beyrau,  The 
Charlotte  Observer,  600  S.  Tryon  St., 
Charlotte,  NC  28202.  No  phone  calls, 
please.  EOE. 

THE  DELAWARE  STATE  NEVVS,  a 
25,000-circulation  AM  daily,  is 
looking  for  an  experienced  copy  editor  to 
join  its  five-member  copy  desk.  Must 
have  a  flair  for  layout,  an  eye  for  detail 
and  a  knock  for  headlines.  We're  a 
community-oriented  newspaper  in  Dela¬ 
ware's  state  capital.  Send  resume, 
cover  letter  and  clips  ta  Linda  Rathke, 
Copy  Desk  Chief,  Delaware  State  News, 
Webb's  Lane  and  New  Burton  Rood, 
Dover,DE  19901. 


THE  LEDGER,  an  80,000  circulation 
New  York  Times-owned  daily  in  Lake¬ 
land,  Fla.,  is  looking  for  a  page 
designer  for  its  daily  feature 
section.  We  need  a  well-rounded  journal¬ 
ist  who  can  not  only  design  an  eye¬ 
catching  page,  but  write  compelling 
heads  tar  it  and  edit  copy.  Send  cover 
letter,  resume  and  work  samples  ta  Bruce 
Giles,  Managing  Editor,  The  Ledger, 
PO  Box  408,  Lakeland,  FL  33802. 
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EDITORIAL 

PHOTOGRAPHY 

THE  SEATTLE  TIMES  is  seeking  a 
NIGHT  SPORTS  EDITOR.  Applicants 
must  hove  three  years  full-time  daily 
newspaper  experience,  preferably  as  an 
editor  or  a  slot,  with  supervisory 
experience  a  plus.  Should  be  an  excellent 
content  editor  with  strong  people 
skills.  Must  be  able  to  vrork  nignts  and 
weekends.  Speed  and  ability  to  handle 
pressure  is  essential.  Send  resume  and 
samples  of  your  work  by  Feb.  5  to  Millie 
Quan,  Assistant  Managing  Editor, 
Seattle  Times,  PO  Box  70,  Seattle, 
WA  98111.  No  calls,  please. 

PHOTOGRAPHER  -  The  Dispatch  in 
Gilroy  needs  a  shooter  with  vision  who 
wants  to  make  an  impact  -  someone  vrho 
will  continue  our  tradition  of 
outstanding  community  journalism. 
Photo  staff  of  three  and  dedicated 
editors  await  your  arrival  at  under 
10,000,  five  day  daily.  Send  resume, 
cover  letter  and  portfolio  to  Kory 
Hansen,  Chief  Photographer,  The 
Dispatch,  PO  Etox  22365,  Gilroy,  CA 
95021-2365. 

PRESSROOM 

experienced  and  versatile  editors  to 
handle  local,  national  and  interna¬ 
tional  copy  on  the  News  Desk.  Candi¬ 
dates  must  hove  at  least  five  years  of 
experience  on  a  metro  daily,  very  strong 
work-editing  skills  and  layout 
ability.  Pagination  experience  a  plus. 
Applicants  must  be  willing  to  work 
flexible  hours.  SotkI  resume  and  samples 

COLORADO'S  HIGH  COUNTRY  beckons 
an  experienced  pressman  who  knows 
a  Goss  Community  inside  and  out. 
Prepress  experience  also  a  must.  The 
Aspen  Daily  News  needs  a  head 
pressman  to  manage  and  run  our  op¬ 
eration.  Call  (303)  923-2741  between 
8  am  and  1 0  am  MST. 

Assistant  Managing  Editor,  Seattle 
Times,  PO  Box  70,  Seattle,  WA  981 1 1 . 
No  calls,  please. 

PRESS  FOREMAN:  We  need  someone  to 
lead  the  efforts  of  our  press  crew  print- 

VERSATILE,  experienced  journalist  who 
can  swing  betvreen  layout  desk  and  report¬ 
ing.  Would  be  backup  (or  vacationing 
editors  and  regular  contributor  of 
crisp,  enterprising  stories.  Send 
resume,  clips,  references  to  Bob  Matson, 
ME,  The  Daily  Messenger,  73  Buffalo 
St.,  Canandaigua,  NY  14424. 

a  PM  paper  on  weekdays,  AM  on  week¬ 
ends.  We're  looking  for  an  experienced 
press  operator  who  can  help  us  get  the 
most  out  of  our  Goss  Urbanite. 
Competitive  pay,  good  working  condi¬ 
tions,  more.  Contact  Ted  Uhall,  Sr., 
Production  Manager,  The  Daily  Iberian, 

We're  looking  (or  a  hot  shot  -  someone 

or  call  (318)  365-6773. 

epidemic  by  noon  and  finish  a  compell¬ 
ing  story  on  socialized  medicine  for 
the  Sunday  edition.  We  won't  settle  for 
disease-or-the-week  stories  and  pro- 
farma  stories  on  hospital  rate 
increases.  We  want  someone  whose  clips 
demonstrate  an  understanding  a(  Finance, 
political  savvy,  and  knowledge  of 
health  care.  If  you've  got  what  it  takes, 
serrd  a  resume,  cover  letter  and  a  dozen 
clips  to:  Health  Reporter,  H.R.  Depart¬ 
ment,  The  Register-Guard,  PO  Box 
10188,  Eugene,  OR  97440-2188.  For 
application  packet  including  complete 

PRESSROOM  MANAGER 

Boulder  Publishing,  Inc.  is  seeking  a  full¬ 
time  Pressroom  Manager.  Responsi¬ 
bilities  include  hiring,  scheduling,  main¬ 
taining  inventories  and  mointenance 
schedules.  Minimum  qualifications  in¬ 
clude  a  thorough  knowledge  of  Metro 
Goss  press  and  Goss  Community 
presses.  Hands-on  manager  required  - 
some  college  preferred,  previous  man¬ 
agement  experience  necessary.  To  apply, 
submit  resume  in  complete  confidence  to 

377-7428.  Deadline  is  February  10. 
An  equal  oppartunity  employer. 


FREELANCE 


FREELANCE  business  researchers/ 
reporters  in  Washington,  D.C.  area 
wanted  (or  leading  business  research 
firm.  Must  have  demonstrated  reporting, 
interviewing  and  writing  skills. 
Knowledge  of  business  vrodd  a  plus. 
Good  potential  (or  multiple  and  long¬ 
term  assignments.  Send  resume,  clips 
and  references  to  R.  L.  Mann,  FPS,  PO  Box 
19352-20th  St.  Station,  Washington, 
D.C.  20036-0352. 

MAILROOM 

EXPERIENCED  MAILROOM  FOREA4AN 
needed  (or  Middle  Tennessee  daily.  Must 
hove  hands-on  experience  with  Flarris  and 
Muller  inserters,  IDAB  conveyors  and 
stackers,  Kirk-Rudy  and  Avery  labelers. 
Position  requires  self-starter  vrho  can 
lead  a  crew.  Must  be  detail-oriented  and 
persistent.  Flourly  wage  based  on  expe¬ 
rience.  Submit  resume,  cover  letter  and 
salary  requirements  today  to  HRD,  The 
Leaf-Chronicle,  PO  Box  829,  Clarksville, 
TN  37041  or  call  Pat  at  (615)  552- 
1808.  EOE. 


Daily  Camera,  PO  Box  591 ,  Boulder,  CO 
80306,  Attn:  Human  Resources. 


SALES  DEVELOPMENT  MANAGER 
Trader  Publishing  Co.,  the  nation's 
largest  publisher  of  classified 
advertising  newspapers  and  photo  adver¬ 
tising  guides,  has  need  of  an  exper¬ 
ienced  advertising  sales  profession¬ 
al  to  lead  the  development  of  display 
advertising  sales  in  6  markets  in 
Ohio  and  New  York.  Prior  advertising 
sales  and  self-management  is  required, 
and  experience  in  self-training  or  other 
staff  management  experience  is  pre¬ 
ferred.  This  is  a  key  management  posi¬ 
tion,  with  exceptional  opportunity  for  ad¬ 
vancement  within  a  rapidly  growing 
company.  Reply  to: 

VP/Marketing  Trader 
Publishing  Company 
PO  Box  2576 
Norfolk,  VA  23501. 
Drug/health  testing  Employer 
Equal  Opportunity  Employer 


you  can 
count  on  it 

•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 

call  212  675-4380 
to  subscribe  or  to  advertise 
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CLASSIFIED  ADVERTISING  RATES 


Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


LINE  ADS 

1  week-$7,50  per  line 

2  weeks-S6.60  per  line,  per  issue. 

3  weeks-S5.75  per  line,  per  issue. 

4  weeks-$4.95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$3.95  per  line 

2  weeks-S3.25  per  line,  per  Issue. 

3  weeks-S2.75  per  line,  per  issue. 

4  weeks-  $2.55  per  line,  per  Issue. 


Add  $8.00  per  insertion  tor  box  service.  Add  $4.50  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  as  an  additional  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  iine. 
3  lines  minimum.  NO  ABBREViATiONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  Insertion:  1  time,  $90;  2  to  5  times,  $85; 
6  to  13  times,  $80;  14  to  26  times  $75;  27  to  52  times  $70. 


DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name _ 

Company _ 

Address _ 

City _ 

State _ 

Zip _ 

Phone _ 

Classification _ 

Authorized  Signature 
Copy - 


No.  of  Insertions: _ Amount  Enclosed:  $ _ 

EditorS’Piiblisher 

1 1  West  19th  Street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 

Are  you  thinking  of  retiring  but  can't 
find  the  right  person  to  turn  the  reigns 
over  to?  Award-winning  publisher  who 
knows  the  community  journalism  busi¬ 
ness  from  the  bock  shop  to  main  street 
looking  for  ownership  opportunity  in 
grovring  vibrant  town.  Please  contact 
Hugh  Conklin,  725  Denver,  Whitefish, 
MT  59937.  Phone  number  M06)  862- 
0884. 

PUBLISHER  strong  in  marketing,  gener¬ 
ating  revenue  and  expense  reduction 
seeks  to  apply  20  years  experience  to  new 
challenge  on  weekly  group  or  small-to- 
mid  size  daily.  Send  to  Box  6108,  Editor 
&  Publisher. 

ADVERTISING 

Experienced  District/Area  Supervi¬ 
sor  w/major  daily  AM  11  years.  C/J 
experience,  excellent  customer  service 
record.  Handled  up  to  23  carriers  w/over 
4,000  papers.  Prefer  Zone  7-8-9.  (501 ) 
524-9738. 

CIRCULATION 

Circulation  Manager  with  over  15 
years  experience  seeking  position  with 
small  to  medium  daily.  Excellent 
track  record.  Box  6115,  Editor  & 
Publisher. 

PROFESSIONAL  results-oriented 
circulator.  1 2  years  experience,  not  hung 
up  on  titles.  Seeking  training  or  sales 
position.  Available  (or  contract 
services  or  employment.  Prefer  Zones  1 , 
2,  or  3  -  (508)  756-0959. 

CONSULTANTS 

A  FRESH  APPROACH  -  Former  consultant 
with  major  chain  can  improve  your  news¬ 
paper.  Results-oriented.  Bruce  Lantz,  26 
McCully  Dr.,  St.  Thomas,  ON,  Canada 
N5R  5E4  (519)  631-5709. 

EDITORIAL 

ADD  ENTHUSIASM  AND  DIVERSITY 
to  your  staff.  I'm  a  woman  sports  repor¬ 
ter  with  2  1  /2  years  experience  covering 
preps  at  a  250,000+  daily.  Looking 
to  bring  my  deadline/feature  vrriting 
skills  to  a  full  time  position  at  a 
mid-sized  daily.  Clips/references. 
Respond  to  Box  61 85,  Editor  &  Publisher. 

ASSOCIATE  EDITOR  of  PA  weekly 
seeks  copy-desk  position  at  Ohio 
daily.  17  month's  experience  in  page 
layout,  editing  and  copy  editing. 
Excellent  references.  Call  Martha  at 
(215)  825-0262. 

CATCH  A  RISING  STAR!  Syndi¬ 
cated  columnist  with  Simon  &  Schus¬ 
ter  multi-book  deal  seeks  features 
position,  creative  environment.  Call 
Michael  at  (602)  981-8369. 

EXCELLENT  PREP  EDITOR  AVAILABLE. 
Will  moke  your  prep  sports  coverage 
sing.  A  team  player.  Can  do  it  all  plus 
deal  with  agate.  (803)  226-1030. 

FOREIGN  CORRESPONDENT  award¬ 
winning  reporter  based  in  Prague.  Hove 
sources  and  conlocts  throughout  Europe, 
but  can  relocate.  I  can  be  reached  in  NJ 
until  Febrxjary  7  at  (908)  753-8929, 
(Bruce).  Subsequently  I  can  be  reached  at 
the  Press  Center  in  Prague,  Tel:  (01 1 ) 
42  2  236  88  43;  Fox;  (011)  42  2  236 
46  99. 


_ EDITORIAL _ 

MEDIA/ENTERTAINMENT  CRITIC 
20  years  Rodia  and  TV 
Magazine  feature  experience, 
outstanding  writing  skills. 
_ (305)  789-4128 _ 

PERSISTENT,  enthusiastic,  hard¬ 
working  reporter  seeks  environmental 
writing  vrork  at  established  publica¬ 
tion,  or  general-assignment  position 
at  daily.  Weekly,  daily,  TV,  radio, 
corporate  communication  and  environ¬ 
mental  newsletter  experience.  If  there's 
room  for  me  in  your  budget,  you'll  get 
your  money's  vrorth.  Zones  4,  7,  8,  and 
9  preferred.  Respond  to  Box  6203,  Editor 
&  Publisher. 

REPORTER  with  5  years  experience  on 
dailies  plus  law  degree  seeks  repott¬ 
ing  job  covering  courts,  prisons  or 
legal  affairs.  Will  relocate.  Call 
Pam  (215)  844-7470. 

REPORTER.  Competent,  creative  and  curi¬ 
ous  about  everything.  Degrees  in  jour¬ 
nalism,  political  science  and  grad 
work  in  philosophy.  2  years  solid 
reporting  and  photography  on  weekly 
community  and  metro  papers.  Committed 
to  researcn  and  writing  career.  Can  relo¬ 
cate  immediately.  Call  M.  Cox  (804) 
595-0838. 

SPORTSWRITER  formerly  with  award¬ 
winning  Gannett  and  Hearst  daily  news¬ 
papers  is  ready  for  new  challenge.  Contact 
Mark  Spezia  (313)  628-4147.  Will 
work  in  any  Zone. 

SPORTS  WRITER  stuck  in  Alabama 
seeks  chance  with  small  or  mid-size 
daily.  Will  relocate  anywhere.  Six 
years  experience  including  14  months 
with  small  daily.  Ambitious  and 
available  immediately.  Call  Keith 
at  (205)  734-2956. 

THE  NAME  IS  ALBAN.  1 991  degree  from 
Ohio  Slate.  Looking  for  a  job  on  the 
sports  desk.  I  have  limited  experierKe. 
Will  move  (2,5).  Contact  Molt,  200 
Elm  Dr.  NE,  Newark,  OH  43055  (614) 
763-3545. 

VETERAN  PUBUSHER  -  Market  driven, 
customer  oriented,  NYTRENG  trained. 
Great  record  of  success.  Top  performer  for 
the  Times,  and  Morris  Newspaper 
Corporation,  also  owned  Florida  weekly. 
Tough  times  demand  top  talent  in  your 
management  ranks.  Don't  lake  chances, 
hire  the  best.  For  resume  call  (407) 
952-5119. 

YOU  WANT  TO  MAKE  your  good  news¬ 
paper  even  better.  I'm  ready  to  help  you 
do  it.  Competitive,  seasoned  pro  from 
highly  respected  international  publica¬ 
tion  looking  (or  harxls-on  editing  slot. 
Will  also  write,  coach  your  junior 
staffers.  Robert  (617)  749-7813. 

FREELANCE 

LOOKING  FOR  SOMETHING  NEW  AND 
DIFFERENT?  How  about  travel  and 
sports  features  from  the  Great  Smoky 
MountainsI  Interested?  Call  (615) 
539-4523. 

PRODUCnON/TKH 

PRODUCTION  &  Technical  Manager 
(25-t-  years)  large  offset  operation, 
seeks  some  anywhere.  Fully  experierKed, 
impeccable  references.  Box  6 1 80,  Editor 
&  Publisher. 
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A  REPORTER  ASKS  ^WHY?' 


WHEN  PEOPLE  ASK  me  what  I  do  for 
a  living,  I  tell  them  1  am  a  newspaper  re¬ 
porter.  When  they  inquire  further  about 
what  1  write  about,  1  tell  them  1  write 
about  making  the  world  a  better  place. 

That  is  as  simply  as  1  can  say  it.  1  am  a 
post-Watergate  journalist,  a  baby 
boomer,  a  boy  born  into  the  1950s  who 
listened  when  John  F.  Kennedy  talked 
about  a  glass  of  water  half-full. 

1  was  in  college  in  1974  when  two 
newspaper  reporters  backed  by  a  power¬ 
ful  newspaper  helped  bring  down  an 
evil-doing  president.  It  was  then  that  1 
realized  the  true  power  of  the  U.S.  Con¬ 
stitution  and  it  was  probably  then  that  1 
dedicated  my  professional  career  to  pro¬ 
tecting  it. 

After  17  years  of  covering  mayhem 
and  malfeasance,  1  am  no  longer  content 
to  cover  the  news  in  the  traditional 
sense.  1  no  longer  yearn  to  cover  the 
senseless  killings,  tragic  accidents,  and 
misery  and  hopelessness  and  sundry 
tales  of  woe  that  fill  our  world  and  our 
news  pages.  No  longer  do  1  willingly  in¬ 
trude  on  private  grief  in  search  of  a  pub¬ 
lic  story,  lamely  justifying  my  actions 
with  the  public’s  right  to  know. 

Instead,  1  ask,  “Why?” 

(Vukelich  is  a  reporter  for  the 
Albuquerque  Tribune.) 


UBONONMOa  l/MOUd 
SM3N  HUM  ISUId  38 


Get  your  copy  of 

MNem 

-  Australia's  big  marketing,  advertising  and  media 
magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in-cisive 
reporting  on  Australasian  events,  oppor-tunities 
and  trends  which  could  help  or  affect  your 
business. 

- 

To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
YCO|  Please  send  me  AD  NEWS  for  one 
■  year  -  26  issues.  I  enclose  my 

bankdraft  in  Australian  currency  for  Aust.  $128. 

Name: _ 

Address: _ 


City _ State _ Zip. 


Why  does  it  have  to  be  this  way? 

What  is  it  about  our  society  that  pre¬ 
ordains  so  many  people  to  lives  of  utter 
hopelessness  while  so  many  others  pros¬ 
per  by  simply  “showing  up,”  as  George 
Bush  once  put  it? 

Why  is  it  that  the  rich  get  richer  and 
the  poor  work  harder,  longer  and  sacri¬ 
fice  more  just  to  hang  on  by  their  finger¬ 
nails? 

Why  does  government  continue  to 
grow  even  though,  almost  uniformly,  its 
individual  parts  do  a  progressively  worse 
job  at  the  same  time  that  the  bureau¬ 
crats  within  them  continue  to  expand 
their  domain  at  taxpayers’  expense? 

Over  a  drink  or  dinner,  1  might  ex¬ 
plain  to  an  interested  questioner  that  my 
job  is  to  ask  “why”  a  condition  exists, 
then  compare  society’s  promise  with  the 


reality  of  that  condition.  It  may  be 
schools  that  do  not  educate,  officials 
who  peddle  their  influence,  the  law  vs. 
actual  practice,  mandatory  sentences  vs. 

plea-bargaining,  justice  for  the  rich  but 

not  the  poor,  and  so  on. 

The  gap  between  society’s  promises 
and  its  reality  —  and  there  is  always  a 
gap  —  is  the  margin  in  which  my  brand 
of  journalism  occurs. 

This  same  margin  is  easily  understood 

by  the  public.  Along  with  much  more 

distinguished  journalists  such  as  Don 

Barlett,  co-author  of  the  Philadelphia  In- 

quirer  series  “America:  What  Went 

Wrong,”  1  believe  that,  when  newspapers 

take  the  time  to  explain  complex  socio¬ 

economic  problems,  the  public  takes  the 
time  to  understand. 

Asking  “why”  something  is  the  way  it 

is  is  not  easy,  either  for  the  questioner  or 

the  source.  It  is  a  powerful  word,  why. 

To  ask  it  is  to  go  beyond  the  simple 
facts  of  a  storv.  It  is  to  null  a  bow  taut 


and  aim  an  arrow  directly  into  the  heart 
of  what  is  right  and  wrong  in  our  society. 

To  demand  that  powerful  people  ex¬ 
plain  “why”  something  is  the  way  it  is  is 
to  threaten  their  power.  They,  or  their 
paid  advocates,  usually  have  answers  to 
the  usual  who,  what,  where,  when  and 
how  journalists  normally  pose. 

It  is  the  why  they  often  cannot  an¬ 
swer.  Tackling  the  question  of  “why”  a 
condition  exists  is  the  essence  of  good 
investigative  journalism. 

Why  is  it  that  an  innocent  man  can 
end  up  on  Death  Row?  Does  not  our  so¬ 
ciety  promise  justice? 

Why  is  it  that  a  working  mother  can¬ 
not  find  affordable  day  care  to  help  her 
get  off  welfare?  Does  not  our  society 
promise  opportunity  for  those  willing  to 
work  hard? 


Why  did  the  Reagan  administration 
abet  Wall  Street  as  it  turned  on  Ameri¬ 
can  business  like  so  many  cannibals,  slic¬ 
ing  and  dicing  companies  in  a  frenzy  of 
leveraged  buyouts  that,  within  a  decade, 
turned  communities  into  ghost  towns?  Is 
not  the  purpose  of  government  to  pro¬ 
mote  the  general  welfare? 

I  have  dwelt  on  the  question  of  “why” 
not  because  it  isn’t  being  asked,  but  be¬ 
cause  it  isn’t  being  asked  enough,  and  it 
isn’t  being  asked  by  people  with  staying 
power.  By  that  I  mean  reporters  and  edi¬ 
tors  and  publishers  who  are  committed 
to  fixing  a  given  problem. 

William  Greider  of  the  New  York 
Times  and  Rolling  Stone  told  the  Inves¬ 
tigative  Reporters  and  Editors  Conven¬ 
tion  in  Portland,  Ore.,  in  June  1992,  that 
the  news  media  are  to  blame  for  the  pub¬ 
lic’s  apathy  toward  our  political,  social 
and  economic  systems. 


(See  Shot  Talk  on  naee  35) 


Readers  are  not  stupid.  They  notice  that 
the  same  nine  stories  appear  on  all  three 
networks  each  night,  that  the  same  celebrities 
and  authors  are  booked  in  the  same  week  . . . 
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AWARDS  COMPETITION 


Editor  &Publisher  magazine  and  the  International 
Newspaper  Marketing  Association  annually  recognize 
excellence  in  newspaper  marketing  through  the  E&P/INMA 
Marketing  Awards  Competition.  This  competition,  now  in  its 
58th  year,  is  designed  to  showcase  the  best  efforts  of 
professionals  working  in  all  disciplines  of  newspaper 
marketing. 

By  entering  your  department’s  work,  you  are  providing 
recognition  for  your  staffs  efforts,  and  you  are  contributing 
your  ideas  to  the  newspaper  industry,  as  executives  from 
around  the  world  search  for  the  finest  ways  to  accomplish 
their  marketing  goals. 

Entries  must  be  submitted  in  one  of  four  circulation  groups: 

•  Newspapers  under  50,000  •  Newspapers  100,000  -  200,000 

•  Newspapers  50,000  - 100,000  •  Newspapers  over  200,000 


DEADLINE  for  ENTRIES:  JANUARY  29, 1993 
TO  ENTER:  Call  E&P  at  (212)  675-4380  or  INMA  at  (703)  476-4662 
to  receive  a  complete  entry  packet 

- ENTRY  CATEGORIES - 


IN-PAPER  PROMOTION 

1.  In-paper  Promotion:  Circulation 

In-paper  advertisements  to  promote  circulation  sales. 

2.  In-paper  promotion:  Display  Advertising 
In-paper  advertisements  published  to  promote  display 
advertising  sales. 

3.  In-paper  Promotion:  Classified  Advertising 

In-paper  advertisements  to  promote  classified  advertising  sales. 

4.  In-paper  Promotion:  Public  Relations 

In-paper  advertisements  to  promote  a  public  relations,  community 
service  or  special  activity. 

5.  In-paper  Promotion:  Editorial 

In-paper  advertisements  to  promote  the  editorial  product  or  a 
specific  feature  or  writer. 

PRINTED  MATERIALS 

6.  Printed  Materials:  Circulation 

Printed  materials  used  to  promote  circulation  sales. 

7.  Printed  Materials:  Advertising 

Printed  Materials  used  to  promote  advertising  sales. 

8.  Printed  Materials:  Public  Relations 

Printed  materials  used  to  promote  a  public  relations  activity, 
community  service  or  special  event 

OUTSIDE  MEDIA 

9.  Outside  Publications 

Advertisements  that  have  appeared  in  publications  other  than 
your  own  paper  to  promote  circulation,  advertising  sales  or 
editorial  product. 
lOl  Radio  Promotion 

Radio  commercials  used  to  market  the  newspaper. 


11.  Television  Promotion 

Television  commercials  used  to  market  the  newspaper. 

12.  Outdoor/Point-of-Purchase  /Display 

Outdoor,  point-of-purchase  and  display  materials  used  to  market 
the  paper. 

13.  Multi-Media  Promotion 

Campaigns  using  a  minimum  of  two  advertising  media  to 
market  the  newspaper. 


MARKETING  MATERIALS 

14.  Newspaper  Research/Data  Books 

Material  used  to  prepare  and  present  statistics:  information  and 
research  findings. 

15.  Advertising  Sales  Presentations 

Sales  presentations  using  multi-image ,  audio,  video,  film  and 
other  formats. 


PR/INTERNAL  AFFAIRS 

16.  Public  Relations  Programs  and  Events 

Public  relations,  sponsorship  or  special  events  presented  by  the 
newspaper. 

17.  Community  Service/Education 

Community  service  events,  newspaper-in-education  programs, 
fundraisers  literacy  programs,  etc.  sponsored  by  the  paper. 

18.  Internal  Communications 

Communications  designed  for  newspaper  employees,  carriers, 
agents  and  distributors. 

19.  Premiums/Incentives 

Items  developed  by  the  newspaper  as  a  giveaway  or  for  sale  to 
readers. 


If  you  need  to  reach 
big  numbers  in 
Ann  Arbor,  Michigan 
take  a  look  at  ours. 


To  get  your  advertising  message  to  the  right  audience,  you  need 
a  powerful  media  buy.  Our  latest  Simmons  market  research 
proves  that  The  Ann  Arbor  News  reaches  more  of  the  affluent, 
educated  households  in  Washtenaw  County,  Michigan  than  any 
other  print  media.  Look  at  how  our  findings  add  up: 

Over  of  the  Washtenaw  County  market  read  The 

Ann  Arbor  News  in  the  past  week,  and  over  09%  read  us 
last  Sunday.  Each  week.  The  Ann  Arbor  News  reaches  75% 
of  all  homeowners,  and  70%  of  all  professionals  with  our 

Sunday  paper. 

Plus,  73%  of  all  adults  look  to  newspapers  for 
advertising  information  and  80%  of  them  feel  that  The 
Ann  Arbor  News  is  the  best  source  for  advertising 
information. 

If  you're  looking  for  the  best  ad  buy  in  Washtenaw 
County,  you  can  count  on  The  Ann  Arbor  News! 

For  a  copy  of  our  Ann  Arbor  Market  Profile  book  with  1992 
Simmons  research,  call  Joe  Grech,  Ad  Director,  at 

(313)  994-6866. 


ANN  ARBOR  NEWS 


*1992  Simmons  Market  Research 
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